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FORWARD-LOOKING STATEMENTS

This Supplemental Bondholder Report includes statgsnthat are, or may be deemed to Herward-looking
statement$ within the meaning of Section 27A of the SecastiAct and Section 21E of the U.S. Securities BExghaAct of
1934, as amended (th&xchange Act). These forward-looking statements can be idemttifoy the use of forward-looking
terminology, including the terms “believes”, “estitas”, “anticipates”, “expects”, “intends”, “plans'may”, “will” or “should”
or, in each case, their negative or other variation comparable terminology. These forward-lookstgtements include all
matters that are not historical facts. They appeaa number of places throughout this SupplemeBteidholder Report and
include statements regarding the intentions, tel@f current expectations of the Center Parcs Gaspdefined below)
concerning, among other things, the results ofafgars, financial condition, liquidity, prospectgpwth, strategies of the Center
Parcs Group and the industry in which the CentetdP@roup operates.

By their nature, forward-looking statements invalisks and uncertainties because they relate totgwnd depend on
circumstances that may or may not occur in therdutlihe Center Parcs Group believes that thesg aistt uncertainties include,
but are not limited to, those described in tRésk Factors section of this Supplemental Bondholder Repohtede factors should
not be construed as exhaustive and should be readnjunction with the other cautionary statementshe Supplemental
Bondholder Report.

The forward-looking statements are not guarantéégure performance and the Center Parcs Grougisgaresults of
operations, financial condition and liquidity, ate development of the industry in which the Cetarcs Group operate, may
differ materially from statements on future perfarmoe made in or suggested by the forward-lookiatestents set out in this
Supplemental Bondholder Report. In addition, eviethé actual results of operations, financial ctiodi and liquidity of the
Center Parcs Group, and the development of thesindin which the Center Parcs Group operates,cansistent with the
forward-looking statements set out in this Supplai@eBondholder Report, those results or develogmeray not be indicative
of results or developments in subsequent periodsmyMactors could cause the Center Parcs Grouplslaesults, performance
or achievements to be materially different from &utyre results, performance or achievements tteat Ioe expressed or implied
by such forward-looking statements including, buoit limited to:

» failure to manage villages effectively or angrsficant business interruption;

» adverse impacts on the Center Parcs brand,;

» changes in the UK holiday market as well as inegal economic and business conditions;

» the impact of the United Kingdom's decision td #xe European Union;

» failure, inadequacy, interruption or breachexfigity of information technology;

* competition with other holiday centres, recreatparks and other holiday alternatives;

* weather conditions;

* seasonal fluctuations;

* instances of illness or epidemics and the negatublicity relating thereto;

* inadequate insurance coverage;

» substantial leverage and debt service obligations

« failure to make requisite maintenance capitgleaditure or investment capital expenditure inreety manner;
» failure to attract and/or retain qualified persel;

» failure of one or more third party suppliers aodtractors to deliver or provide the requisite/ses;

» changes in laws and regulations and regulatamyptiance;

* employee problems;

» failure to realise the anticipated benefitsof aew village developed or acquired; and

» any other risk factors listed in this SupplenaéBondholder Report.

The above list is not exhaustive and should beidensd together with the risks described und&sK Factors

Any forward-looking statements which are made iis Bupplemental Bondholder Report speak only athefdate
thereof. Neither the Issuer nor the Center Parcsiintend or undertake any obligation, to reviseforward-looking statements
included in this Supplemental Bondholder Reporeftect any future events or circumstances.



USE OF CERTAIN TERMS IN THIS SUPPLEMENTAL BONDHOLDE R REPORT

Unless otherwise indicated or the context otherwésgiires, references in this Supplemental BondirdReport to:

“Brookfield” are to Brookfield Asset Management, Inc. andsitbsidiaries and affiliates, as applicable.

“Center Parcs or “Center Parcs Groug are to BSREP Il Center Parcs Jersey Limited &mdibsidiaries or to
CP Cayman Midco 2 Limited and its subsidiariescoCenter Parcs (Holdings 1) Limited and its sulasids, in
each case as the context may require.

“Class Alssuer/Borrower Loan Agreement are to a senior loan agreement between, amoregstthe Issuer
and certain members of the Center Parcs Groupnasded and restated from time to time.

“Class ALoans’ are to loans made available by the Issuer taagerhembers of the Center Parcs Group under a
Class A loan facility.

“Class ANotes' are tothe Issuer’'s £440,000,000 aggregate principal amofti7.239% Class A2 Fixed Rate
Senior Secured Notes, the £350,000,000 aggregateipad amount of 2.666% Class A3 Fixed Rate Senior
Secured Notes, £140,000,000 aggregate principabanad 3.588% Class A4 Fixed Rate Senior SecuredNo
and/or any other Class A Notes issued by the Issuer

“Class B Issuer/Borrower Loan Agreement are to a loan agreement between, among othees|sguer and
certain members of the Center Parcs Group, as aderd restated from time to time.

“Class BLoans’ are to loans made available by the Issuer tcagerhembers of the Center Parcs Group under a
Class B loan facility.

“Class BNotes' are tothe £560,000,000 aggregate principal amount of OB®Class B2 Fixed Rate Secured
Notes due 2042 issued by the Issuer on 3 Augud 20d/or any other Class B Notes issued by theiissu

“Issuer/Borrower Loan Agreement$ are to the Class A Issuer/Borrower Loan Agreemamd the Class B
Issuer/Borrower Loan Agreement.

“Loans’ are tothe Class A Loans and the Class B Loans.
“Notes are tothe Class A Notes and the Class B Notes.

“Obligors” are tocertain members of the Center Parcs Group thatldigors under the Class A Loans and/or the
Class B Loans.

“Original Class B Notes refers to the £280,000,000 in aggregate princmabunt of Class B Notes issued by the
Issuer on 28 February 2012.

“Original Villages” refers to Sherwood Forest, Longleat Forest, EdweBorest and Whinfell Forest.
“Notes are tothe Class A Notes and the Class B Notes.

“we”, “us’, “our” and other similar terms refer to Center Parcsldigs 1) Limited and its subsidiaries, unless
the context otherwise requires.



PRESENTATION OF FINANCIAL INFORMATION
Historical Financial Information

The financial information presented and discussetthis Supplemental Bondholder Report has beewetefrom the
audited consolidated financial statements of CeRtecs as at and for each of the 52-week periodede20 April 2017 and
21 April 2016, in each case prepared in accordarttelnternational Financial Reporting Standardsadspted by the European
Union (“IFRS").

On 11 June 2015, Center Parcs (Holdings 1) Limitedectly, through a subsidiary, acquired CP Wab(®perating
Company) Limited (CP Woburn Opcd’). Prior to that date, both Center Parcs (Holdid&imited and CP Woburn Opco were
under the indirect common control of the parent gany CP Cayman Midco 1 Limited. Prior to the datewch acquisition,
Center Parcs (Holdings 1) Limited and CP Woburn @Od not constitute a consolidated group. As allteshe audited
consolidated financial statements of Center Pesat and for the 52-weeks ended 23 April 2015 danatude the results of CP
Woburn Opco.

Following the acquisition of CP Woburn Opco, theyasition was accounted for using predecessor attml
principles which present the financial statemestg &P Woburn Opco had always been part of thegeonstituted by Center
Parcs (Holdings 1) Limited and its subsidiariesngsthe pre-combination carrying values. Under predsor accounting
principles, the assets and liabilities of CP Wob@pco were consolidated in the consolidated firllngtiatements of Center
Parcs (Holdings 1) Limited as at and for the 524wgeriod ended 21 April 2016 based on their prefgoation book values and
the difference between the consideration payaldettae book values of the net assets was recordeqliity in the other reserve.
The financial information for the 2015 financialaydor Center Parcs (Holding 1) Limited has beestated to include the results
of CP Woburn Opco in the consolidated financiatesteents of Center Parcs (Holdings 1) Limited aarat for the 52-week
period ended 21 April 2016 and to present sucmtiz information on a basis consistent with thespntation in the audited
consolidated financial statements of Center Pascatand for each of the 52-week periods ended 0 2017 and 21 April
2016.

To facilitate comparability of financial informatiopresented for the 2015 financial year with thé&@nd 2017
financial years, financial information as at and foe 52-week period ended 23 April 2015 presemted discussed in this
Supplemental Bondholder Report has been derivad the consolidated comparative figures, which idelthe results of CP
Woburn Opco, presented in the audited consolidinedcial statements of Center Parcs as at anthéob2-week period ended
21 April 2016. These comparative figures have manbaudited.

In order to present the historical reported resfgitsthe 2015 financial year of the entities thatmprise the current
Center Parcs Group, the audited consolidated finbstatements of Center Parcs (Holdings 1) Limaad the audited financial
statements of CP Woburn Opco, in each case a-dabrithe 52-week period ended 23 April 2015, hbgen incorporated by
reference in this Supplemental Bondholder Report.

The audited consolidated financial statements oit€eParcs as at and for the 52-week periods eR8epril 2015,
and the audited financial statements of CP Wobysoo(as at and for the 52-week periods ended 23 2pti5 incorporated by
reference in this Supplemental Bondholder Repovehzeen audited by PricewaterhouseCoopers LLPpardtent auditors, as
stated in their reports incorporated by referendhis Supplemental Bondholder Report.

The consolidated financial statements of Centec¥as at and for the 52-week periods ended 20 2pfi7 and
21 April 2016, incorporated by reference in thisp@emental Bondholder Report have been audited bioifde LLP,
independent auditors, as stated in their repoctsporated by reference in this Supplemental Bolt#dindreport.

Reporting Terms

The financial year of Center Parcs comprises 52ncir weeks divided into 13 four-week periods talbésm more
meaningful conclusions to be drawn when periodscangpared as all accounting periods contain theesarmmber of days and an
equal number of weekend and mid-week breaks. Fstiry quarterly reporting purposes, Center Paeponts at the end of
periods three, six, nine and thirteen. This repgréorresponds to three periods of 12 weeks angened of 16 weeks in each
financial year.

References in this Supplemental Bondholder Report t
* “Financial year 2017 or the “2017 financial yeat are to the 52-week period ended 20 April 2017;
* “Financial year 20186 or the “2016 financial yeat are to the 52-week period ended 21 April 201@} an
* “Financial year 20153 or the 2015 financial yeat are to the 52-week period ended 23 April 2015.
Non-IFRS Financial and Operating Measures
EBITDA and Adjusted EBITDA

This Supplemental Bondholder Report contains gerian-IFRS financial measures, including EBITDA akdjusted
EBITDA before exceptional and non-underlying itefreferred to as Adjusted EBITDA, as defined belowthis Supplemental



Bondholder Report), that are not required by, @spnted in accordance with, IFRS. These measwesameasures of Center
Parcs’ financial performance or liquidity under Rnd should not be considered as an alternatiya)toperating profit or
profit/(loss) for the period as a measure of opegaperformance, (b) cash flows from operatingesting and financing activities
as a measure of Center Parcs’ ability to meet #zah needs or (c) any other measures of perfoenamder IFRS.

Center Parcs defines EBITDA as profit for the perédtributable to equity shareholders adjustecetoave the effects
of taxation, movement in fair value of financiaridatives, finance income, finance expense, andeségtion and amortisation.
Adjusted EBITDA is defined in this Supplemental Boolder Report as EBITDA as defined above, furtidjusted to remove
the effects of owners’ costs and certain exceptiand non-underlying items that Center Parcs befieare not indicative of its
underlying operating performance. Center Parcebed that EBITDA and Adjusted EBITDA are useful igadors of Center
Parcs’ ability to incur and service its indebtednasd may assist investors, security analysts #imer anterested parties in
evaluating Center Parcs’ financial performance. &gment uses Adjusted EBITDA as the primary proésure to assess the
performance of the operating segments and disclbséthin the consolidated financial statementsoirporated by reference in
this Supplemental Bondholder Report. As all comesrdo not calculate EBITDA or Adjusted EBITDA orcansistent basis,
Center Parcs’ presentation of EBITDA or Adjusted HBA may not be comparable to measures under time & similar names
used by other companies. Accordingly, undue reiasbould not be placed on EBITDA or Adjusted EBITD® this
Supplemental Bondholder Report. EBITDA and AdjusERITDA have limitations as analytical tools andestors should not
consider them in isolation. Some of these limitadiare that:

» they do not reflect Center Parcs’ cash expereltor future requirements for capital commitments;
» theydo not reflect the changes in, or cashirements for, Center Parcs’ working capital needs;

» they do not reflect the interest expense or cagbirements necessary to service interest ocipahpayments on
Center Parcs’ debt;

» they do not reflect any cash income taxes tleatt€ Parcs may be required to pay;

» they are not adjusted for all non-cash incomexpense items that are reflected in Center Paarssolidated
income statement;

* in the case of Adjusted EBITDA (but not EBITDA)does not reflect the impact of earnings or gkarresulting
from certain matters Center Parcs consider no¢tindicative of its underlying operations;

» assets are depreciated or amortised over differgtimated useful lives and often have to be ceplén the future,
and these measures do not reflect any cash reaernitsrfor such replacements; and

» other companies in Center Parcs’ industry magutate these measures differently from the maneaite Parcs
does, limiting their usefulness as comparative nress

In this Supplemental Bondholder Report, except whatherwise indicated, Adjusted EBITDA is presenbedore
exceptional and other non-underlying items. Excggti and other non-underlying items comprise, Wiolure-opening losses
and other exceptional and non-underlying items. Motpre-opening losses relate to EBITDA and AdddEBITDA losses
incurred during the 8 weeks ended 19 June 201dspect of Woburn Forest. Woburn Forest opened ¢stgwon 6 June 2014,
but did not operate at full capacity until after ithe 2014. Other exceptional and non-underlyiegnst relate to, among other
things, costs incurred in respect of the Blacksteaeds’ exit from, and Brookfield’s acquisition @genter Parcs and the related
partial refinancing.

In addition, this Supplemental Bondholder Repoctudes the following key performance indicators fanter Parcs’
Directors use to set targets and measure perforregainst those targets.

Occupancy

Occupancy is the average number of units of accatatian occupied as a percentage of the total nurntable.
Units of accommodation are deemed to be occupiednwitilised during the relevant period under revi&hen units of
accommodation are out of service for refurbishmengty are still included in the occupancy calculasi Center Parcs is focused
on driving occupancy levels to optimise the numdfeguests, which in turn increases accommodativamege and optimises on-
site expenditure.

Average Daily Rate ADR”)

ADR is the average rent (excluding VAT) achieveddahon total accommodation income for the periottldd by the
total number of accommodation nights sold. Centéec$uses ADR to help measure and maximise itd.yiel

Rent Per Available Lodge nightRevPAL")

RevPAL is the average daily rent (excluding VAThiaved based on the total accommodation incomelelivby the
total available number of accommodation nights. t€eRarcs’ management believes RevPAL to be thé meaningful key
performance indicator because it takes into accoatfit occupancy and ADR.



Net on-site guest spend per lodge night

Net on-site guest spend per lodge night is caledlats on-site spend at Center Parcs-operated amitshe rent
received from concession partners (i.e. on-siterree) for a period, divided by the sum of the nundfeguest-occupied lodges
during each night of such period.

Forward bookings as a percentage of available cipac

Forward bookings as a percentage of available dgpaeans the number of accommodation nights sbldled by
total available accommodation nights for the periddis indicator provides management with forwaisibility of future
occupancy levels.

Cash conversion

Cash conversion is defined as Adjusted EBITDA fqesiod less maintenance capital expenditure madech period
plus working capital and non-cash movements (lésrence between the pension charge and contabpin such period,
expressed as a percentage of Adjusted EBITDA. ifldigator helps management measure the cash geddmtCenter Parcs’
core operations.

Center Parcs defines maintenance capital experdéarthe capital expenditure required on the debtradings,
infrastructure and facilities to maintain the omgpstandards of these areas.

General

Certain numerical figures set out in this Supplet@meBondholder Report, including financial infornaat presented in
millions or thousands and percentages describingiehahares, have been subject to rounding adjustnamd, as a result, the
totals of such numerical figures in this SuppleraeBondholder Report may vary slightly from theuadtarithmetic totals of
such information. Percentages and amounts reftpctianges over time periods relating to finanana ather information set out
in “Management’s Discussion and Analysis of Financiahd@tion and Results of Operatidrese calculated using the numerical
information in the sectionSelected Consolidated Financial Informatian the tabular presentation of other informat{sabject
to rounding) set out in this Supplemental BondhiolReport, as applicable, and not using the numlenmdarmation in the
narrative description thereof.



INDUSTRY AND MARKET INFORMATION

This Supplemental Bondholder Report includes masketre and industry data and forecasts that theeC@&arcs
Group has obtained from industry publications, &tbn reports, surveys and internal company sourtiee market data and
industry information used in this Supplemental Boolder Report is based on Center Parcs’ own inteumaeys, reports and
studies, together with market research, industtyligations, publicly available information and thiparty sources, including
market research reports published by Mintel Groupited (“Mintel”) — Holiday Review, UK (January 2017); Domestic
Tourism, UK (October 2016) and Family Holiday — UK What Makes a Good Family holiday? (March 2016¥ an
PricewaterhouseCoopers LLPP@WC") — UK Hotels Forecast 2017 and 2018 (March 201@)k Hotels Forecast 2016
(September 2015); Growth beds in — UK hotels fae815 (September 2014); The right kind of grovidk hotels forecast
2014 (November 2013) and UK hotels forecast 201datgp— A challenging year ahead for hoteliers (fraty 2013). Mintel
makes use of annual surveys by United Kingdom BouiSurvey and Target Group Index. PwC makes usgataf provided by
STR Global and information from the Office of Natad Statistics and the Organisation for Economicoferation and
Development. Industry publications and surveys &ordcasts generally state that the information et therein has been
obtained from sources believed to be reliable, thate can be no assurance as to the accuracy qletemess of included
information. The market research reports were nadiyced for the purposes of inclusion within anggpectus for a transaction
of the nature contemplated herein or for securingnfcing of any nature. Furthermore, informatiors teen extracted from
historic market research reports and whilst dat bas been published remains valid, it may noesearily reflect market
conditions as of the date of this Supplemental Botder Report. Mintel and PwC do not accept anypaesibility for the
accuracy of the information made available in adohon their market research reports. Mintel atgs dhot accept responsibility
for any part of this Supplemental Bondholder Repbhie market research reports have been accureflgduced and so far as
the Issuer and the Center Parcs Group are awarararable to ascertain from the market researabrtemo facts have been
omitted which would render the reproduced inforrainaccurate or misleading. The Center Parcs Ghaismot independently
verified any of the data from third party sources has it ascertained the underlying economic apsans relied upon therein.
Statements or estimates as to the market positthich are not attributable to independent souraes,based on market data
currently available to the Center Parcs Group atefmal estimates. The Center Parcs Group cansoteamvestors that any of
these statements or estimates is accurate or ttgnreftects the position of the Center Parcs Griouihe industry, and none of its
internal surveys or information has been verifigdahy independent sources. While the Center Paraspds not aware of any
misstatements regarding its industry data presemdeein, its estimates involve risks and uncerigsgnand are subject to change
based on various factors, including those discusaeer Forward-Looking Statemeritand “Risk Factor8in this Supplemental
Bondholder Report.

TRADEMARKS

Center Parcs (Operating Company) Limite@€R* Opcd) and Center Parcs Limited, together, own 40 tegesl
trademarks. These include trademarks for the C&er§ name and logo; restaurants such as The PancaleefHind HuckS;
leisure venues such as The Vehuactivities such as Action Challerfgand Aqua Sarfaspa; ParcMark&ton-site supermarket;
and Jardin Des Spoftssports centre. Center Parcs also makes use of someegistered trademarks, including Vitalé Café
Bar™ spa restaurant and Dining In™ takeaway ani/atgl restaurants. All other trademarks appearimghis Supplemental
Bondholder Report that are not identified as maresed by Center Parcs are the property of thepaes/e owners.

CURRENCY PRESENTATION

In this Supplemental Bondholder Report, unlessretise indicated, all references to “£,” “pound,’oimds,” “pounds
sterling,” “sterling,” and “GBP” are to the lawfaurrency of the United Kingdom, all references €’ “euro,” “euros,” and
“EUR” are to the single currency of the Members&taf the European Union participating in the pean Monetary Union and
all references to “$,” “U.S. dollars” and “USD” ate the United States dollar, the lawful currendytitee United States of
America.



RISK FACTORS

The risks described below are not the only oneCeter Parcs Group faces. Additional risks notserly known to
the Center Parcs Group or that it currently beliswe be immaterial may also adversely affect itsifmss. If any such risks or
any other matters or unforeseen events actuallymdéenter Parcs’ business, financial condition aedults of operations could
be materially adversely affected. This SupplemeBtaidholder Report also contains forward-lookingteinents that involve
risks and uncertainties. The Center Parcs Grougtial results could differ materially from thosetiaipated in such forward-
looking statements as a result of certain factamsjuding the risks faced by the Center Parcs Gragscribed below and
elsewhere in this Supplemental Bondholder Repe#.“Borward-Looking Statements”.

Risks relating to Center Parcs’ Business and Indusy

Center Parcs derives its revenue from operatingviltages. Any failure to manage its villages effa@ly or any significant
business interruption or other event affecting tioperation of one or more of its villages may havenaterial adverse effect on
Center Parcs’ business, financial condition and téts of operations.

Center Parcs currently operates five holiday végagh England. Any significant business interruptad any of its
villages may have a material adverse effect on €dpdrcs’ financial condition and results of operst. Although Center Parcs
has risk management arrangements, including busicastinuity plans, in place, such risk managenaerangements, or any
insurance may not adequately protect Center Pawos gignificant interruption of business at any onenore of the villages. In
addition, Center Parcs may not be able to obtaamrphg permission or planning consent to rebuilopprties if destroyed,
regardless of the availability of insurance proseddsignificant interruption or event could beatel by any number of internal
or external factors, including fire (as occurredhs Elveden village in 2002, resulting in a 15-thodlosure), extreme weather
conditions, accidents, loss of utilities or otheterruptions. Due to the full service, self-conegimature of its villages, Center
Parcs maintains significant infrastructure, inchgdiwater supply, electricity and waste water treainand any failure to
adequately develop and maintain these facilitiaddcalso result in a significant business interiampt Such interruptions and
events may have a material adverse effect on CBates’ business, financial condition and resudlisperations.

In addition, Center Parcs’ business, financial @word and results of operations may be materiatlyessely affected
by a number of factors relating to the operatioanyf village or the guest perception or expectadicime operating activities in a
particular village. Factors that relate specificédl a particular village could include, amongstens:

» the age, design, construction quality and maaren of the village;
*  perceptions regarding the attractiveness oviltege;
* the proximity and attractiveness of competing kudiday centres;

» the proximity of other developments and infrasture projects, for example, power stations odrpeojects,
which adversely impacts guest experiences;

* increases in operating expenses;

» inability to pass on to guests any significanfoueseen input costs, such as utility costs, thaildverode Center
Parcs’ margins;

e an increase in the capital expenditure neededdimtain the village or make improvements, or tamagn the
competitiveness of the villages;

* an outbreak of notifiable iliness, food poisanior drinking water contamination at any village;

* major village damage or disruption includingurat or environmental disasters;

* bad or extreme weather conditions;

* an illness, disease or event that damages tkstfdauna and natural environment surroundindia&ge;

* guest health and safety issues, such as inagequamtimely first aid responses, accidents, peismjuries or
child abuse or abduction;

» burglaries or thefts of personal belongings fnalage accommaodation or facilities;

» afluctuation or decline, seasonal or otherwisglemand for the facilities that the village offe

* increases in development and construction aystiglays in completion schedules;

» disturbances to guests’ experiences causedvyuoidd, maintenance or refurbishment projects; and

* negative publicity or guest perceptions aboyt\allage due to the above-mentioned factors oewtlise.



Center Parcs’ effective management and operatigheoillages has a significant impact on the reesn expenses
and value of the villages. Any failure to managat€eParcs’ operations effectively, including aaiure to anticipate and react
to the above-mentioned factors may have a matadetrse effect on Center Parcs’ business, finacoiadition and results of
operations.

Center Parcs’ business depends on the public peticepof its brand. Any event at any village negatly affecting guest
perception or expectation will likely negativelyfatt guest perception of the other Center Parc$ageés.

The success of Center Parcs’ business dependseoputilic perception of the Center Parcs brand. Awgnt or
occurrence at any one village that negatively #&fguest perceptions is likely to negatively affgaest perceptions of the other
Center Parcs villages. Center Parcs villages feadtiractions such as water activities, paintbglliaser combat, horse riding,
abseiling, zip wiring and quadbiking that pose teptal risk of accident and serious personal injlira serious personal injury
were to occur at one of the holiday villages, aterce at the holiday villages and, consequentiyemaes might be materially
adversely affected. In addition, holidays at Cerarcs’ villages involve guest services and gugsractions, including with
respect to bookings, accommodation services, enativities and food and beverage provisions. Atepa of poor or
unsatisfactory guest service, guest complaintsoor peviews on social media at any of the villagesld result in reputational
harm to the Center Parcs brand. The consideralplansion in the use of social media over recentsypas compounded the
potential scope and speed of the negative publicéycould be generated by such incidents or evémy accident, interruption,
serious disturbance or negative publicity at CeRteics’ holiday villages, or a perception thatfdmlities are unsafe or operate
in an unsafe manner, may reduce attendance anwardkfor its holiday villages, which would have aterial adverse effect on
its business, financial condition and results afragions.

The proposed Longford Forest in the Republic ofalrd is currently in the development stages. Algioi.ongford
Forest will be outside of the Restricted Group, amgidents at Longford Forest during the developmphase, such as
construction accidents, poor reviews upon openfrtgesite, or any future incidents such as theseidbed above, could have a
negative impact on the perception of Center Pargeneral and therefore on its results of operation

If any such accidents or injuries do occur, CeR@rcs’ insurance may not adequately cover the ststsming from
such accidents and injuries or other disturbanedsrecidents. Center Parcs could also face legaing related to these events, as
well as adverse publicity that could be generatgdsbch incidents. Accidents or injuries could alsmuire upgrades,
modifications or demolition of affected facilitieahich could result in significant costs to Cenarcs and disrupt operations,
which could have a material adverse effect on Gdraecs’ business, financial condition and resofitgperations.

In addition, Center Parcs sells food and beveraggs,and other retail products, the sale of wiinslolves legal and
other risks. As a reseller of food and retail marafise, Center Parcs may be liable if the consaumpm purchase of any of the
products it sells causes illness or injury. Funtare, any product recall could result in losses tuthe cost of the recall, the
destruction of product and lost sales due to ttevaihability of product for a period of time. A sificant food, toy, gift or other
retail product recall could also result in advegpsblicity, damage to Center Parcs’ reputation ass bf consumer confidence in
its villages, which could have a material adverfeceon Center Parcs’ business, financial conditind results of operations.

Center Parcs targets affluent family-focused guests approximately 79% of Center Parcs’ guestgenity being
families with children. In order to provide an emviment that is attractive to this core group oégjg, Center Parcs strives to
maintain a balanced guest profile of, amongst stHamilies, adult groups and corporate evenguédists’ behaviour is disruptive
or otherwise affects the enjoyment of other guekts,could result in adverse publicity and damtg€enter Parcs’ reputation. A
failure to attract Center Parcs’ core demographiafituent guests with families could have a matesdverse effect on Center
Parcs’ business, financial conditions and resultperations.

Center Parcs’ business is currently located entyréh England. As a result, changes in the UK holiganarket, including as a
result of Brexit, may have a more significant adgereffect on Center Parcs’ business, financial cgiah and results of
operations than on more geographically diverse laly businesses.

Center Parcs’ business, financial condition andiltesof operations may be significantly adversefieaed by a
number of factors, including as a result of the exiUnited Kingdom from the European UniorB(éxit”) that affect the UK
holiday market, including:

e national, regional or local economic conditions;

* socioeconomic and demographic factors;

» consumer confidence and personal disposable iecom

» exchange rate fluctuations or other factors timepact tourism or travel to or within the UK;
» significant increases in utility and fuel costs;

» local holiday market conditions from time to tirfseich as an over-supply or under-supply of holideprt centre
accommodation and facilities);

* consumer tastes and preferences;



« changes in governmental regulations, fiscalgyplplanning/zoning or tax laws and building codeswell as other
regulatory changes;

» changes in minimum wage legislation or othetdexincreasing operational costs;
» potential environmental legislation or liab#is or other legal liabilities;

» acts of terrorism, natural disasters and dipetitical action; or

» instances of iliness, an epidemic or a pandemic.

All Center Parcs’ villages are currently locatedEimgland and, consequently, the level of revenukpaafit generated
by the villages could be substantially influencgdgeneral economic conditions in the United Kingddithile Center Parcs’
revenues increased in each of the financial ye@t$,22016 and 2017, such growth may not be sustamé&iture periods and
revenue may decline. The villages have certaindfigperating costs, and as a result decreases @nuevmay result in a
significant decline in net cash flow. In additiensignificant or sustained decline in economic doorts or high rates of inflation,
including as a result of Brexit or uncertainty hretperiod leading up to Brexit, could adverseleeiffCenter Parcs’ ability to
obtain goods and services from suppliers or cifedlih financing sources and could impact the abdityhird parties, including
insurance carriers and credit providers, to meeir thbligations to Center Parcs. Weak economic itams generally in the
United Kingdom, or in any regional market from whia particular village attracts guests, may adwerstect holiday centre
occupancy, guest spending patterns and Center’ Barosral business and financial condition. Conefgrsf general economic
conditions in the United Kingdom were to improvgrsficantly, there may be greater consumer pref@dar holidays abroad.

The disposable income of Center Parcs’ guests atltéar holiday preferences may be affected by geann the
general economic environment. Any decrease in dedge income of Center Parcs’ guests may resatdacline in the number
of guests and/or a decrease in on-site spendingn Hveconomic conditions are stable or improviagnegative economic
outlook, including the fear of another recessiod/anconcerns regarding falling living standardsyradversely affect consumer
spending and, as a result, have a material ade#fesst on Center Parcs’ business, financial coouliind results of operations.

Political and economic uncertainty surrounding thexpected exit of the United Kingdom from the Eur@reUnion
may be a source of instability in international mieets, create significant currency fluctuations, arativersely impact current
trading and supply arrangements, which could haveraterial adverse effect on Center Parcs’ businegsults of operations
and financial condition.

The United Kingdom held a referendum on 23 Juné2@iildetermine whether the United Kingdom shoeh/é the
European Union or remain as a member state, anoliticeme of that referendum was in favour of Brelitder Article 50 of the
2009 Lisbon Treaty @rticle 50”), the United Kingdom will cease to be a membetestvhen a withdrawal agreement is entered
into, or failing that, two years following the nfatation of an intention to leave under Article Gfhless the European Council
(together with the United Kingdom) unanimously dies to extend this period. On 29 March 2017, thigedrKingdom formally
notified the European Council of its intention ¢ave the European Union. There remains uncertastg how long it will take
to negotiate a withdrawal agreement. Until the ehiKingdom officially exits the European Union, Bpean Union laws and
regulations will continue to apply, and changeghe application of these laws and regulations améely to occur during
negotiations. However, due to the size and impogasf the UK economy, and the uncertainty and wiptability concerning
the United Kingdom'’s legal, political and economatationship with Europe after the United Kingdorit®the European Union,
there may continue to be instability in the marlsggnificant currency fluctuations, and/or othemvedverse effects on trading
agreements or similar cross-border cooperatiomgeraents (whether economic, tax, fiscal, legaljlisgry or otherwise) for the
foreseeable future, including beyond the datetthmtUnited Kingdom ceases to be a Member StateedEtiropean Union.

These developments, or the perception that anfievhtcould occur, have had and may continue to haveterial
adverse effect on global economic conditions ardstability of global financial markets, and coslgnificantly reduce global
market liquidity and restrict the ability of key nkat participants to operate in certain financiarkets. In addition, Brexit may
lead to a down-turn in the United Kingdom or otBeropean economies and could lead to lower leviet®msumer spending if
consumer confidence declines or if individuals hiegs disposable income. Any reduction in custohwaitingness or ability to
spend due to Brexit-related changes in the econemiwronment of the United Kingdom and Europe caulgterially affect
Center Parcs’ revenue. A general slow-down in tKeedonomy due to Brexit may also negatively impaenter Parcs’ growth
strategies as well as its operating results, filmcondition and prospects.

Uncertainty surrounding Brexit has also led to agimas a 15% drop in the exchange rate of the pstanlihg against
the euro since the 2016 referendum and continueslistained adverse effects on the exchange rateegbound sterling as
compared to foreign currencies and the effectiveepnflation of certain goods and services sourfcenh outside of the United
Kingdom resulting from Brexit could result in ineed costs for Center Parcs. This could also &gnily increase development
and construction costs for Longford Forest.

While Center Parcs does not currently employ aelaxgmber of EU nationals, the outcome of Brexitatiegons
surrounding free movement of EU and UK nationald any subsequent visa requirements may have amsadeffect on EU
nationals’ ability to work in the United Kingdom.ePending on prevailing visa arrangements EU naomey find it more
difficult to work in the UK, which in turn could & to a tightening of the labour markets and aesyEnt increase in salaries



and wages in order to stay competitive. Any sudndase in salaries and wages or in benefits offeredhployees could result in
increased costs.

Lack of clarity about future UK laws and regulatices the United Kingdom determines which Europeaiorlaws to
replace or replicate in the event of a withdrawadjuding financial laws and regulations, data acy and collection laws and
regulations and customs and free trade agreemeratg,increase costs associated with operating inUhieed Kingdom.
Additionally, any substantial change in the reguola applicable to Center Parcs’ business coulpgedise its ability to continue
to operate in a manner consistent with its pasttipex

Any of these factors or other events or consequefioen Brexit described above may have a matededise effect
on Center Parcs' business, results of operatiahéirzencial condition.

Center Parcs relies on information technology irsibperations and any material failure, inadequadgterruption or breach of
security of that technology could harm its abilitg effectively operate its business and subjetbitiata loss, litigation, liability
and reputational harm.

Center Parcs relies on its information systemssacits operations, such as in the processing ohpaydetails, and on
those of its third parties service providers, idatig the online booking system provided by ATCORErQierly Anite). Its ability
to effectively manage its business depends sigmiflg on the reliability and capacity of these eyss. A new website which
provides information and booking services for CeR@rcs’ spas, and a new Center Parcs websitéstagpected to be rolled out
in September 2017, utilise the Adobe platform. Bdt®l or widespread outages of the online accomnoodar activities
booking system (including the self-service bookimgnts on-site) could adversely affect Center Paabdity to take guest
bookings.

The provision of convenient, trusted, fast andatile payment processing services to Center Pgressts is critical to
its business. If there is any deterioration indjality of the payment processing services provide@enter Parcs’ guests or any
interruption to those services, or if such serviaes only available at an increased cost to Celéecs or its guests or are
terminated and no timely and comparable replacers@nices are found, Center Parcs’ guests may tegrdd from booking
Center Parcs breaks.

Center Parcs, and third party service providerstomehalf, collect, process and retain large vasraf guest data,
which, together with employee data and other cemtil information, is entered into, processed, manised and reported by
various information systems. Center Parcs also vise® surveillance in certain public areas forusitg purposes. The footage
from such surveillance is also subject to datagmtain and privacy laws.

Notwithstanding the efforts and technology of Cerfearcs and its third party service providers touse their
computer networks, the security of those netwodkddcbe compromised. Third parties may have thienelogy or know-how to
breach the security of Center Parcs’ guest, emplayel other confidential information, and Centarc®asecurity measures (or
those of its third party service providers) may efféctively prohibit others from obtaining impropeccess to this information,
destroying or stealing valuable information or diging Center Parcs’ operations. In addition, QeR@&cs or any of its third
party service providers may lose data, includingsguata and payment details, or may fail to trénsaoch data online in a
secure manner. In each case, if any theft or lbpersonal guest data were to occur, Center Pardd ¢ace liability (including
fines) under data protection or privacy laws angklthe goodwill of its guests, incurring signifitaeputational harm. Such
security breaches could have a material adverseteih Center Parcs’ business, financial condaiot results of operations.

If the guest, employee or other data held by CeRtecs is not accurate or complete, there is athiskCenter Parcs
could make incorrect decisions regarding marketipgcing, cost management or other factors thataghgts financial
performance.

Any virus, security breach, loss, or theft of compaguest or employee data could expose Centers Raradverse
publicity, loss of sales and profits, regulatoryi@t, or cause Center Parcs to incur significastto reimburse third parties for
damages, which could impact its results of openatio

Center Parcs competes for discretionary spendinthvather holiday offerings and holiday or leisurdtarnatives.

The UK domestic holiday market is diverse. Centarc® main competitors are high-end, self-cateraotfage
accommodation and leisure hotels and resorts, pfima the UK and to a lesser extent abroad. GeRtcs’ holiday villages
compete for guests’ discretionary spending witheotholiday offerings, including other holiday vijes (both UK traditional
holiday villages and holiday parks and UK and in&tional destination parks). In addition, whilepagsent there is only one
other forest village holiday provider in the UKhet holiday providers could open forest villageshe UK in the future. A
village’s ability to attract guests depends, amotiter things, on the quality of the accommodatmmpetitiveness of prices,
amenities and facilities offered and the convereesred location of the village. If competing UK ldaly centres provide a better
offering to guests, this may have a material adveffect on Center Parcs’ business, financial cmrdand results of operations,
which may in turn affect the ability of the Obligoto meet their obligations under the Loans anddbeger’s ability to meet its
obligations under the Notes.

Since the majority of Center Parcs’ guests livéhimia two hour drive of the village they chooseiit, the effects of
competition would be more pronounced if a new taytidentre or other guest attraction opened witlosecproximity to one of



Center Parcs’ holiday villages or if an existinditiay centre expanded into its market or began wotinlg activities aimed at
capturing Center Parcs’ market share.

In addition, Center Parcs may face increased catigrefrom holiday offerings outside the UK as asult of an
increase in the convenience or reduction in the obsair travel, particularly due to the decline ghobal oil prices, any
appreciation of the pound relative to other curiesncparticularly the euro, or inclement weatherttie UK. In addition, if
macroeconomic conditions are strong and/or inflatiothe UK declines, there may be greater consipraference for holidays
abroad. Further, if and when operational, the pedd_ongford Forest in the Republic of Ireland ratyact guests away from
Center Parcs’ existing villages. Reduced occupatd@enter Parcs’ existing villages for any of tbeae reasons may have a
material adverse effect on the financial condito results of operations of Center Parcs.

Center Parcs also competes more broadly with difpms of leisure activities and forms of entertagniy such as
sports and other recreational activities, restasrdmars, retail outlets and spa facilities.

One or more of Center Parcs’ competitors for hglida leisure activities may be more successfultiraeting and
retaining guests. If Center Parcs does not competeessfully for discretionary spending with otheliday villages and other
leisure alternatives, its business, financial chandliand results of operations could be materiatlyersely affected.

Center Parcs could be adversely affected by change®nsumer tastes and expectations or its failucemaintain and
improve its villages and amenities to appeal to nhang guest tastes and expectations.

The success of Center Parcs’ holiday villages dépsnbstantially on consumer tastes and prefer¢haesan change
in unpredictable ways, and on Center Parcs’ aliditgnsure that its holiday villages meet the chrapgreferences of its target
guests. Rising standards of accommodation and &ieeerand higher guest expectations may also affeetrevenues and
popularity of Center Parcs’ villages, which requientinued investment to ensure that the accomrmpdand amenities in the
villages are attractive and appeal to Center Payus'sts. Center Parcs carries out significant reseand analysis before
constructing new holiday villages or opening neuwilfties at its villages and often invests subseardamounts in investigating
how these new holiday villages and new facilitiesyrhe perceived by guests. If Center Parcs’ faslior new entertainment and
leisure activity offerings do not achieve targeie@st volumes, revenues may decline. Any failurievest, innovate or continue
to improve Center Parcs’ offering in a timely manteemeet changing consumer preferences or tar&iag-term guest loyalty
or provide satisfactory guest service may have temah adverse effect on Center Parcs’ businesantial condition and result
of operations.

Bad or extreme weather conditions, road, rail othet transportation disruptions or closures and otheonditions out of
Center Parcs’ control could negatively affect ocanrxy at Center Parcs’ villages.

Center Parcs’ holiday villages provide both indand outdoor activities, with the natural settingha# villages and the
outdoor activities a major draw for guests. Badteror forecasts of bad or mixed weather condticemn reduce the number of
people who come to the holiday villages or who bstalys, which may require Center Parcs to loweregrthus reducing ADR
even if occupancy remains stable. In addition, @wuthe often unexpected nature of bad or extrenmsthee conditions, Center
Parcs may fail to predict or undertake the appetpradvanced planning to maintain business opagiio the event of a
disruption due to bad or extreme weather conditidmy such condition could also adversely affectsig’ experiences during
their stay at Center Parcs and thereby affect thidingness to return to Center Parcs as repeastguBad or extreme weather
conditions (for example, floods, storms or high dghor other occurrences outside of Center Paorgtral (such as fires) could
also lead to the loss of use of one or more of &@dparcs’ villages, or damage the natural envireririmewhich the villages are
situated, and disrupt its ability to attract guéstsertain of Center Parcs’ villages or facilities

The occurrence of extreme winter weather conditmmdd cause significant damage to Center Pard&ldovillages,
which could materially and adversely affect its raliebusiness. Similarly, unseasonably high temioees and high winds could
exacerbate forest fires. In addition, prolongedudht conditions may cause water shortages, whidldcadversely impact the
operation of Center Parcs’ water amenities. CeRtcs’ insurance may not be sufficient to cover ¢bsts of repairing or
replacing damaged property or equipment, and Cdraers may suffer a significant decline in revenifiesy of its holiday
villages is closed or unable to operate all ofatslities for an extended period of time.

Road closures or detours as a result of bad weathratitions may also prevent or delay Center Pagassts, who
primarily drive to the villages, from reaching thitages. Road closures and detours have the patefiextending the effects of
bad weather beyond the particular storm or weatbedition as damaged roads and highways may tgkéisant time to repair.
Additionally, road closures and detours as a resfutton-weather factors, such as government repaiks, may also reduce the
number of guests.

If transport links to Center Parcs’ holiday villagand related infrastructure are damaged or beauadequate, guests
may face difficulty in traveling to the villagesr may face significant delays and increased traweks, which could have a
material adverse effect on Center Parcs’ busiriessicial condition and results of operations.

Center Parcs’ revenues are highest during schoolitiays and public holidays, which could magnify tiapact of adverse
conditions or events that occur during peak demaoetiods.

Center Parcs’ revenues are subject to seasonaldaamhd guest demand for breaks increases duriraplsholidays,
public holidays and periods of expected favourakéather conditions, among other things, during tvh@enter Parcs is



generally able to charge higher prices. As a reffuixtreme weather, accidents or other adverseliions or events occur,
particularly during peak holiday periods, CentercBabusiness, financial condition and results pérations may be materially
adversely affected. Additionally, changes in schboliday schedules or a switch to a uniform yeam schedule could
adversely affect Center Parcs’ guest bookings, @m$equently its attendance levels or target gritévels during the peak
holiday periods, which may adversely affect CeR@rcs’ business, financial condition and resultsparations. In addition, any
such adverse effect or condition may make it diffifor Center Parcs to predict its operating rsswhich may materially and
adversely affect Center Parcs’ ability to implemglahned capital expenditures.

In the United Kingdom, there has been an increatiegd of the government seeking to ban or deten-tene
holidays for school children. A recent case in 8upreme Court of the United Kingdom upheld finesgtising parents taking
their children out of school during term-time iretabsence of exceptional circumstances. In finages 2017, approximately
35% of Center Parcs’ customers during off-peakqasrivere families with at least one school-agedctiibwever, this number is
likely to decline if the trend of increasingly striregulations and enforcement surrounding terne-tirolidays continues. This
may result in lower demand for Center Parcs’ vaagluring off-peak periods and cause Center Paritsther reduce off-peak
prices, thereby decreasing margins.

Instances of illness or epidemics, as well as négapublicity relating thereto, could result in reded guest attendance and
materially and adversely impact Center Parcs’ busss.

Instances of illness or injury in general or claiofsliness relating to food or drinking water qgitylor handling at
restaurants, food preparation centres or holidayres, whether or not affecting Center Parcs’ gés or in relation to water
quality within pools and spas could reduce gudshdance materially, either through cancellatiohexisting bookings or by
reducing consumer willingness to visit Center Paircaddition, any negative publicity relating teese and other health-related
matters might affect consumers’ perceptions of €eRarcs’ holiday villages and reduce guest visiits holiday villages.

The outbreak of a prolonged pandemic or epidenseadie or the occurrence of any other public heahicern could
negatively impact the public’'s willingness to gatire public spaces or travel or result in healttotirer government authorities
imposing restrictions on travel, which individuatly together could reduce guest volumes or reveatu&enter Parcs’ holiday
villages. In addition, any such public health cansemay severely restrict the level of economiévigtin affected areas. Any of
these events, particularly if they occur during geak holiday periods, or the booking periods thiereould have a material
adverse effect on Center Parcs’ business, finaneradition and results of operations.

Center Parcs’ insurance coverage may not be adequatcover all possible losses that it could suffend its insurance costs
may increase.

Companies engaged in the holiday centre businegsbmaued for substantial damages in the evenn afctual or
alleged accident. A catastrophic loss or accidentiwing at Center Parcs’ holiday villages or anpeting holiday villages may
increase insurance premiums, and negatively impaoter Parcs’ operating results. Although Centec$earries annual liability
insurance to cover this risk, its coverage may betadequate to cover liabilities, and it may notabke to obtain adequate
coverage should a catastrophic incident occur.

Center Parcs utilises a combination of self-insceafthrough the use of large excesses payable bteCBarcs) and
insurance coverage programmes for property, busimésrruption, employer’s liability, public/prodiscliability and health care
insurance. Pursuant to such programmes, Centes aresponsible for a specified amount of claimd ensures for claims
above such limits.

Potential liabilities that Center Parcs self-insucg buys commercial insurance for could increaséhe future. In
addition, insurance may not be available to CeR@rcs on commercially acceptable terms or at allCenter Parcs could
experience increases in the cost of such insuraeincrease in the number of claims or amountgteim or increase in the
cost of insurance could materially and adversdigcaiCenter Parcs’ results of operations.

The Obligors are required by the terms of the iIsBoerower Loan Agreements to insure the villaggaiast the risk
of material damage or destruction and resultingn@ss interruption, acts of terrorism, public amdduict liabilities and such
other risks as a prudent owner and operator ofaimproperties would insure against.

A failure by any of the Obligors to renew the relet/insurance policies in respect of a village mayon damage to
the village or loss of revenue in respect to thlage (which would otherwise have been recoverabbter such insurance policy),
result in a corresponding loss in the value of sutlhge or payment recovery under the loan madthéorelevant Borrower.
Similarly, even where the relevant insurance pacgurrent, there could be an administrative delaye receipt of payment by
the Obligors from the insurers which could affdat gbility of the Obligors to meet their respectpayment obligations during
that period of delay.

Certain types of risks and losses (such as losssslting from war, terrorism, nuclear radiationdicactive
contamination and heaving or settling of structunesy be or become either uninsurable or unecoradrtdodnsure or may not be
covered by the relevant insurance policies. Otlsisrmight become uninsurable (or uneconomicahsaorie) in the future. The
occurrence of significant uninsured or uninsurdbses could materially and adversely affect theu@is business, financial
condition and results of operations, which coulsutein the Obligors not having sufficient fundsrépay in full amounts owing
under or in respect of the Issuer/Borrower Loane&gnents.



Any adverse impact on guest perceptions of CentarcB Holding B.V., Center Parcs Europe N.V. or Lofagd Forest, with
whom Center Parcs shares its brand, could adversdfgct Center Parcs’ business, financial conditi@and results of
operations.

The successor to the founder of the Center Pamsdhis Center Parcs Holding B.V., a subsidiary i&hieh listed
company Pierre & Vacances, which operates a holmesjness in France, the Netherlands, Belgium asn@ny. Under the
terms of a brand sharing agreement relating teetrenlks and marketing services with, among othePsOpco, Center Parcs
Holding B.V. and Center Parcs Europe N.\CP* Continental Europ€’), the parties agreed that CP Opco is exclusieeltjtled
to use the trademark registrations for the CerdecsPbrand that it owns in its territory (UK, thea@nel Islands and the Republic
of Ireland) and CP Continental Europe is exclusiwgititled to use the trademark registrations lier €enter Parcs brand that it
owns in its territory (Albania, Austria, the BenelBelarus, Boshia-Herzegovina, Bulgaria, Crodfiagch Republic, Denmark,
Estonia, Finland, France, Germany, Greece, Hundzeland, Israel, Italy, Latvia, Liechtenstein,hifania, Macedonia, Monaco,
Norway, Poland, Portugal, Romania, Serbia, SlovakuRlic, Slovenia, Spain, Sweden, Switzerland akchide). Under the
brand sharing agreement, each party has excluglts to operate holiday centres in its respediveatory using its registered
marks.

Further, the proposed Longford Forest in the Reputfl Ireland is currently in the development stagalthough
Longford Forest will be outside of the Restrictesb@, any incidents at Longford Forest during teestopment phase, such as
construction accidents, or poor reviews upon oggnirthe site, or any future incidents such asdfrd®Escribed above could have
a negative impact on the perception of Center Rargsneral.

Any event or circumstance that has an adverse impaguest perceptions of the Center Parcs braddhahiday
business outside the UK, the Channel Islands am&épublic of Ireland could have a material advefet on the reputation of
the Center Parcs brand in the UK.

Center Parcs’ future performance depends on contitbmaintenance capital expenditure and investmeapital expenditure,
which may be significant. Any failure to make thequisite maintenance capital expenditure or investmh capital expenditure
in a timely manner could have a material adverséeef on Center Parcs’ business, financial conditiamd results of
operations.

Center Parcs’ future performance depends on makingnued maintenance capital expenditure and imarst capital
expenditure, which may be significant. A principampetitive factor for a holiday village is the guneness and perceived quality
of its accommodation, amenities and facilities. édingly, the regular addition of new or improvesttemmodation, amenities
and facilities and the repair or maintenance of¢hia existence are key to the continued competigss of Center Parcs’ holiday
villages.

Maintenance capital expenditures include refurbishis to existing facilities, including ensuring hleaand safety
standards are met. Although the Obligors are redquinder the terms of the Class A Issuer/BorroveamLAgreement to spend a
minimum of £18.5 million per year on maintenanc@itzd expenditure, there can be no assurance thstamount will be
sufficient for Center Parcs’ requirements. Centarc® maintenance capital expenditure for the 58kwgeriod ended 21 April
2016 and the 52-week period ended 20 April 2017 apgpsoximately £24 million and £25 million, respeely.

Investment capital expenditures include building recommodation, upgrading existing accommodatiahadding,
upgrading or expanding cafes, restaurants and Gbiities. Center Parcs’ investment capital exgigme for the 52-week period
ended 21 April 2016 and the 52-week period endedid 2017, was £40 million and £70 million, respigely. In December
2016, Center Parcs completed an investment capipenditure programme to upgrade all of its accodation at the Original
Villages. In addition, Center Parcs has been inptloeess of carrying out a further refurbishmermicpss which commenced in
April 2015. As of April 2017, refurbishment of 12dges has been completed and the refurbishmenfuwther 125 lodges will
be completed at Elveden by May 2017. In financéry2018 Center Parcs expects to refurbish anieaait400 lodges as part of
this refurbishment programme.

In November 2016, Center Parcs commenced the dionadif the 88-bedroom hotel at Elveden Forest,civiwill be
replaced by new accommodation. Center Parcs clymgans to build approximately 240 new units of@mmodation, subject to
planning permission and other factors.

Historical and future investment capital expenditaray not yield the anticipated revenue or ADR ¢hoar improve
the attractiveness of Center Parcs’ holiday villageven if revenues do increase, the additionamess may not be sufficient to
recover the amounts invested by Center Parcs aprbtade a return on such investments. In additib@enter Parcs does not
have sufficient liquidity to finance these upgraaesf insufficient amounts are spent on capitabenditure on the villages,
Center Parcs’ villages may not remain competitive.

There could be a material adverse effect on Cdpaiecs’ business, financial condition and resultsp¥rations if it
fails to maintain the planned approach to its nemahce and investment cycle and/or if any investriteat does not result in
revenue growth does not otherwise recover the atniouasted or does not maintain the long-term etitraness or good and safe
condition of the relevant holiday village. Moreoyedelays in the addition of new or improved accordatmn, amenities and
facilities or the closure of any of its amenitiegldacilities for repairs could adversely affect@pancy levels and Center Parcs’
ability to realise revenue growth, which could havenaterial adverse effect on its business, firgroondition and results of
operations.



Failure to keep pace with developments in technglag any problems with maintaining or implementingpgrades to Center
Parcs’ IT systems could impair Center Parcs’ opeaats or competitive position.

The holiday centre industry continues to demandube of sophisticated technology and systems, dirguthose
systems and technologies used for Center Parcirnm®) revenue management and property managentefarms. These
technologies and systems must be refined, updadrareplaced with more advanced systems on darelgasis. If Center Parcs
is unable to do so as quickly as its competitorhiimbudget cost and time frames or at all, itsibass could suffer. Center Parcs
is in the process of introducing new IT systems tuthnologies aimed at improving pricing for boadntargeting new and
repeat customers and strengthening and integretistpmer relationship management processes. Arygong with transitioning
to or integrating its new systems could adverséflsca Center Parcs’ business. In particular, thplé@mentation of the new IT
systems could take longer than expected, disrupte€Cé&arcs’ current systems and/or result in cestrans. Center Parcs also
may not achieve the benefits that it anticipatemfthese systems or any other new technology ¢ersys the future. If any of
these risks were to be realised, this could havaierial adverse effect on Center Parcs’ busirfiess)cial conditions and results
of operations.

Center Parcs may not be able to successfully dgvelew villages and it may not realise desired retsifrom new villages or
other villages it may acquire.

From time to time, Center Parcs evaluates suitalkgtions for new villages to develop or acquirentér Parcs may
not be able to successfully identify and securé $ocations or may not be able to successfully edeesopening such villages.

New villages may fail to become operational onraety basis or at all due to setbacks including rimtt limited to
delays or failure to receive planning permissionstber consents, inability to meet developmentiests from local authorities,
infrastructure issues, construction delays, inadexar delayed financing, the delay or inabilityéoruit or manage appropriately
skilled employees or the inability to identify acsire agreements with key suppliers or developiparhers. Furthermore, once
opened, new villages may not attract anticipateldraes of guests, either in the short or long teas,a result of differing
customer expectations and preferences in thesdéatations or due to other factors.

The integration of a new village is a complex aintetconsuming process. Center Parcs may not betalgegrate
effectively any village it develops or acquires sarccessfully implement appropriate operationalarfial and management
systems and controls to achieve the benefits exgeotresult from such developments or acquisiti@enter Parcs may also be
subject to unexpected claims and liabilities agdirom such developments or acquisitions. Thesensland liabilities could be
costly to defend, could be material to its finahgmsition and might exceed either the limitatioos any applicable
indemnification provisions or the financial resa@s®f the indemnifying parties. The diversion off@gement’s attention and
any delays or difficulties encountered in connettigth the integration of the businesses CentetsPdevelops or acquires could
negatively impact its business and results of dpers. Further, the benefits that it anticipatesrfrthese new developments or
acquisitions may not be realised.

Any expansion into a new country, including thenpled opening of a new village in the Republic eldnd, would
result in Center Parcs being subject to the lavdsragulations of that country, including taxatiés a result, Center Parcs’ risk
exposure to political and regulatory changes witréase as a result of opening a village in anatbentry. The impact of, and
costs associated with, complying with changes tarpretation of existing, or the adoption of neegislation, regulations or
other laws or licensing and authorisation regimethe jurisdictions in which Center Parcs has ptaragperate can be difficult to
anticipate or estimate and could have a materigérae effect on Center Parcs’ business, finan@abition and results of
operations. Expansion into a new country could algioject Center Parcs to risks related to advdustuftions in currency
exchange rates. Further, the Class A Issuer/Borrba@n Agreement permits management to only deupto 25% of its time
towards any additional villages located outside Wméted Kingdom, including the proposed Longfordést in the Republic of
Ireland, and does not require any additional CeRgecs villages that may be developed outside thitet) Kingdom to accede to
the Obligor Group (as is the case for any additigilages in the United Kingdom).

Additionally, if Center Parcs wishes to use the t€efarcs brand for a village located outside efltinited Kingdom,
the Channel Islands and the Republic of Irelandniist invite CP Continental Europe to participatieall aspects of the
development, funding, ownership and future managémfesuch village. If CP Continental Europe acsepe invitation, Center
Parcs and CP Continental Europe would have toqigate in the development and management of tieggeilon terms identical
to each other. As a result, Center Parcs may natleeto effectively integrate such village ints éxisting business structure,
which may have a material adverse effect on CdPders’ business, financial condition and resultgpafrations.

The occurrence of any of these factors could negigtimpact the ability of Center Parcs to genetht desired
returns from its strategy of international expansishich could have a material adverse effect stuisiness, financial condition
and results of operations.

Noteholders will not have recourse to any additiondlage outside the United Kingdom, its assesyenues or cash flow.
Development of any such village may divert managatigetime from villages in the United Kingdom.

The Class A Issuer/Borrower Loan Agreement permmtsmagement to devote up to 25% of its time towanulg
additional villages located outside the United Kiom, including the proposed Longford Forest in Republic of Ireland, and
does not permit any additional Center Parcs viapat may be developed outside the United Kingtlmaccede to the Obligor
Group (as is the case for any additional villagethe United Kingdom).



Longford Forest is Center Parcs’ first village adesof the United Kingdom. Subject to obtainingaficing and
relevant consents and approvals, Center Parcantiyrexpects Longford Forest to open in 2019. Stkije the terms of the Class
A Issuer/Borrower Loan Agreement, Center Parcs’agament will be permitted to provide a number ofises to help develop
and operate Longford Forest. These services willge the provision of development services suchuasing tender processes
for contractors and using reasonable endeavouobtain required licenses and consents as well asatipg services such as
recruitment services, employee training, incorpogat.ongford Forest in to the sales and marketiotividly undertaken by the
Center Parcs Group, the provision of customer eesvsuch as handling general guest queries vieceatte and e-mail, the
provision of a reservations system and the takirtgpokings, pricing and budget setting, health &esaadvice, compliance and
legal support, financial reporting and IT suppogdther with a range of other corporate suppoxices. Although the Longford
Management Services Agreement provides that Céramrs will be compensated for management’s timeatspe Longford
Forest, these arrangements may not sufficientlypeoreate Center Parcs for the cost of providing sechices and may divert
management's time from the management of villagésda United Kingdom, subject to the 25% limit désed above.

Under the Class A Issuer/Borrower Loan Agreemenhenof the Obligors will own assets relating to, darive
revenues from, a village in Ireland or any othadithal village outside the United Kingdom. Holdesf the Issuer’s notasill
not have recourse to any such village outside thieed Kingdom, its assets, revenues or cash flavaddition, the development
of additional villages outside the United Kingdowuld divert management’s time from the five exigtwillages or from any
additional villages in the United Kingdom and maypose additional burdens on Center Parcs’ limitethagement resources.
This could have a material adverse effect on Cdpdiecs’ financial condition, results of operatiams business.

Center Parcs’ business could be harmed if it losles services of its key management personnel amable to attract and
retain qualified employees.

Center Parcs’ business depends upon the effortsledidation of its senior management team andat§ oth in the
villages and at its head office. Competition foghiy-qualified personnel is intense, and the Idsthe services of any of these
key personnel without adequate replacement omidgility to attract new qualified personnel coult/b a material adverse effect
on Center Parcs’ business, financial condition @stilts of operations. In addition, its successeddp on its ability to attract,
motivate and retain qualified employees to keepepaith its needs. If Center Parcs is unable toalats results of operations
may be adversely affected.

In addition, Center Parcs’ future business sucdepends in part on its ability to continue to régituain, motivate and
retain employees and on its ability to continueehaploy creative employees and consultants. Thedbsgrvice of any key
personnel, or an inability to attract and retaildied employees and consultants, could have ar@htadverse impact on its
business, financial condition and results of openat

Center Parcs depends on third party suppliers amairactors.

Center Parcs has key contractual relationships avittumber of third parties, including supplierssurers, partners,
banks and payment processors. In particular, C&arss relies on key suppliers to carry on its ajpens. These include Casual
Dining Group (formerly Tragus), whose offering indes Café Rouge, Las Iguanas and Bella Italia;c6&8ervice Partners
(“SSP), whose offering includes gastro pub and fastfoatlets; and the Nuance Group, Center Parcs| pateiner. The Center
Parcs business model incorporates a range of eael@tionships, with some food and beverage aail oéferings operated on a
concession basis, others, such as Starbucks, e@mged to Center Parcs and some “back-of-housices provided by third
parties, including laundry services and food ancebege supplies. Center Parcs also relies on flairty service providers and IT
systems such as payment processing services, ATQ@REerly Anite), a non-affiliated third party cqrany, which provides
TourRes, the booking system used by Center Pardsidobe which provides the platform for certairCainter Parcs’ websites.

The failure of one or more of the third party su@ and contractors to deliver or provide the ises/when needed by
Center Parcs or at the desired quality may hawsdaarse impact on Center Parcs’ operations andéssi Similarly, the failure
of one or more of these third parties to fulfil dbligations to Center Parcs for any other reasorthe termination of such
agreements by any of the third party suppliersontractors, may also cause significant disruptiod laave a material adverse
effect on its result of operations, financial peniance and prospects.

Furthermore, third party suppliers may seek toease prices for their services. If Center Parcs&ble to negotiate
limits to any price increases or find alternatitérd party suppliers providing services at loweicgs, such increases may
negatively impact Center Parcs’ business. In aafditmaterial disputes may arise between CentersRard third party service
providers and suppliers, which could adverselycffiee relationship between Center Parcs and $urchgarties. Any or all such
developments could have a material adverse effe@amter Parcs’ business, results of operationgiaadcial condition.

The operation and development of Center Parcs’ daly villages are subject to planning and other censs, laws and
regulations, which may constrain future developmestnew attractions. In addition, changes in use planning consents
relating to property neighbouring the villages méave a material detrimental effect on guests’ enjognt of the villages.

Center Parcs’ villages are required to be conglirt accordance with the relevant planning pelionst® ensure that
the current use of the holiday villages is lawfiilthe construction or use of a holiday villagenist in accordance with the
relevant planning permission, the relevant coumeil, in certain circumstances, require that useé&se. Further, a council can
require compliance with the conditions of any plagnpermission or planning agreement, or, in cer@rcumstances, the
alteration or reinstatement of any constructiomiedrout without planning permission.



All of Center Parcs’ villages are in rural locatsorCenter Parcs may experience material difficailte failures in
maintaining or renewing the necessary licencespprawvals for its holiday villages, which could rksim holiday village or
attraction closures or fines. Stringent and vanieduirements of local regulators with respect tmimg, land use and
environmental factors could also delay or prevestetbpment of new holiday villages in particulacdtions. In the future,
obtaining planning permission for future developiseor new attractions may be difficult. In additighany such planning
permissions cannot be obtained, there are limitednative uses for rural sites of the size ofilages where base land values
are low and alternative planning permissions atikeis.

The operation, development and redevelopment oéadonal facilities and other structures at Cefarcs’ holiday
villages and the development of new or additionlidges may require consent from the relevant lptahning authorities as well
as from third parties, such as landlords, develoyrpartners, finance providers and regulatory txdzenter Parcs may not be
able to obtain the requisite planning or other eatssas and when required in respect of develommedevelopments or the
roll-out of new or additional holiday villages, apthnning or other consents may be withdrawn iatreh to existing offerings at
any of its holiday villages. In addition, Centerr % properties may be subject to certain restréictiovenants in favour of third
parties.

In September 2017, 57 new lodges are expecteddn apWoburn Forest and Center Parcs is currenilgibg 57
new lodges at the Original Villages. Center Paras planning permission for all of these new builds,well as planning
permission for 3 new treehouses to be built at Wolaund 8 spa suites at Longleat. In total, Cendecdcurrently plans to build
approximately 240 new units of accommodation, slfie planning permission and other factors. If ©€erParcs is unable to
obtain the requisite planning permissions for thedgitional lodges at the existing villages, it Webbe unable to construct these
additional lodges, which would have an adversecetia Center Parcs’ expansion plans for these. sites

Center Parcs works with and engages its local pignauthorities with regard to issues of sharedceom that impact
the development and redevelopment of its propeatiesthe roll-out of new holiday villages, includisensitivities to site noise,
listed structures, road congestion and other tragues, and health and safety issues. If it werfail to cooperate with local
planning authorities or if Center Parcs’ work reiaship with such authorities were to be adverséigcted for any reason, this
could negatively impact its ability to obtain thiaqming and other consents necessary for the dawveot and redevelopment of
current villages or expanding into new villages,tocould result in the withdrawal of existing cemss. Additionally, possible
changes to planning rules (such as the categanisafiflood zones), or by-law distances which pbghidlevelopment within a
certain distance of flood defence structures) wpoiflthade, adversely affect Center Parcs’ abilitydevelop a holiday village.
Additional constraints on future development cdudde an adverse effect on guest numbers, whicld ¢@aye a material adverse
effect on its business.

Any refusal to grant, or delay in granting Centard3’ requested planning or other consents, oafipication of any
special conditions to such consents (or breach diyt&C Parcs of such conditions), could have a rahtedverse effect on its
business, financial condition and results of openat Furthermore, future planning consents arelyliko impose further
conditions and/or require Center Parcs to enter firew planning agreements. In addition, proposgérreration schemes may
adversely impact guest access to, or the operafjandividual facilities. The constraints placed Genter Parcs’ operations by
future planning consents or regeneration schemegsbeanore onerous than those currently applyind, @uld have a material
adverse effect on its business, financial conditiod results of operations.

Changes in use or planning consents relating tpgoty neighbouring the villages may have a matet@&timental
effect on guests’ enjoyment of the villages. Faaraple, changes in use or planning consents coufdifp@wners or occupiers of
property adjoining or close to Center Parcs’ vilado use their property in a way that disturbgiminishes guests’ enjoyment of
the villages or the natural setting in which thkages are located. These uses would include ttaliation or use of plant and
equipment (e.g. electricity pylons) or activitidst emit noise or smell, or that are inconsisteith \guests’ enjoyment of a
holiday in a natural environment. Any such detritaérchange, or negative publicity regarding sucbhange, may have a
material adverse effect on Center Parcs’ busiriessicial condition and results of operations.

Center Parcs may be subject to liabilities and sosssociated with its intellectual property.

Center Parcs relies on trademarks to protect @scdrMany of these trademarks have been a keypestablishing its
business in the UK holiday market, including CenfRarcs and Aqua Sana. Center Parcs believes thadentarks have
significant value and are important to the marlgetif its villages. The steps Center Parcs has takenill take to protect its
proprietary trademark rights may not provide adégymotection, and Center Parcs may not have ategesources to enforce
its trademarks if third parties infringe its tradmiks. In addition, although Center Parcs ownsrédemarks, these trademarks
may infringe the proprietary rights of others andymot be upheld if challenged. If its trademarisinge the rights of others,
Center Parcs may be prevented from using its tradenany of which occurrences could harm its lessinln any such event,
Center Parcs could be forced to rebrand its predamtl services, which could result in loss of brnawdgnition and may require
Center Parcs to devote significant resources teeréiding and marketing new brands. Further, anymdaof trademark
infringement may require Center Parcs to enter antoyalty or licensing agreement to obtain thétrigp use a third party’s
intellectual property, which may not be availabteterms acceptable to Center Parcs.

From time to time, Center Parcs enters into agraengith third parties that permit it to use theeltectual property
of such third parties at its holiday villages. The&d parties owning such intellectual property nmog renew such agreements
with Center Parcs or may increase the cost foo itige such intellectual property to levels that enékcost prohibitive or
economically unfavourable for it to continue sudtaagements.



Potential liabilities and costs from litigation cdd adversely affect Center Parcs’ business.

From time to time, Center Parcs may become invoinditigation and regulatory actions as part sfardinary course
of business. There is no guarantee that it wilsbecessful in defending against civil suits or fetguy actions, such as matters
related to public and employee safety, food safatyployment and environmental laws and regulatiBren if a civil litigation
claim or regulatory investigation or claim is mids, does not prevail or is not pursued, any neggiublicity surrounding
assertions against Center Parcs’ holiday villagesgdcadversely affect its reputation. Regardlestheir outcome, litigation and
regulatory actions may result in substantial castd expenses and divert the attention of CentersParanagement. In addition
to pending matters, future litigation, governmerdgeedings, labour disputes or environmental matteuld lead to increased
costs or interruption of Center Parcs’ normal besinoperations, which may have a material advéfset en Center Parcs’
business, financial condition and results of openat

Changes in privacy or data protection laws couldvadsely affect Center Parcs’ ability to market fisoducts effectively.

Center Parcs’ holiday villages rely on its guesseband a variety of direct marketing techniquesluding email
marketing. Any expansion of existing, and/or impéenation of new, laws and regulations regardingketarg, solicitation,
privacy or data protection could adversely affeentér Parcs’ ability to utilise its guest databBseemail and other marketing
techniques and could result in changes to its miagkstrategy. If this occurs, Center Parcs mayheoable to develop adequate
alternative marketing strategies, which could maligradversely impact its attendance levels anvemees.

Center Parcs may be adversely affected by enviromaderequirements and liabilities.

Center Parcs is subject to extensive and frequehtiyging national and local environmental laws segllations,
including laws and regulations governing air andse@cemissions; water use and wastewater and stdenw#charges; the
maintenance of above-ground and underground stdsalis; the use, release, storage, disposal, ingndiid transportation of,
and exposure to, oil, chemicals and hazardous autxss$; energy usage and emissions; the managentedisposal of waste;
and otherwise relating to health and safety andpttotection of the environment, natural resourced tne remediation of
contaminated soil and groundwater. The developnagwit operation of Center Parcs’ facilities requiegiaus permits and
licences pursuant to environmental laws and reiguist which can result in challenges in the apptica process, constraints in
on-site operations, and costs in compliance.

Violations of environmental laws and regulations daad to significant fines and penalties and megoents for
rectification, which could require expenditure, gas in site operations or temporary closures lobrapart of the relevant
holiday centre. Such laws and regulations can im@tsan-up responsibility and liability without sed to whether the owner
knew of or caused the presence of contaminantgoritial land uses on parts of the village siteghsas quarrying, timber
treatment, an electrical substation, sewage digettaeatment, and a small part of the Whinfell #iiat is a registered landfill
(which is now closed, but is relatively close to @ffisite potable water abstraction point), may éawroduced pollution or
contamination into the soil and/or groundwater artg of the Center Parcs village sites or may haigrated beyond the
boundaries of these sites. Sanctions for allegegictural non-compliance with environmental regutaia@ould have a material
adverse effect on Center Parcs’ business, finamwaiadition and results of operations. Center P&adso subject to certain
contractual requirements relating to the environmemd may incur liabilities arising from historicagxisting and future
environmental contamination at properties it ownperates now or in the future or has owned oraipd in the past. The
presence of hazardous substances on a propeitye daiture to meet environmental regulatory requieats may cause Center
Parcs to incur substantial remediation or compbkanosts or temporarily close the relevant holidagtiee. In addition, if
hazardous substances are located on or releasedfry of its properties, Center Parcs could inalastantial liabilities through
a private party personal injury claim, a claim Iy adjacent property owner for property damage clam by a governmental
entity for other damages, such as natural resalan®gges. Center Parcs is also required to purdaalsen allowances annually
commensurate with energy consumption (with alloveapiices increasing each year), and to audit enesgyboth of which are
subject to financial penalties for non-compliance.

Center Parcs may incur additional expenditure ahdracommercial and financial impacts to complytwéiisting as
well as new or revised environmental legislationl aagulations, new interpretations of existing lsaw&l regulations or more
rigorous enforcement of such laws and regulatiassyell as in connection with fulfilling contractuabligations, which could
have a material adverse impact on Center Parc$hdms financial condition and results of operatioA conviction for an
environmental offence could also negatively affeehter Parcs’ ability to contract with certain thparties in the future.

If an environmental liability arises in relation aoy of the holiday villages and it is not remediedis not capable of
being remedied, this may adversely affect CentecsPdusiness or financial condition. This may lither because of cost or
value implications for Center Parcs and its properbr because of disruption to services providederelevant holiday village.

Center Parcs’ existing leases are subject to edelynination risks and Center Parcs may be unableémew headleases or
obtain new leases on acceptable terms.

The headleases for Elveden Forest and SherwoodtFoggire in 2999, the headleases for Longleatrexpi2073, the
headleases for Whinfell Forest expire in 2120 d&edhteadlease for Woburn expires in 2109. Thereriskahat the landlord of
the relevant property may terminate the headleaséd {n the case of Longleat, the superior landioay forfeit the superior
leases causing the two headleases to terminata)ebisfe expiry of the contractual term for failtiogpay rent or other breach of
tenant obligation.



The rent payable under each of the headleases tianf&ll Forest, Elveden Forest and Sherwood Faseatnominal
sum. The yearly rent payable under the headleasé®hgleat is currently £784,758 in aggregate estttijo upwards-only review
every five years by reference to the historic inseein revenue at Longleat. The rent payable uthéeWWoburn lease is currently
£557,750 per annum subject to upwards only revieamefive years (the next review date is in 201@Ydference to the greater
of an increase in rent in line with the retail priadex, a fixed percentage increase in the passimgor the historic increase in
revenue at Woburn. Other tenant obligations inhtb&dleases include, but are not limited to, argabibn to keep the properties
in good and substantial repair. A failure to paytyencluding as a result of any rent increasestioer breach of tenant obligation
may result in an early termination of the relevaatse. Any early termination, delay in or inabilityrenew Center Parcs’ existing
leases may negatively impact its ability to operigevillages. Each Obligor has undertaken in tesuér/Borrower Loan
Agreements to pay, when due, all sums payable byder each headlease, to perform and observé itdl material covenants
under each headlease and not to commit a mateeiatt of any headlease.

The headleases for Whinfell and Longleat do notainrmortgagee protection provisions in the evérioideiture. The

Woburn headlease does contain mortgagee protgmtavisions and therefore, before the landlord cafeit the headlease, it is
obliged to notify the mortgagee of its intentiondim so, giving the mortgagee, within a period eééhmonths, the opportunity to
i) enter into a deed of covenant with the landiardomply with the tenant obligations in the leasd) procure an assignment of
the lease to a third party in accordance with #rens of the headlease. If a landlord were to seelorfeit a headlease, the
Obligor owning the property and the security trasteder the Center Parcs Group’s secured debtimsiits would have a right
to apply to the English courts to seek relief frmrfeiture. The headleases for Elveden and Sherveoodain a proviso in the
forfeiture clause that in the event of the landlssiving notice on the tenant alleging breach of material covenant by the
tenant, the landlord must contemporaneously seoapg of the notice on any mortgagee of which &mellord has notice and the
landlord must give not less than ten days’ pridiagoto any mortgagee to exercise any right ofrrieye

Any property on which the villages are located niay subject to compulsory purchase.

Any property in the United Kingdom may at any tirbe compulsorily acquired by a public authority mssing
compulsory purchase powers (for instance, locahaittes and statutory undertakings (including eleity, gas, water and
railway undertakers) in respect of their statutarnyctions) if it can demonstrate that the acqusiis required. Where any land is
acquired through compulsory purchase, compensationld be payable to Center Parcs as a result. Heweany such
compensation may not reflect the value to CentersRaf the affected land.

Any promoter of a compulsory purchaser order waiddd to demonstrate that compulsory purchase wassery or
desirable for the promoter’s statutory functiond &or, or in, the public interest. As a generakruh the event of an order being
made in respect of all or any part of any holidakage, compensation would normally be payabletmnliasis that it be broadly
equivalent to the open market value of all ownensd tenants’ proprietary interests in the portiérthe village subject to
compulsory purchase at the time of the relatedhase, so far as those interests are included iorttexr. Compensation would
normally be payable in respect of the land acquémed the diminution in value of any retained laretjuction in rent and other
adverse impacts of the compulsory purchase scheme.

There is often a delay between the compulsory @selof a property and the payment of compensaitmough
advance payment of compensation is available reptieg) 90% of the amount of compensation whichabguiring authority
considers is due (where the acquiring authoritgsgbossession before compensation has been agreed).

Compulsory purchase of all or any significant pmrtiof property relating to the villages, or the mpayt of
compensation that does not reflect the value tdetdparcs of affected land, may have a materiabrasgveffect on Center Parcs’
financial condition and results of operations.

Governmental regulation may adversely affect Cenarcs’ existing and future operations and results.

Center Parcs is subject to various national andl loegulations that have affected, and will corgirta affect, its
operations. Each of its holiday villages is subgechational and local licensing and regulationheglth, sanitation, food and
workplace safety, and other agencies. Its opersitgme also subject to regulations which govern snatiers as the minimum
wage, national living wage, overtime and other waglkconditions, along with parental leave and aetgiof similar laws enacted
to govern these and other employment law mattdre. UK government introduced a national living wagehe 2015 budget,
which applied to employees aged 25 and over fromil 2916, with further phased increases until A@@020. Center Parcs
extended a similar wage increase to employees uhdemge of 25 as well. This increase in wagedsteskin higher personnel
costs and is expected to result in further incraaspersonnel costs going forward. Changes to daals and regulations,
including further increases to the minimum wageational living wage, could have a materially adesimpact on Center Parcs’
existing and future operations and results.

Center Parcs is also subject to the Equality Adi02@vhich gives civil rights protections to indivias with disabilities
in the context of employment, public accommodatiod other areas. Center Parcs may in the future teawmodify its villages to
provide service to or make reasonable accommodafmndisabled persons. The expenses associatedhwise modifications
could be material. Regulations and laws, or the imayhich they are interpreted, may become morage#nt over time, which
could require new capital expenditures and reaudi increase in its operating costs.



Work stoppages, increased staff costs, and otheplegree problems could negatively impact Center Rafature profits.

A lengthy strike or other work stoppage at onehaf holiday villages could have an adverse effec€Center Parcs’
business and results of operations. Center Pargsiogees are not unionised, but some of CentersPantployees are, or may in
the future be, represented by works councils. Cdndecs may experience union activity in the futwtdch could negatively
impact Center Parcs’ business, financial condiéiod results of operations.

In addition, staff costs are a primary cost compoiire operating Center Parcs. Increased staff cdststo competition
for available workers, increased minimum wage opleyee benefit costs, changes in labour laws oeretise, could adversely
impact Center Parcs’ operating expenses. For exampsts of medical benefits may increase sigmfigadue to regulations,
macroeconomic conditions and other factors beycemtéZ Parcs’ control.

Acts of terrorism may negatively impact Center Pgrbusiness.

Terrorist attacks have created many economic atiticab uncertainties. Center Parcs cannot pretliet extent to
which terrorism or security alerts may directlyirdirectly impact demand for its holiday parks,atinerwise impact its business
and operating results. The occurrence of any serchrist event near or at a village could have terma adverse effect on Center
Parcs’ business, financial condition and resultspafrations.

Proposed changes in tax law arising from the OECIBsise Erosion and Profit Shifting ("BEPS”) projectmight have an
adverse effect on the financial position of the &y or the Borrowers.

On 5 October 2015, the OECD published final recoma&ons for new, or amendments to existing, tavslarising
from its BEPS project (theCECD proposals). The OECD proposals include recommendationdsest practice concerning
limits on the deductibility of interest expense fasrporate tax payers, based on certain ratiosebfimierest expenditure to
earnings before interest, tax, depreciation andtsadon.

The UK Finance (No.2) Bill 2017 included draft Igigition to introduce limits on the deductibility ioterest expense for
UK corporation tax payers. The draft legislatiomugiat to apply a fixed ratio rule to limit a groupg2K tax deductions for net
interest expense to 30% of the “aggregate tax-EBITGf the worldwide group or, if lower, the “fixedatio debt cap” of the
worldwide group. The draft legislation also cont&lra group ratio rule, subject to a “group ratibtd=ap” (intended to allow
groups that are highly leveraged for commerciatoaa to obtain a higher level of net interest deduas, up to a limit in line
with the group’s overall external gearing positioa)d a public infrastructure exemption (aimedredueing that any restriction
does not impede the provision of external finarseduo fund taxable UK public infrastructure).

The draft rules set out in the Finance (No.2) BlL7 would, if introduced, be complex in their ggen, and technical
issues have been identified relating to their geesicope. The enactment of the legislation hasbe®m suspended pending the
UK general election and it is not known whether trext government will introduce the legislation aifdt does, when the
legislation will have effect from and whether ithvide in substantially the same form as that inFir@nce (No.2) Bill 2017.

It is therefore impossible to conclude with anytamity on how the rules will apply and what efféoey will have on the
Borrowers. This exercise is made more difficulttbg fact that the Center Parcs group is consoliidatth the Brookfield group
for accounting purposes (through Brookfield Assetrisigement Inc.), meaning that the worldwide grawpte purpose of the
rules is defined by reference to the companiesalmtaded with Brookfield Asset Management Inc., neit the Center Parcs
group. The tax deductions for interest expensehef@enter Parcs group could therefore be impacyethd position of the
Brookfield group as a whole.

If the rules were introduced in the same form ad ith the Finance (No. 2) Bill 2017 the Borrowerayror may not
suffer some disallowance, but the current expextat that any such disallowance would not be keval which would have a
materially adverse impact on the Borrowers’ finahpiosition or their ability to make payments dkirest and principal under the
Issuer/Borrower Loan Agreements. This depends ponaber of factors, however, and the position calldnge. Therefore, if
the rules are introduced and restrict tax dedustifam interest expense in the Borrowers or (to ékgent it requires such
deductions, as a company within the UK’s regimesieturitisation companies) the Issuer, they coakkhan adverse effect on
the financial position of the Borrowers or the kssand, in the case of the Borrowers, there islkathat this could have an impact
on the post-tax cash flows available to the Borrswand thus indirectly on the ability of the Borens to make payments of
interest and principal under the Issuer/Borrowean.édgreements (which could affect the ability of tssuer to make payments
of interest and principal under the Notes).

Certain Obligors and the Issuer are incorporated jurisdictions other than England and Wales and tfefore may be subject
to overseas insolvency law on the security enforeatprocess.

While Center Parcs (Jersey) 1 Limited (tldersey Obligor’) and the Issuer are incorporated in Jersey, ttihyeach
be a tax resident in the United Kingdom (from whitey will be controlled and all management funcsiovill be operated).

Under the EC Regulation No 1346/2000 on Insolveitpceedings 2000 (theEUIR™), “main” insolvency
proceedings in respect of a debtor should be opientg member state in which its centre of matariests (COMI ") is located.



The forms of insolvency proceedings which can casepmain proceedings are listed in Annex A to th#REand
include, in respect of the UK, administration, carispry liquidation and creditors’ voluntary liquittan with confirmation by the
court. There is a rebuttable presumption that apemry’'s COMI is in the place where it registeredceffis located. The EUIR has
been replaced by the Regulation (EU) 2015/848 ef&bropean Parliament and of the Council dated 29 2015 (the Recast
EUIR") which became effective as of 26 June 2015, ahittwwill be applicable to insolvency proceedingemed after 26 June
2017 (subject to certain exceptions). The EUIR iiemapplicable to insolvency proceedings openedrbdhat date.

It is possible to rebut the presumption that a camy{s COMI is in the place of its registered offi€éactors which are
both objective and ascertainable by third partesgning that they are already in the public doraaith what a typical third party
would learn as a result of dealing with the compamighout making specific enquiries) indicate titla¢ company's COMI is
elsewhere Re Eurofood IFSC LtdECJ C-341/2004). Factors which may be taken imm@nt include the location of any
regulatory authorities and the places where thepemyls business is managed and operated, boardngeedteld and the
accounts prepared and audited.

The Recast EUIR specifically states in the Recif@kcital 30) that the presumption of the COMI lge@t the place of
the registered office should be rebuttable if tbepany’'s central administration is located in a rbenstate other than the one
where it has its registered office, and where apeimensive assessment of all the relevant facsbableshes, in a manner that is
ascertainable by third parties, that the compaagtsial centre of management and supervision artdeofmanagement of its
interests is located in that other member statethis regard, special consideration should be giteercreditors and their
perception as to where a company conducts the &tration of its interests. In the event of a shifthe COMI, this may require
informing the creditors of the new location fromialhthe company is carrying out its activities imedcourse (e.g. by drawing
attention to the change of address in commerciakspondence or otherwise making the new locatuallip through other
appropriate means).

Where the bodies responsible for the managemens@netvision of a company are in the same plades asgistered
office, and where the management decisions of thepany are taken from there, the presumption capaotbuttedigteredil
Srl (in liquidation) v Fallimento Interedil Srl andnother C-396/0P The point at which a company's COMI falls to be
determined is at the time that the relevant insalygroceedings are opened — although note tharuhd Recast EUIR there is
the three month look back period as regards th&uprption of the company’s COMI.

Insolvency proceedings opened in one Member Staderuthe EUIR and the Recast EUIR are to be resegnin
other Member States, although secondary proceediagsadditionally be opened in any Member Statere/iee company has
an “establishment”. An establishment is a placep#rations where the company carries out a norsitoag economic activity
with human means and goods. This means a fixee pibusiness and dealings with third parties (gssed to purely internal
administration). The effect of secondary proceesliigy limited to the assets located in that MembeteS The forms of
insolvency proceedings which can comprise seconpiargeedings are listed in Annex B to the EUIR aradude, in respect of
the UK, compulsory liquidation and creditors’ volary liquidation with confirmation by the court bubt administration.

The EUIR and the Recast EUIR contain provisiondimigavith the co-ordination of main and secondarggeedings.
The Recast EUIR further contains provisions dealifth insolvency proceedings of members of a groupompanies.

It remains to be seen what impact the recent wtadéd UK to leave the EU will have on the regulgtenvironment in
the EU and the UK and on the applicability of Ell lia the UK.

Given the fact that the Issuer and the Jersey Oblage managed and operated from England, andthistis
ascertainable to a third party creditor (such that creditor would assume their COMI was in Eng)aiitdis likely that the
Issuer’s and the Jersey Obligor's COMI is in Endla@s opposed to Jersey. If this is the case, fueisand the Jersey Obligor
may be subject to English administration, compaaluary arrangement, and certain liquidation pedoegs. Alternatively,
English insolvency law may also be applicable ®lgsuer and the Jersey Obligor if a request fistsce is made by the Jersey
court to the English court under section 426 oflttselvency Act 1986.

Even if the Issuer’s or the Jersey Obligor's COMirevin England, or section 426 of the Insolvency #3986 applied,
it is unlikely that it will be possible to appoiah administrative receiver in respect of the Issughe Jersey Obligor in England
(so as to prevent the appointment of an Englishirgidirator) using the capital market exemption désd in more detail below.
This is because notwithstanding the fact that t8€dMI may be in England, neither the Issuer norJbrsey Obligor is likely to
be considered to be a “company” for the purposesdtion 29 of the Insolvency Act 1986 since ita$ formed under one of the
UK Companies Acts.

In respect of any insolvency proceedings in refatio CP Cayman Midco 2 Limited and CP Cayman Liditine
UNCITRAL Implementing Regulations (as defined belaway apply. This may inhibit the ability of thelegant trustee to
appoint a receiver in respect of CP Cayman MiddanZited and/or CP Cayman Limited or may impose andadory stay on
insolvency proceedings in the English courts whittimately could lead to a delay in the realisatmhsecurity and/or a
reduction in the amounts received from such re#disa

The UNCITRAL Model Law on Cross-Border Insolvencgsvimplemented in Great Britain and Northern Irdlan
4 April 2006 by The Cross-Border Insolvency Regala 2006, SI 2006/1030 (th&NCITRAL Implementing Regulations”).
Under the UNCITRAL Implementing Regulations, if éagn insolvency proceedings are commenced in resgex company,
then, upon application by the foreign insolvencficeholder and provided that certain requiremen¢sraet, the English courts



are required to recognise such proceedings. Anly seicognition may in effect impact upon the avaliigbof certain types of
creditor action in England and Wales and/or, predidertain further requirements are met, resuthénapplication of English
avoidance (including claw-back) provisions.

In addition, if the relevant foreign insolvency peedings are recognised as “foreign main procestlifaand there is
no conflict with the EUIR), then an automatic matodga stay on certain types of creditor action (irthg the commencement of
certain legal proceedings) and the disposal by tmepany of its assets will apply in England and &aln general, this stay will
not restrict rights relating to the enforcementseturity or set-off (so long as these rights cdwddexercised in an English
winding-up). However, the foreign officenolder malgo make an application to an English court ta@se its discretion to
provide further relief, including the imposition afwider stay (which may extend to restrictionstum rights referred to above),
particularly if the foreign proceedings in questi@are reorganisation proceedings which, under theigo insolvency law, give
rise to a stay on security enforcement.

UK Parcs Holding S.a r.l. is incorporated in Luxemiy and will not have tax residency or be condlbr managed
within the United Kingdom. It is therefore likelpat UK Parcs Holding S.a r.l.’s COMI will be presednto be in Luxembourg
and (if this presumption is not rebutted) it woldel likely to enter into Luxembourg insolvency predimgs. The UNCITRAL
Implementing Regulations may also apply in respéciny insolvency proceedings in relation to UK d2aHolding S.a r.l.,
although to the extent there is any conflict unitier EUIR and the UNCITRAL Implementing Regulatiotis requirements of
the EUIR will prevail.



SELECTED CONSOLIDATED FINANCIAL INFORMATION

The selected historical financial information settfi below, for the periods indicated, is based tbe audited
consolidated financial statements and notes theoétGenter Parcs as at and for each of the 52-wasrkods ended 20 April
2017 and 21 April 2016, incorporated by referenoehis Supplemental Bondholder Report. The seldistdrical financial
information set forth below should be read in cowjiion with Center Parcs' consolidated financiatements and notes thereto
incorporated by reference in this Supplemental Bofder Report and the sections entitled “Preseotatiof Financial
Information” and “Management’s Discussion and Arglyof Financial Condition and Results of OperasibrThe information
below is not necessarily indicative of the resaftfuture operations.

On 11 June 2015, Center Parcs (Holdings 1) Limitedirectly, through a subsidiary, acquired CP Wohu®pco.
Prior to that date, both Center Parcs (Holdingslihited and CP Woburn Opco were under the indicemehmon control of the
parent company CP Cayman Midco 1 Limited. Priothe date of such acquisition, Center Parcs (Holdidy Limited and CP
Woburn Opco did not constitute a consolidated graApa result, the audited consolidated financtatements of Center Parcs
as at and for the 52-weeks ended 23 April 2015adanclude the results of CP Woburn Opco.

Following the acquisition of CP Woburn Opco, thegaisition was accounted for using predecessor actog
principles which present the financial statemergsf&CP Woburn Opco had always been part of theigronstituted by Center
Parcs (Holdings 1) Limited and its subsidiariesngsithe pre-combination carrying values. Under pieisor accounting
principles, the assets and liabilities of CP Wob@pco were consolidated in the consolidated finainstatements of Center
Parcs (Holdings 1) Limited as at and for the 52-kvperiod ended 21 April 2016 based on their pre{sioation book values and
the difference between the consideration payabtetha book values of the net assets was recordedqlity in the other reserve.

To facilitate comparability of financial informatiopresented for the 2015 financial year with thd@@nd 2017
financial years, financial information as at and fine 52-week period ended 23 April 2015 presemied discussed in this
Supplemental Bondholder Report has been derivad the consolidated comparative figures, which idelthe results of CP
Woburn Opco, presented in the audited consolidteahcial statements of Center Parcs as at andtier52-week period ended
21 April 2016. These comparative figures have eenbaudited.

In order to present the historical reported resuls the 2015 financial year of the entities thatrprise the current
Center Parcs Group, the audited consolidated fina@rnstatements of Center Parcs (Holdings 1) Limiaed the audited financial
statements of CP Woburn Opco, in each case asdafaarthe 52-week period ended 23 April 2015, hasen incorporated by
reference in this Supplemental Bondholder Report.

Selected Financial Information

Income Statement Data
52 weeks ended 52 weeks ended 52 weeks ended

23 April 2015 21 April 2016 20 April 2017
£m
REVENUE. ...ttt e e et e e e e eaaas 386.9 420.2 440.3
COSt Of SAIES ..o (106.1) (111.7) (115.7)
GrOSS PIOfIt .. e ettt 280.8 308.5 324.6
Of which gross profit exceptional and non-undeiyitems®........................ 1.1 — —
Administrative expenses before exceptional anc-underlying items ........... (101.7) (110.3) (111.6)
Adjusted EBITDA before exceptional and non-underlyng items............. 180.2 198.2 213.0
Exceptional and non-underlying itefs............c.ooovviiiiiieceeeceeece e (9.9) (4.5) -
Depreciation and amortiSation ..............occeeeeurrrmmmeiie e e e eeeeaeeas (41.0) (42.6) (47.9)
(@1 1= £ o0 ) £ (2.0) (0.4) -
Operating Profit .......cooooviiiiii 127.3 150.7 165.1
Movement in fair value of financial derivatives.................cccccoeeviiiinns 17.0 6@) -
FINANCE INCOME ... e e e e eeeees 0.7 0.4 0.2
Finance expense before exceptional and non-undgrit@ms ....................... (115.9) (98.3) @9.
Exceptional and non-underlying finance exp&hse..........cccoevevveviveenenene. (6.4) (42.0) (5.2)
Profit/(loss) before taxation.............ooeeeeeeiii 22.7 (6.0) 70.5
1= VLG L[] o TR (10.3) 12.4 (6.7)
Profit for the period attributable to equity shareholders............................ 12.4 6.4 63.8
2) Woburn Forest opened to the public on 6 Jurie42@ll income and expenses incurred prior to 6eJA014 in respect of Woburn Forest were
treated as an exceptional/non-underlying item.
2) Exceptional and non-underlying items of £9.9liom for the financial year ended 23 April 2019ated to the Group'’s review of its strategic

options and pre-opening losses incurred in respiedtoburn Forest prior to its opening on 6 Junef2®@xceptional and non-underlying items
of £4.5 million for the financial year ended 21 A@016 related to costs and expenses incurredimection with the Group’s review of its
strategic options, which resulted in the sale aft€eParcs to the Brookfield Funds.

3) Exceptional and non-underlying finance expenf&6.4 million in the financial year ended 23 Ap2015 related to (i) £4.3 million in
connection with the accelerated amortisation odefl issue costs in respect of the Class Al Natad,(ii) £2.1 million in connection with
Woburn pre-opening financing costs (which consistefi2.5 million of interest payable to relatedtes and £1.0 million of interest payable on
bank loans, offset by £1.4 million of capitalisederest). Exceptional and non-underlying financeesse of £42.0 million in the financial year
ended 21 April 2016 related to (i) £19.9 milliondannection with make-whole payment and conserst iflg@irred in respect of the refinancing
of the Class Al Loan and Class Al Notes; (ii) £1@i8ion in connection with the premium paid on tkettlement of the Original Class B
Notes; and (iii) £5.2 million in connection with @aerated amortisation of deferred issue costsespect of the Original Class B Notes.



Exceptional/non-underlying finance expense of #hillion in the financial year ended 20 April 2016lated to the accelerated amortisation of
deferred issue costs in respect of the Class B23\at light of the expected refinancing of thegsIB2 Notes.

Balance Sheet Data

As at As at As at
23 April 2015 21 April 2016 20 April 2017
£m
Assets
Non-current assets
(€70 T0 1o 11/ | R PSSP PP 157.5 157.5 157.5
Other iNtangible ASSELS .........uuuuuueeeei ettt eeeeeeeeees 127.3 127.6 135.8
Property, plant and equipment 1,393.1 1,413.5 1,451.9
Deferred tax asset .........c.......... 6.9 12.7 15.0
1,684.8 1,711.3 1,760.2
Current assets
INVENEOMIES. ...ttt e e e e e e e e e e ettt e e eernn e eeeeesraas 35 3.3 3.7
Trade and other receivables ..., 10.8 7.6 7.9
(10T (=T = D= T 4.3 5.3 6.4
Derivative financial INSIIUMENES .........coiieeiiiiiiiiei e 16.8 — —
Cash and Cash EQUIVAIENLS .................commmmneveeeeeeeeaseeeseeieeeeaseessneeenees 104.0 47.7 34.0
139.4 63.9 52.0
Liabilities
Current liabilities
204 01 1/1 o SR (0.3) (0.3) (0.3)
Trade and Other PAYADIES............coivieeeeeeeeeee e (151.2) (163.7) (181.3)
(151.5) (164.0) (181.6)
NE CUITENT [ADITIES ... veveeveee oot er et et et et et eeee e et et e et eee e ee et ereeeeeeeas (12.2) (100.1) (129.6)
Non-current liabilities
204 01171 o SRR (1,433.3) (1,465.9) (1,474.7)
Retirement benefit obligations...........coicoeeee v (2.7) (2.1) 3.2
Deferred tax Hability .............coeeeeeeeeeee oo (111.6) (99.6) (95.0)
(1,547.6) (1,567.6) (1,572.9)
NBE ASSELS ...ttt 1251 43.6 57.7
Equity
Equity Share capital............cooviiiiiiiicemeeeie e — 1.0 1.0
ST T 1S 01T 0 0110 o TP — 74.3 74.3
ONEI TESEIVE ... e e e e e e eeeenees 10.0 (154.0) (154.0)
REtAINEA BAININGS........cveiveieeeeeeeeee s omne e eeteareaeeeeteereeeteareaasereeseesneesnseseea 115.1 122.3 136.4
125.1 43.6 57.7

Total equity




Cash Flow Statement Data

Cash flows from operating activities

Operating Profit .......ooooiiiiii e
Depreciation and amortiSation ..............occceeeerrmrmnmnnin e e aeeeeaeas
Working capital and non-cash movements .......ccccccooooviiiiiiiiiiiiiiiiiiiiiiees
Difference between the pension charge and contisL.............................
Corporation tax PAIG.............eeeeeeeeeeesmmmmr e e eeeeeeeeeeeeeeeeeaeeeeereeeee s

Net cash from operating activities................ovvvvieiiiiiiiieiiiiiiiiiieiiennnns

Cash flows from investing activities

Purchase of property, plant and €qUIPMENT . o« eeeeeeeeereeeeeeeeeeeeiieeeeennns
Purchase of intangible assets ..............cc..

Sale of property, plant and equipment
INEErESt FECRIVEH. .......eoeeceieceieeee ettt e
Acquisition of CP Woburn (Operating Company) Lind ..................coooee.

Net cash used in iNvVesting actiVities. .............uuuueeeeeiiiiiiienaneenn

Cash flows from financing activities

Proceeds from issue of ordinary Shares .....cccccccuvveeeeeiiiiiiiniiiiiiiiieeeeeennn.
Repayment of external BOrrowings ...........oceeeeeuvvviiiiiiiiiiiinieeeeeeeeeeeeeenn
Proceeds from external DOrrOWINGS..........cummmmn s eeeeeeeieeeeeeeee e
Repayment of related party 10anS..........ccceeeeiiiiiiiiiiiiee e
Proceeds from related party 10aNnS ..........ceeeeeeeiiiiiiiiiiiiiiiiiraeee e
Issue costs and consent fees on secured debt.............cceveeeiiiiiiiiiiiinne.
Break costs on secured debt...............ommmerriieeiieeee e
1Y =T 1=y 0 7= (o U

DIvIdends Paitl..........cooeieeee e

52 weeks ended
20 April 2017

52 weeks ended
21 April 2016

52 weeks ended
23 April 2015

Net cash used in financing actiVities..............uuueeeeuiiiiiiieeeeeens

Net increase/(decrease) in cash and cash equis..........ccccoeeeieeeeeeeeeeenn.
Cash and cash equivalents at the beginning ofdhed..................cceueee.

Cash and cash equivalents at the end of the period............................

Reconciliation of net cash flow to movement in netebt

Increase/(decrease) in cash and cash equivalentS...............cccoeevveeennnes
Cash (in)/outflow from movement in debt...... oo

Change in net debt resulting from cash flows............ccccceviiiiiiiniiinnnnnn.
Non-cash movements and deferred iSSUE COSES ......ccvvvvivvieiivneeievnnen.

Movement in net debt inthe period ...........coeeeiiiiiiis
Net debt at beginning of the Per........ccccoovviii e,

Net debt at end of the PEriod.............eeviceeeeiiiiiiii e

£m
127.3 150.7 165.1
la 42.6 47.9
154 8.8 5.3
0.1 0.2) (0.3)
1.2 1.9 1.1
182.6 200.9 216.9
(68.7) 56(3) (87.3)
(3.8) (2.9) (8.5)
0.2 .10 0.2
0.7 0.4 0.2
— (140.5) —
(71.6) (199.2) (95.4)
— 75.3 —
(2.3) (738.9) (0.3)
20.8 1,050.0 —
9% (330.9) —
30. 49.9 —
— (16.5) —
— (36.2) —
(87.1) (87.7) (86.4)
— (23.0) (48.5)
(70.8) (58.0) (135.2)
40.2 (56.3) 3@
63.8 104.0 47.7
104.0 47.7 34.0
40.2 (56.3) (13.7)
(18.5) (311.1) 0.3
21.7 (367.4) (13.4)
(7.6) 6.5 (9.1)
141 (360.9) (22.5)
(1,071.7) (1.057.6) (1,418.5)
(1,057.6) (1,418.5) (1,441.0)

@

Interest received was included in “Cash flovef financing activities” in financial years 2016cd82016 but has been presented in “Cash flows

from investing activities” to conform to the clafeshtion adopted in financial year 2017. Dividernuisd was included in “Cash flows from
investing activities” in financial years 2015 an@l1® but has been presented in “Cash flows fromnfiirey activities” to conform to the

classification adopted in financial year 2017.



MANAGEMENT’S DISCUSSION AND ANALYSIS OF FINANCIAL C ONDITION AND RESULTS OF OPERATIONS

This discussion of financial condition and resait®perations is based on, and should be read mjucwtion with, the
audited consolidated financial statements and ntitegeto of Center Parcs as at and for each ofSReveek periods ended 20
April 2017 and 21 April 2016, incorporated by reface in this Supplemental Bondholder Report. See &belected
Consolidated Financial Information” and “Presentati of Financial Information”.

On 11 June 2015, Center Parcs (Holdings 1) Limitedirectly, through a subsidiary, acquired CP Wohu®pco.
Prior to that date, both Center Parcs (HoldingsLimited and CP Woburn Opco were under the indimahmon control of the
parent company CP Cayman Midco 1 Limited. Priothte date of such acquisition, Center Parcs (Holdidg Limited and CP
Woburn Opco did not constitute a consolidated grdApa result, the audited consolidated financtatements of Center Parcs
as at and for the 52-weeks ended 23 April 2015adanclude the results of CP Woburn Opco.

Following the acquisition of CP Woburn Opco, thegaisition was accounted for using predecessor actog
principles which present the financial statemergsf&CP Woburn Opco had always been part of theigronstituted by Center
Parcs (Holdings 1) Limited and its subsidiariesngsithe pre-combination carrying values. Under pieisor accounting
principles, the assets and liabilities of CP Wob@pco were consolidated in the consolidated finainstatements of Center
Parcs (Holdings 1) Limited as at and for the 52-kvperiod ended 21 April 2016 based on their pre{sioation book values and
the difference between the consideration payabtetha book values of the net assets was recordedglity in the other reserve.

To facilitate comparability of financial informatiopresented for the 2015 financial year with thd@@nd 2017
financial years, financial information as at and fine 52-week period ended 23 April 2015 presemied discussed in this
Supplemental Bondholder Report has been derivad the consolidated comparative figures, which idelthe results of CP
Woburn Opco, presented in the audited consolidteahcial statements of Center Parcs as at andtier52-week period ended
21 April 2016. These comparative figures have eenbaudited.

In order to present the historical reported resuls the 2015 financial year of the entities thatrprise the current
Center Parcs Group, the audited consolidated fina@rnstatements of Center Parcs (Holdings 1) Limiaed the audited financial
statements of CP Woburn Opco, in each case asdafaarthe 52-week period ended 23 April 2015, hHasen incorporated by
reference in this Supplemental Bondholder Report.

The following discussion includes forward-lookingtements, which, although based on assumptioris Geater
Parcs considers reasonable, are subject to riskd ancertainties which could cause actual eventanmditions to differ
materially from those expressed or implied her&or a discussion of some of those risks and uniceita, see the sections
entitled “Forward-Looking Statements” and “Risk Racs”.

Overview

Center Parcs is a leading UK short-break holidasin®ss, attracting over 2 million guests in finahgiear 2017.
Center Parcs operates five specially constructéiddyovillages in the United Kingdom: Sherwood Fgirén Nottinghamshire,
Longleat Forest in Wiltshire, Elveden Forest inf8lf Whinfell Forest in Cumbria and Woburn ForestBedfordshire. Each
village is set in a forest environment amongst axipnately 400 acres of forest around a lake ampén 365 days per year.

Woodland, water and a natural environment are ¢$serdial elements of a Center Parcs break. Witiisncomfortable,
quiet, car-free and family-friendly setting, eadhiie Center Parcs villages provides guests wigh lguality accommodation and
more than 150 leisure and spa activities. In ta@alpf 20 April 2017, there were 4,123 units ofamemodation across its five
villages, which could accommodate approximate\8AQ,guests per day at 100% occupancy. The focat pod key attraction
of each village is an all-weather indoor sub-trapmwimming paradise, featuring a selection of watgivities including a wave
pool, river slides and rides, children’s pools daduzzis. Center Parcs’ on-site experiences atsad@ outdoor activities such as
cycling, boating and zip wires; indoor activitiegch as ten-pin bowling, badminton and pottery; amenities such as spas, food
and beverage and retail. A significant proportiéorCenter Parcs’ revenue is generated from guestsite spending, including
for leisure and spa activities, food and beveragkeratail, representing 41% of total revenue imficial year 2017.

Center Parcs has a well-established brand in théddigroviding high quality experiences and fa@kt and targets a
primary guest base of affluent families. CentercBdrenefits from strong guest loyalty with over 36fguests returning within
14 months and approximately 60% returning oveve-fiear period. In addition, Center Parcs beligles its business model is
difficult to replicate due to the lack of suitalieations for the development of holiday parks aigh development costs and
Center Parcs is well positioned to continue to gitsvbusiness. In April 2017, Center Parcs was mBfBest UK Family Holiday
Provider” in the Tommy’s Awards for the fourteeyar in a row and also came top in the Family Holidategory of the Made
for Mums Awards in 2017. It also retained its “Ist@ in People” accreditation in 2016 and its “Htefily Assured” Premier
status in 2017.

Center Parcs’ villages typically draw on a regiopapulation of guests who are attracted to the en@nce of being
within a relatively short driving distance from henOver 80% of the UK population lives within a A&ur drive of at least one
of Center Parcs’ villages, and the majority of @erRarcs’ guests live within a two hour drive af thllage they choose to visit.
Center Parcs believes that the proximity of theamiiyj of guests to its villages combined with thesg accessibility of the
villages by car make Center Parcs a popular andetoent holiday option. Occupancy levels at CerRtarcs’ villages have been
consistently high: 96.9% in financial year 2015,79% in 2016 and 97.3% in financial year 2017. Oecwgy levels have



averaged approximately 96% in the last 15 yearsagpdoximately 97% in the last seven years degipitexpansion of existing
accommodation offerings at Center Parcs’ Origindayes and the opening of Woburn Forest in 2014.

For the financial year 2017, Center Parcs had revesf £440.3 million and Adjusted EBITDA of £213xfllion,
representing an Adjusted EBITDA margin of 48.4%.

Key Factors affecting results of Operations
Revenue and other key performance indicators

Revenue

Center Parcs’ revenue is principally comprised afomnmodation revenue generated from holidays ateCdtarcs’
accommodation, and on-site revenue, comprised oluats received predominantly from the sale of faod beverages, retail
items, leisure activities and spa-related actisitiehe combined total of accommodation and onrsitenue is a key indicator of
the overall performance of the business. Accomniodaevenue is recognised when the holiday comnegrazed on-site revenue
is recognised at the point the guest undertakeetheant activity or receives the relevant service

Advance payments for accommodation and pre-bookedtees are recorded as payments on accountmitthde and
other payables until the holiday commences. Reweate primarily driven by occupancy levels andipgc

Occupancy

Center Parcs measures occupancy as the averagemaminits of accommodation occupied as a pergenté the
total number of units of accommodation availabie|uding those units that are off-line for refutbigent.

Occupancy is a key driver of both accommodation @mdite revenue. Higher levels of occupancy gédlyarasult in
greater volumes of on-site purchases, reflectiegribreased number of guests. Center Parcs’ busisgenerally characterised
by high occupancy rates, and achieved occupaney Git96.9%, 97.7% and 97.3% in the financial ye&5, 2016 and 2017,
respectively. These high occupancy rates were esthielespite approximately 1.1%, 1.5% and 2.2% ont€e Parcs’
accommodation being offline due to upgrades anarbefhments in the financial years ended 23 A2 21 April 2016 and
20 April 2017, respectively.

Average Daily Rate

One of the key performance indicators Center Pases to help measure and maximise its yield is AiDRch is
calculated as the average rent (excluding VAT)e&ehd based on total accommodation income for thedgdivided by the total
number of accommodation nights sold. Due to yielthagement adjustments, ADR can vary substantiathyden low and peak
periods. See“-Seasonality

ADR for the financial year 2017 was £178.60, coredarith £167.31 and £159.43 for financial years&28id 2015,
respectively.

Improvements in ADR have primarily reflected initatary price increases, improved mix of accommantati
following refurbishment upgrades and new build @cts (resulting in an increased amount of highatiguaccommodation) as
well as yield management improvements. From firdn@ar 2012 through financial year 2017, ADR gegva CAGR of 4.9%,
in part due to refurbishments and a slightly higpeportion of premium executive accommodationyal as the opening of
Woburn Forest in 2014.

RevPAL

RevPAL is the average daily rent (excluding VAThieved based on the total accommodation incomelelivby the
total available number of accommodation nights.HRdv can also be calculated as ADR multiplied byupancy.

RevPAL for the financial year 2017 was £173.80, parad with £163.51 and £154.60 for financial ye20%6 and
2015, respectively. The scale of the increasesewPRL over the years primarily reflects those festdiscussed for ADR above.
Center Parcs’ management believes RevPAL to beamimgful indicator of performance as RevPAL take® iaccount both
occupancy and ADR.

Net on-site guest spend per lodge night

Net on-site guest spend per lodge night is caledlas on-site spend at Center Parcs-operated amitghe rent
received from concession partners (i.e. on-sitemmae) for a period divided by the sum of the nundfeguest-occupied lodges
during each night of such period. Center Parcs agament believes on-site guest spend per lodgé toghe a meaningful
indicator of performance, as it takes into accdwoth occupancy and on-site revenue. Net on-sitstgyeend per lodge night for
financial years 2015, 2016 and 2017 was £134, Ah4PFE145, respectively.

Adjusted EBITDA

As presented herein, this measure reflects an taggm$ to EBITDA by removing the effect of owner®sts and
certain exceptional items which management beliavesot indicative of Center Parcs’ underlyingraging performance. See



“Presentation ofFinancial Informatiori. Adjusted EBITDA for financial years 2015, 201&ca 2017 was £180.2 million,
£198.2 million and £213.0 million, respectively.

Yield Management and Pricing

Center Parcs applies “yield management” strateégiesaximise revenue levels throughout the yeaactively adjusts
its pricing throughout the 104 available three &md day “breaks” in each year to reflect the saatand other fluctuations in
demand. Center Parcs uses ADR and RevPAL to me#swyrld management. It has a dedicated pricegagmt that monitors
advance bookings and adjusts prices for accomnadaturing the year according to expected guest ddmd@he yield
management strategies have achieved high occupatesyas in the last 15 years, Center Parcs’ oocypates have averaged
approximately 96%.

Unlike accommodation prices, on-site prices geheflaictuate less throughout the year and are dessonal as these
prices have not been subject to similar levelsrafipg and yield management as accommodation pridewever, Center Parcs
is currently rolling out and further developingrgramme of enhanced differentiation in pricingrdidgh the programme, prices
of various on-site offerings are expected to beconuee flexible across villages or seasons to morrirately reflect guest
demand. On-site prices are also reviewed and isedet reflect inflation.

Advance bookings

Center Parcs places a strong emphasis on advanksgs, with an average of 19 weeks’ booking-tavairtime in
financial years 2015 to 2017, which results in Bigant revenue and cash flow visibility. Advancediings measures the
percentage of accommodation available during antiizé year that have been booked at the beginritiyab financial year.

Center Parcs holidays are available for bookingtista from either 15 months or 18 months in advaotdhe
scheduled stay date, depending on when in thetiredyooking is made. Center Parcs collects 30%eatcommodation cost at
the time of booking if the booking is made morentlen weeks in advance of the holiday, with thebed of the cost collected
ten weeks prior to the start of the break thatlhess) booked. If a guest books less than ten wegttstp the arrival date, the
accommodation cost is payable in full on bookind aannot be refunded upon cancellation. Leisuriwities available at the
villages can be pre-booked and pre-paid prior tvalr Guests can only pre-book leisure activiifethey pre-pay and in such
cases a cancellation policy applies. If guests elgme-booked leisure activities more than 24 hbefsre the start of the activity,
they will incur a 5% charge. Within 24 hours of gtart of the activity, cancellations will incui7&% charge.

For each of the financial years 2015, 2016 and 2&1 Average of approximately 40% of the availablmmmodation
nights at the Original Villages had been bookedh®ybeginning of that financial year. For the ficiah years 2015, 2016 and
2017, over 60% of leisure and spa activities weeehjpoked and pre-paid prior to arrival.

Cost of sales and overheads

Center Parcs’ principal operating costs are costatds, village overheads and central overheadsddition, Center
Parcs benefits from having a flexible cost base.th® purposes of its audited consolidated findrst&ements, village overheads
and central overheads are treated as ‘adminigratipenses before exceptional and non-underlyamgsit The following table
sets forth total cost of sales and overheads befareptional and non-underlying items for the msimdicated:

52 weeks ended 52 weeks ended 52 weeks ended
23 April 2015 21 April 2016 20 April 2017

£m
Costs of sales before exceptional and non-underisgms....................... (103.3) (111.7) 18T7)
Village OVEINEAAS ......vveiiiieie i s (79.2) (85.1) (86.3)
CeNtral OVEINEAUS ..........cvevveeeee e (22.5) (25.2) (25.3)
Total cost of sales and overheads before exceptid@ad non-underlying
IEEIMIS ..ottt en s (205.0§Y (222.0Y (227.3)

(1) Infinancial years 2015 and 2016, Center Patss had exceptional overheads of £6.3 million &4d million, respectively. These are costs in eespf
Center Parcs’ review of its strategic options, Wwhidtimately resulted in the acquisition of Cerfearcs by the Brookfield Funds. In financial yeat 2@he
Group incurred additional exceptional cost of saterespect of pre-opening costs relating to Wolltwrest. These exceptional cost of sales and ozdehe
are not included in the total cost of sales andloaeds above.

Cost of Sales

Cost of sales represents variable direct expemsesred from revenue-generating activities, prilgagkpenses of
food and beverages and retail merchandise andiassb@ayroll costs. These costs generally varh witanges in revenue, as
well as inflation and commaodity prices. Center Barantinually evaluates and renegotiates supplgesgents centrally and aims
to apply best practices, such as improving the lemiender process, taking advantage of promotioffars and re-negotiating
key costs in a timely manner, throughout the group.

Center Parcs utilises visibility of forward book&go optimise the efficiency of personnel across Wilage by
matching staffing levels to expected demand inoariareas of its business.



Village Overheads
The primary components of village overheads aréosttt in the table below:

52 weeks ended 52 weeks ended 52 weeks ended
23 April 2015 21 April 2016 20 April 2017

£m

Village overheads

PErSONNEI COSES ....coiiiiiiiiiiiieiiiii i ettt e e e e e e e e e e e e e e e e e e e e e e e eeeeeeanees (25.6) (28.1) (29.1)
Maintenance costs...................... (9.0) (10.2) (10.3)
ENergy COStS ......cuvvvvveennininanannnnn (14.3) (13.9) (13.4)
Insurance/rent/rates (20.0) (21.4) (21.9)
OHNET COSES......eoveverreeeeeeeee e eee e (10.3) (11.5) (11.6)
S (79.2) (85.1) (86.3)

The largest cost within village overheads is irpees of personnel costs, which are subject to drpajaincreases as
well as to increases arising from legislative aegutatory changes, which include the introductibthe National Living Wage
from April 2016.

Center Parcs seeks to manage other village oveshtbaoligh actively managing costs by benchmarkanch eof its
villages against each other in order to striveclueve “best in class”.

Central Overheads
The primary components of central overheads arfodhtin the table below:

52 weeks ended 52 weeks ended 52 weeks ended
23 April 2015 21 April 2016 20 April 2017

£m
Central overheads
PErSONNEI COSES ....coiiiiiiiiiiiiiiiiii ettt e e e e e e e e e e e e e et e e e e e e e e eeeeeeanees (10.4) (10.6) (11.3)
Marketing costs (12.2) (12.4) (10.9)
OLNEE COSES. ...ttt ee et - (2.2) (3.1)
TOAl 1ottt (22.5) (25.2) (25.3)

Marketing costs are primarily incurred in conneatiwith marketing and advertising campaigns throaihmedia
channels. Center Parcs seeks to manage the déstnoérketing campaigns through the use of costiefft marketing channels
such as internet advertising and targeted emadsritacts in its guest database. Marketing campaigs planned annually with a
significant concentration around the peak bookiegssen of late December to late February. Othes eekites to all other central
costs and includes, among other things, credit daatdges and IT costs, less rebates received hyCRarcs from its suppliers.

Depreciation and Amortisation

Depreciation and amortisation is comprised of dapt®n of leasehold improvements, installatiorigstufes and
fittings and motor vehicles and hardware, and aisaifbn of software and other intangible assetqrB®aation for financial year
2017 was £45.0 million, compared with £40.0 milliand £38.7 million for financial years 2016 and 20tespectively.
Amortisation of intangible assets for financial ye2017 was £2.9 million, compared with £2.6 milliamd £2.3 million for
financial years 2016 and 2015, respectively.

Debt and financing costs

Finance costs comprise interest paid on outstardibtyand loans, primarily in respect of the Clagans, the Class
B Loans, the head office mortgage as well as ork bt (from drawdowns relating to the financingv@bburn Forest) loans
from related parties, together with the amortisatwer the life of the secured bonds of deferrestscmcurred in the raising of
finance.

Economic conditions in the United Kingdom

While Center Parcs has performed resiliently dutimth downturns and recoveries, which has resutte@enter

Parcs’ occupancy levels averaging approximately 86%e last 15 years and approximately 97% inldlseseven years, demand
for its products and services is sensitive to digpte income levels and holiday length and destimgireferences of its guests,
which is linked to general economic conditionshe tUnited Kingdom. Weak economic conditions mayltaa a decline in the
number of guests and a decrease in on-site spertdovgever, weak economic conditions in the Unitadgdom or a weaker
exchange rate of the pound sterling against cuieerstich as the euro and US dollar may result irerBatish families opting to
take domestic holidays in the United Kingdom, iastef traveling overseas, which could result in t€eiarcs’ villages being
more attractive to such families.



Seasonality

Center Parcs’ operations are subject to seasod@r$a as pricing varies significantly dependingtioa time of year.
Center Parcs’ prices are highest during peak derpandds, which include the main holiday periodsEaster, the summer
holidays and the Christmas/New Year period, alorip wchool half terms. Center Parcs’ revenues guetating costs are
therefore also typically highest during such pea&kndnd periods. Occupancy rates, however, remaativedy unchanged
throughout the year, as Center Parcs’ online dyogmcing encourages demand outside of the peakdserAhead of the peak
demand periods, the peak booking season occuraténDecember to late February, and Center Paress @asignificant
concentration of its marketing campaigns arounsltihie.

Results of Operations

The following table sets out the results of operati for the financial years 2015, 2016 and 201Weeérfrom Center Parcs’
financial statements and related notes which haee Incorporated by reference in this Supplemd&uatiholder Report:
52 weeks ended 52 weeks ended 52 weeks ended

23 April 2015 21 April 2016 20 April 2017
£m
REVENUE. ...ttt 386.9 420.2 440.3
Cost of sales (106.1) (111.7) (115.7)
GrOSS PIOfIt .. ettt 280.8 308.5 324.6
Of which gross profit exceptional and non-undeiyitems®........................ 1.1 — —
Administrative expenses before exceptional anc-underlying items ........... (101.7) (110.3) (111.6)
Adjusted EBITDA before exceptional and non-underlyng items............. 180.2 198.2 213.0
Exceptional and non-underlying itefs............c.coovviiiiiieeeceeeeece e (9.9) (4.5) -
Depreciation and amortiSation ..............occeeecurrummeeiie e eeeeaaeeeas (41.0) (42.6) (47.9)
OWNETS' COSES ...vvvvriirnrnnnninnnaeasssmmmmmmeeees (2.0) (0.4) -
Operating profit 127.3 150.7 165.1
Movement in fair value of financial derivatives.................ccccoeviivinns 17.0 6@) -
FINANCE INCOME ... e e e 0.7 0.4 0.2
Finance expense before exceptional and non-undgritgms ....................... (115.9) (98.3) @9.
Exceptional and non-underlying finance expéNse..........cccoevevveviveenennne. (6.4) (42.0) (5.2)
Profit/(loss) before taxation............cooeeeeeeiiii 22.7 (6.0) 70.5
1= VLG L[] o TR (10.3) 12.4 (6.7)
Profit for the period attributable to equity shareholders............................ 12.4 6.4 63.8
2) Woburn Forest opened to the public on 6 Jurie42@ll income and expenses incurred prior to 6eJA014 in respect of Woburn Forest were
treated as an exceptional/non-underlying item.
2) Exceptional and non-underlying items of £9.9liom for the financial year ended 23 April 20153ated to the Group’s review of its strategic

options and pre-opening losses incurred in respiedtoburn Forest prior to its opening on 6 Junef2®@xceptional and non-underlying items
of £4.5 million for the financial year ended 21 A@016 related to costs and expenses incurredimection with the Group’s review of its
strategic options, which resulted in the sale aft€eParcs to the Brookfield Funds.

3) Exceptional and non-underlying finance expenf&6.4 million in the financial year ended 23 Ap2015 related to (i) £4.3 million in
connection with the accelerated amortisation odefl issue costs in respect of the Class Al Natad,(ii) £2.1 million in connection with
Woburn pre-opening financing costs (which consistefi2.5 million of interest payable to relatedtfes and £1.0 million of interest payable on
bank loans, offset by £1.4 million of capitalisederest). Exceptional and non-underlying financeesse of £42.0 million in the financial year
ended 21 April 2016 related to (i) £19.9 milliondannection with make-whole payment and conserst iflgairred in respect of the refinancing
of the Class Al Loan and Class Al Notes; (ii) £1@i8ion in connection with the premium paid on tkettlement of the Original Class B
Notes; and (iii) £5.2 million in connection with @aerated amortisation of deferred issue costsespect of the Original Class B Notes.
Exceptional/non-underlying finance expense of fillion in the financial year ended 20 April 2018lated to the accelerated amortisation of
deferred issue costs in respect of the Class B23\at light of the expected refinancing of thegsIB2 Notes.

Segmental Reporting

Center Parcs’ operating segments are its villagbs. following table shows the revenue, adjusted TE{ and
occupancy for Center Parcs’ operating segmentthéoperiods indicated:

Sherwood Elveden Longleat Whinfell Woburn Central
Forest Forest Forest Forest Forest? Services Group

52 weeks ended 20 April 2017 £ million, except percentages

Revenue..........cccceceeeeeiiiiiiiee, 91.3 92.0 86.7 84.1 86.2 - 440.3
Adjusted EBITDA ........ccoeovven.. 51.1 49.9 46.4 44.4 46.5 (25.3) 213.0
Occupancy (%) .......cccovvvvvvveeennnns 97.5 96.9 97.1 97.5 97.5 - 97.3
52 weeks ended 21 April 2016

ReVENUE.......ccooviiieeiiieeeiiee, 87.4 88.2 83.0 79.6 82.0 - 420.2
Adjusted EBITDA ........ccceoveven.. 48.3 46.7 43.4 40.6 44.4 (25.2) 198.2
Occupancy (%) .......cccovvvvvvveennnnns 97.5 98.8 97.9 97.2 97.2 - 97.7
52 weeks ended 23 April 2015

Revenue.........ccocceceeeeeiiiiiiieee. 82.9 83.1 77.9 75.7 65.6 - 385.2
Adjusted EBITDA ........cceveeeninen. 45.6 43.8 39.9 38.3 35.1 (22.5) 180.2
Occupancy (%) .......cccvvvvvvveennnnns 97.5 97.6 97.3 97.5 95.2 - 96.9



(1) Woburn results for financial year 2015 are tloe 44 weeks ended 23 April 2015, following Wobsrapening on 6 June 2014. Exceptional and non-
underlying revenues for Woburn which are not ineldiéh the segmental disclosure above were £1.7omill

Financial Year 2017 compared with Financial Year 26
Revenue

Revenue increased by £20.1 million, or 4.8% dutiregfinancial year ended 20 April 2017 to £440.8iom compared
to £420.2 million in the financial year ended 21rin@016. This increase was a result of a 6.4%ease in accommodation
revenue and a 2.5% increase in on-village spend.

The average number of units of accommodation dutiedinancial year ended 20 April 2017 was 4,X2®pared to
4,129 in the financial year ended 21 April 2016e Ttumber of units of accommodation as at 20 Ag@ri2was 4,123 compared
to 4,133 as at 21 April 2016. Movements reflect tre¢ effect of new build accommodation across the ¥Villages and the
demolition of the 88-bedroom hotel at Elveden.

Occupancy decreased from 97.7% in the financial gaded 21 April 2016 to 97.3% during the finangiear ended
20 April 2017 due to a higher number of accommantatinits being offline for upgrade during the fioeh year ended 20 April
2017. Approximately 2.2% of Center Parcs’ accomrtiodawas offline in the financial year ended 20 iR@017 compared to
approximately 1.5% in the financial year ended 2til/%016.

ADR growth continued at all five villages and oMersDR increased by 6.7% to £178.60 in the finahgigar ended
20 April 2017 compared to the financial year en@ddApril 2016. This increased ADR combined with tsightly lower
occupancy rate delivered RevPAL growth of 6.3%18E80 in the financial year ended 20 April 2017.

Cost of Sales

Cost of sales increased to £115.7 million in thericial year ended 20 April 2017 from £111.7 millin the financial
year ended 21 April 2016, in line with the increasen-site revenue and reflecting the impact efititroduction of the National
Living Wage on 1 April 2016.

Administrative expenses before exceptional andummterlying items

Administrative expenses before exceptional and urwrerlying items increased slightly to £111.6 roilliin the
financial year ended 20 April 2017 from £110.3 maill in the financial year ended 21 April 2016, painity due to increased
payroll costs, including as a result of the intrctittn of the National Living Wage from April 2016.

Adjusted EBITDA

As a result of the factors described above, AdfuEBITDA increased by £14.8 million or 7.5% in trancial year
ended 20 April 2017 as compared to the financiat yeded 21 April 2016.

Exceptional and non-underlying items

Exceptional and non-underlying items were nil foe tfinancial year ended 20 April 2017. Exceptioaad non-
underlying items of £4.5 million for the financigar ended 21 April 2016 related to costs and esgeemcurred in connection
with the Group’s review of its strategic optiondyigh resulted in the sale of Center Parcs to tleelield Funds.

Depreciation and amortisation

Depreciation and amortisation for the financialryeaded 20 April 2017 was £47.9 million, an inceeab£5.3 million
compared to the financial year ended 21 April 208s increase was primarily due to Center Parngomng capital investment
programme.

Finance costs and income

For financial year 2017, the annual interest payaiol Center Parcs’ secured debt was £85.4 millidm & tranches
of secured debt having a fixed rate of interest.

Finance costs in the financial year ended 20 A&81l7 represent interest payable on secured deltharamortisation
of associated deferred issue costs. Finance cotitg ifinancial year ended 21 April 2016 also ideld interest payable to related
parties.

Center Parcs accelerated the amortisation of agefatebt issue costs in respect of the Class B2sNotéght of the
expected refinancing of such notes, which resutieah exceptional/non-underlying finance cost oP£&illion in the financial
year ended 20 April 2017. Exceptional/non-undegyiimance expense of £42.0 million in the finangiedr ended 21 April 2016
related to (i) £19.9 million in connection with neakwhole payment and consent fees incurred in régfh¢ke refinancing of the
Class Al Loan and Class Al Notes; (ii) £16.9 millio connection with the premium paid on the setéat of the Original Class



B Notes; and (iii) £5.2 million in connection witltcelerated amortisation of deferred issue costsspect of the Original Class
B Notes.

Finance income represents bank interest receiatdeamounted to £0.2 million for the financial yeaded 20 April
2017 as compared to £0.4 million for the finangedr ended 21 April 2016.

Taxation

Corporation tax of £1.1 million was paid during fir@ancial year ended 20 April 2017 compared withOEmillion in
the financial year ended 21 April 2016.

Financial Year 2016 compared with Financial Year 28
Revenue

Center Parcs revenue in the financial year ended®il 2016 increased by £33.3 million, or 8.6%,8420.2 million
reflecting growth in accommodation revenue of 8 &8 on-site revenue of 8.5% compared to the figyeiar ended 23 April
2015. This growth was driven in part by Woburn Bbteeing open for all of financial year 2016 as paned to only 44 weeks in
financial year 2015. The increase in revenue was dlie to strong underlying growth at the Origividlages. Revenue at the
Original Villages increased by £18.6 million, 08%, to £338.2 million in the financial year ended Rpril 2016 compared to
£319.6 million in the financial year ended 23 A@015. This increase resulted from a combinatioaasommodation revenue
growth of 5.8% and a 5.9% increase in on-villagensp

Center Parcs achieved its highest ever level afjmmecy of 97.7% in financial year 2016, despiteraxmately 1.5% of
capacity being off-line for upgrades and therefonavailable for guests. This record occupancy @mthg ADR growth of 4.9%
resulted in RevPAL of £163.51 in financial year 804 5.8% increase in comparison to the prior ya&mR for the Original
Villages increased by 5.3% in the financial yeadezh21 April 2016 which, combined with the slighligher occupancy rate,
resulted in a RevPAL increase of 5.7%.

Cost of sales

Cost of sales increased to £111.7 million in tin@rdicial year ended 21 April 2016 from £106.1 millia the financial
year ended 23 April 2015, in line with the growthan-site revenue. The increase in cost of salesalg partly attributable to
the extra eight weeks of trading at Woburn Foreshé financial year ended 21 April 2016.

Administrative expenses before exceptional andummerlying items

Administrative expenses before exceptional and uratterlying items increased to £110.3 million in fimancial year
ended 21 April 2016 from £101.7 million in the fircdal year ended 23 April 2015, primarily due thgpact of the extra eight
weeks of trading at Woburn Forest in the finangedr ended 21 April 2016.

Adjusted EBITDA

As a result of the factors described above, Adfu&BITDA for the financial year ended 21 April 20k&reased by
£18.0 million or 10.0% in comparison to the prieay.

Exceptional and non-underlying items

Exceptional and non-underlying items of £4.5 millifor the financial year ended 21 April 2016 redate costs and
expenses incurred in connection with the Groupisere of its strategic options, which resulted il tale of Center Parcs to the
Brookfield Funds. Exceptional and non-underlyiremis of £9.9 million for the financial year endedA%il 2015 related to the
Group’s review of its strategic options and preropg losses incurred in respect of Woburn Forést po its opening on 6 June
2014.

Depreciation and amortisation

Depreciation and amortisation for the financialryeaded 21 April 2016 was £42.6 million, an inceea£1.6 million,
or 3.9%, compared to depreciation and amortisdtiothe financial year ended 23 April 2015. Thisrase was primarily driven
by higher depreciation at Woburn in the financiehiyended 21 April 2016 as Woburn’s assets werelemteciated prior to its
opening on 6 June 2014 as well as by continued leigis of capital investment.

Movement in fair value of financial derivatives

The option to repay the Original Class B Loan dme @riginal Class B Notes prior to maturity was sidered to be a
derivative financial instrument with a fair value£16.8 million at 23 April 2015. This asset wadtten off when the Original
Class B Loan and the Original Class B Notes weliraeced on 3 August 2015.



Finance costs and income

With effect from 3 August 2015, following the redincing of the Original Class B Notes with the ClB&Notes, annual
interest payable on the Group’s secured debt wagifillion. All tranches of secured debt attradixad rate of interest.

Finance costs in the period under review princypapresent interest on secured debt and intenestlated party loans.
Interest on related party loans is not cash-settled

Of the £42.0 million exceptional/non-underlyingdirce expense in financial year 2016, £19.9 milfedated to make-
whole and consent fees incurred in respect of ¢fieancing of the Class Al Loan and Class A1 Nofesurther £16.9 million
represents the premium paid on the settlementeoOttiginal Class B Notes and £5.2 million represericelerated amortisation
of deferred issue costs in respect of the Origllalss B Notes. Exceptional/non-underlying finangpesase in financial year
2015 was £6.4 million of which £4.3 million relatemthe acceleration amortisation of deferred isxigts in respect of the Class
Al Notes and £2.1 million related to Woburn prestdpg financing costs (which consisted of £2.5 roilliof interest payable to
related parties and £1.0 million of interest pagai bank loans, offset by £1.4 million of cap#ted interest).

Finance income represents bank interest receivable.
Taxation

Corporation tax of £1.0 million was paid during fir@ncial year ended 21 April 2016 compared witt2fmillion in the
financial year ended 23 April 2015.

Liquidity and Capital Resources

Center Parcs’ principal uses of cash are operakmenses, capital expenditure and debt serviceteC&arcs has
historically funded operations and capital expamditwith cash flow from operations. As at 20 AR@17, Center Parcs had cash
and cash equivalents of £34.0 million, and negatigeking capital of £125.2 million. Working capitsl defined as the net value
of Center Parcs’ inventories, trade and other vaddes and current trade and other payables (ekgjudxation creditors and
capital and interest accruals).

Center Parcs expects to continue to meet its wgrkepital and capital expenditure requirementsttier next 12
months from cash flows from operations. Center $anay also, from time to time, seek other sourdédsraling, which may
include debt or equity financings depending orfiftancing needs and market conditions.

The maturity profile of Center Parcs’ existing lmwings as at 20 April 2017 was as follows:

Lessthanone Twotofive  Greater than Deferred
year years five years issue costs Total
£m
(0] gl = To = TP 0.3 0.6 - - 0.9
Secured debt ..o - 910.0 580.0 (15.9) 1,474.1
TOAI e 0.3 910.6 580.0 (15.9) 1,475.0

Cash flows
The following table provides certain cash flow imf@tion for the periods indicated:

52 weeks ended 52 weeks ended 52 weeks ended
23 April 2015 21 April 2016 20 April 2017

£m

Net cash from operating actiVit..............eeuuiiuiiiiimimeiiiee e e e 182.6 200.9 216.9
Net cash used in iNvesting activit?..............ccoceiviiiieiie e (71.6) (199.2) (95.4)
Net cash used in financing activit™ .............cocviiiiieie e, (70.8) (58.0) (135.2)
Net increase/(decrease) in cash and cash equivalent..................eevvvvimnenenne.e. 40.2 (56.3) (13.7)
Cash and cash equivalents at the beginning ofdheq.................cccvviiiiccccnnnnnns 63.8 104.0 47.7
Cash and cash equivalents at the end of the period.............ccccociiiiiiccciiiiiinnnns 104.0 47.7 34.0
2) Interest received was included in “Cash flovemf financing activities” in financial years 2016c62016 but has been presented in “Cash flows

from investing activities” to conform to the clafeshtion adopted in financial year 2017. Dividenuid was included in “Cash flows from
investing activities” in financial years 2015 an@18 but has been presented in “Cash flows fromnfiirey activities” to conform to the
classification adopted in financial year 2017.

Net cash from operating activities was £182.6 onlli£200.9 million and 2.6.9million in financial years 2015, 2016
and 2017, respectively. The primary reason foritlzeease in net cash from operating activities 8.8 million, or10%, for
financial year 2016 as compared with financial y2@t5 was the increase in operating profit. Theary reason for the increase
of £16.0million, or 8.0%, in cash flows from operating &ties for financial year 2017 as compared withafigial year 2016
was the increase in operating profit.

Net cash used in investing activities was £71.6aonil £199.2 million and £95.4 million in financigear 2015, 2016
and 2017, respectively. Net cash used in investicigvities in financial year 2015 predominantlyateld to the purchase of



property, plant and equipment and intangible asdét cash used in investing activities in finahgi@ar 2016 predominantly
related to the purchase of property, plant andpgent and intangible assets and the acquisitio@RfWoburn (Operating
Company) Limited by Center Parcs (Holdings 3) Ledita subsidiary of Center Parcs (Holdings 1) LéohitNet cash used in
investing activities in financial year 2017 predoanitly related to the purchase of property, plartt equipment and intangible
assets.

Net cash used in financing activities was £70.8oni] £58.0 million and £135.2 million in financigkar 2015, 2016
and 2017, respectively. Net cash used in finaneidtyities in financial year 2015 predominantlyateld to the payment of
interest, partially off-set by drawdowns on banéirls. Net cash used in financing activities in fiiahyear 2016 predominantly
related to the payment of interest and dividendstjadly off-set by the net proceeds of a refinagoof the Group’s secured debt.
Net cash used in financing activities in finang@hr 2017 predominantly related to the paymemtafrest and dividends.

Capital expenditure
The following table shows Center Parcs’ capitalezqgiture breakdown for the financial years 2008Gb7:

2008 2009 2010 2011 2012 2013 2014 2015Y 2016 2017

£m
Investment capital expenditure........ 66 35 1 28 28 22 18 19 40 70
Maintenance capital expenditure .... 17 17 13 17 18 18 21 249 23 25
Total ..o 83 52 14 45 46 40 39 43 63 95

(1) Excluding any Woburn initial construction costs
(2) Includes £3.4 million and £3.9 million in fingial year 2014 and financial year 2015 in relatiohongleat dome upgrade.

Center Parcs defines capital expenditure as additio property, plant and equipment and other gibde assets.
Center Parcs defines maintenance capital expeaditsithe capital expenditure required on the debtridings, infrastructure
and facilities to maintain the ongoing standardshefe areas. Center Parcs defines investmentilcapgjienditure as where it
expects to generate a return on capital. Investroapital expenditure includes capital expenditureuired in respect of the
development of villages, amenities and facilitiasJuding building new accommodation; upgradingsérg accommodation and
upgrading, adding or extending restaurants, retdiets and other facilities.

Capital investments are organised and planned dyraraund significant, regular planned maintenarnoe capital
expenditure that is intended to maintain high oetwy levels and drive revenue growth through imedowappeal of
accommodation units, facilities and amenities.

The capital refurbishment programme of Center Pa@sommodation units can be broken into two detinvestment
cycles within a 16- to 20-year period:

» Refurbishmentapproximately every eight to ten years, eachnméds to be refurbished to maintain Center Parcs’
targeted standards, which typically ensures exjsémels of ADR are maintained; and

» Upgrade following the refurbishment cycle there is tygllg a further eight to ten years before a uniipgraded,
which includes a full refurbishment of the unit asdo an upgrade of the standard to add new featand to
modernise the style of the unit.

Although investment capital expenditure increasasnd the investment phase of a refurbishment ograge
programme, profit margins and operating profit gatye increase in the years following completion thfe investment
programmes as guests demand higher-end or upgaadechmodation.

The covenants under the Class A Issuer/Borrowem LAgreement require the Obligors to spend a mininafm
£18.5 million per year in relation to maintenanegital expenditure. Total capital expenditure wd2.8 million, £63.2 million
and £94.5 million for financial years 2015, 2016&l &017, respectively. Center Parcs spent £24.omitin maintenance capital
expenditure and £69.9 million on investment capgapenditure in financial year 2017. Historicallghanges in capital
expenditure have been driven primarily by varyiagels of investment capital expenditure (includaimgommodation upgrades)
with underlying maintenance capital expenditure aiming relatively stable. In financial year 201%&n®@r Parcs completed the
10-year upgrade programme of all existing accommimdastock at its Original Villages through its dap expenditure
programme, driving continued growth in ADR. A nesfurbishment cycle has now commenced. Center Rarcently expects
its total capital expenditure to be in excess d fdllion in financial year 2018 with a slight dease in the following year,
driven by a new-build accommodation programme hechew cycle of accommodation refurbishment.

Working capital

Center Parcs has negative working capital requinésnkargely arising from the payment by gueststf@ir short
breaks in advance of arrival. Center Parcs’ tradeivables are primarily composed of corporatessaiede through its Corporate
Events division, and inventories are primarily carsgd of stock in Center Parcs retail and food anettage outlets. Center
Parcs’ trade and other payables primarily relateckeance accommodation income received from gueatie creditors, accrued
expenditure and VAT and payroll taxes due.



Center Parcs has historically funded working c&péguirements through cash generated from operstithere is a
degree of seasonality in the working capital rezpaients linked to accommodation revenue receipts.

Payments held on account have historically beehait lowest level after the Christmas period anidrpto the key
booking period of late December to late Februaxy arthe end of each calendar year. This contvagishe significantly higher
payments held on account typically seen in Aprihoadvance of the summer holiday season.

Management anticipates that working capital resquéets in the foreseeable future will generally beble as a
percentage of revenue. However, these requirenoamtdluctuate due to a variety of factors, inclgdthose factors set forth
under ‘Risk Factors’

Depending upon its rate of growth and profitabjli§enter Parcs may require additional equity ort dielancing to
meet working capital requirements or capital exjitenel needs. There can be no assurance that addifioancing, if needed,
will be available when required or, if available, t®rms satisfactory to Center Parcs.

Contractual commitments

Center Parcs has no material contractual commitneith the exception of the headleases on the leaighnd
Woburn properties. The total current annual rerdalshese leases are approximately £0.8 million£h@ million, respectively,
and the lease termination dates are 22 February a0d 23 December 2109, respectively. The renespact of each lease is
subject to review every five years, based on aosemse in revenue.

Off-balance sheet arrangements and contingent lig@s

Center Parcs has no off-balance sheet arrangemrecostingent liabilities.
Quantitative and Qualitative Disclosure about Markand Credit risks
Market risks

General economic conditions

The disposable income of Center Parcs guests atidorholiday preferences are and will be affedigdchanges in
the general economic environment and this maytrésal fall in the number of guests and/or a desgaa on-site spend. Center
Parcs regularly reviews its product offering andaages with guests to ensure it provides value famay to meet guest needs. In
addition, resilient performance through economicley, during both downturns and recoveries, hagltegssin Center Parcs’
occupancy levels averaging approximately 96% indkel5 years and approximately 97% in the lagtrsgears.

Competition

The Center Parcs brand is synonymous with highityushort breaks in a forest environment but CerRarcs
competes for the discretionary expenditure of pikguests, who could choose to take short bredksther destinations or
participate in other recreational activities. Cemtarcs believes that this risk is mitigated bystrength of the Center Parcs brand
and the continual investment in the accommodatiah facilities (including retail and restaurant)upled with the innovation
amongst the leisure activities and the responssgeteguest preferences (from surveys).

Seasonality and weather

Demand for short breaks is influenced by the malidhay periods at Easter, the summer holidays, alchalf-term
holidays and the Christmas/New Year period. Ttgk i$ mitigated by online dynamic pricing which eancages demand outside
of the peak periods. The accommodation is locat#irwforest environments and a significant numbkactivities take place
outdoors. Therefore, demand may be impacted byptbeailing weather conditions. This risk is minimacause the vast
majority of breaks and activities are booked inabe and guests tend not to book on impulse. Auidiliy, Center Parcs
maintains diversity between its indoor and outdadivities to mitigate the risk of inclement weathe

Financial risks

The Directors and senior managers regularly revfevfinancial requirements of the Group and theaated risks.
Center Parcs does not use complicated financialuments and where financial instruments are ukeg are used to reduce
interest rate risk. Center Parcs does not holdhéiig instruments for trading purposes. Center ¥érmances its operations
through a mixture of retained earnings and borrgwias required. Historically, Center Parcs has tsotgyreduce its cost of
capital by refinancing and restructuring its furgdirsing the underlying asset value.

Interest rate risk

Principal sources of borrowings are fixed interast loan notes.



Liquidity risk

Center Parcs maintains sufficient levels of cashrtable it to meet its medium-term working capéadl debt service
obligations. Rolling forecasts of liquidity requinents are prepared and monitored, and surplusi€é@stested in interest bearing
accounts.

Currency risk

Whilst no borrowings are denominated in foreigrrencies, a number of suppliers are exposed touteand the U.S.
dollar. Wherever possible Center Parcs enters dofiply contracts denominated in Sterling. Centecddoes not operate a
hedging facility to manage currency risk as itds considered to be material.

Credit risk

Cash balances are held on deposit with a numbdKdanking institutions. Concentrations of creaskrwith respect
to trade receivables are limited due to the vagbrity of guests paying in advance.

Financial reporting risk

The Group’s financial systems are required to B®c& large number of transactions securely andraety; any
weaknesses in the systems could result in theriectoreporting of financial results and covenamhpbance.

Critical accounting policies

The following accounting policies are consideretégertinent to this review of Center Parcs’ opegaand financial
results.

Revenue recognition

Revenue relates to rental accommodation incomenbdadys commenced during the period, together wilter related
income that primarily arises from on-site leisunel @pa related activities, retail and food and tEye spend. On-site revenue is
recognised when the related product or serviceagigied to the guest. All revenue is recorded h&tAT .

Payment for accommodation rental income is receiveédvance of holidays commencing, and is recorded
‘payments on account’ within trade and other pagglointil the holiday commences.

A number of trading units on each holiday village aperated by concession partners. Revenue despect of such
units is recognised on an accruals basis.

All revenue arises in the United Kingdom.
Property, plant and equipment

Center Parcs carries property, plant and equiprenbst rather than current valuation. As suchingoeases in the
value of Center Parcs’ property, plant and equignaea recognised in the financial statements. Angdirment to the carrying
value of these assets is recognised in the inctamensent under “Administrative expenses”.

Maintenance expenditure

It is the policy of Center Parcs to maintain itsdaand buildings to a high standard. Where maimesaxpenditure
increases the benefits that property, plant andpewent is expected to generate, this expenditureajstalised. All other
maintenance costs are charged to the income statemeéer village overheads as incurred unlessréleye to the head office, in
which case they are charged to the income statemneler central overheads as incurred.

Borrowings

Borrowings are recognised initially at fair valumst of transaction costs incurred. Borrowings at@ssquently stated
at amortised cost; any difference between the paxénet of transaction costs) and the redemptidmevis recognised in the
income statement over the period of the borrowirggsg the effective interest method.



INDUSTRY
Overview of the UK Holiday Market

The UK holiday market is defined as the market Wit residents holidaying in the UK (domestic but lexiing
Northern Ireland) and UK residents holidaying intgionally (overseas).

Center Parcs operates in the UK holiday centrekehawhich consists of three segments: (a) traditicholiday
centres; (b) holiday parks centred around caravalodge accommodation; and (c) forest villages. seheub-segments of the
holiday market are described later on in this secti

Economic Environment and Outlook
Global Financial Crisis and Aftermath

Based on Mintel's analysis, following the globaldncial crisis in 2008, the performance of the WK days market was
continuously impacted until 2014. Historical datenws that growth rates in domestic tourism tenddge and fall in relation to
growth rates in the overseas holiday market. Therkcession worked to the advantage of UK tourismahich Center Parcs is
present, triggering a steep drop in holidays abevatla “staycation effect” which saw many consunserisching from overseas
destinations to holidays closer to home. The UKidayl market saw an increase of roughly 8 milliapgrbetween 2008 and
2011, while overseas holidays fell by approximagelyillion over the same period.

Since 2012, overseas holiday volumes have entepedad of steady recovery, culminating in a 9% dsiring 2015. In
contrast, volumes in the UK market fell substahtial 2013 and 2014, followed by a recovery in 2045ear of strong growth
for both segments reflecting rising economic recp\and consumer confidence. In contrast, domesichdliday expenditure
has grown steadily since 2011, from £13.0 billion£tl4.2 billion in 2015, an increase of 9%. Thisndastrates increasing
average spend for domestic holidays of 14%, fro@2£& 2011 to £253 in 2015. Over the same periodewibtal spend on
overseas holidays also grew (driven predominantiyhle recovery in volumes) from £21.5 billion to6£2 billion, the average
spend on overseas holidays increased at a loveethrat UK holidays at 6% over the period from £688011 to £623 in 2015.

According to Mintel, despite ups and downs, UK tenr is now in a much healthier position than it ea$ore the last
recession. Between 2008 and 2015, the number oftriis increased by over 5.5 million and expenditgrew by 30%
(significantly ahead of inflation), while spendiog overseas holidays finally recovered to its p@&levels only in 2015 and
volumes are yet to do so. Mintel forecasts thatsmes volume will overtake 2008 levels by 201%é& pound recovers some of
its value.

Post-Brexit Performance and Outlook

Mintel expects slow and steady growth over the figrtyears, with total holiday volume forecastedgtow by 8.3%
between 2016 and 2021 to 108.3 million trips. Mistéorecast is based on current market conditiand economic forecasts.
Although Mintel believe that Brexit will have a regtye impact on the UK economy, current politicalaeconomic uncertainty
and insufficient hard data have made it difficolbe able to reliably factor the impact of Brexita five-year market forecasts.

Since the Brexit vote in June 2016, the pound'dimedn value has made overseas trips more experfsiv UK
consumers. A weaker pound was one of the main ibadrs to the staycation boom in 2009, accordiogviintel, and is
expected to similarly affect domestic UK travel,cassumers opt to holiday at home. Mintel's rededoand that 37% of those
interested in going on a holiday in the next 12 therfavoured destinations in the UK to ones abasad result of Brexit.

Mintel believes it is likely that inflation will iorease in 2017, putting a squeeze on consumepmghible incomes in the
latter half of the year, which will put further gire on overall demand for more expensive ovetsdatays.

However, Mintel believes short-term consumer betiaviloes not appear to have changed. Historiaalithterest rates
having been cut again in the wake of the Brexitevbave further boosted the spending power of maostgage-paying
households. For example, Mintel's consumer resefaad that holidaymakers say they plan to takeentigps in 2017 than they
did in 2016.

According to Mintel, a drop in consumer confidemrel possibility of a recession could mean a retoihe staycation
trend, albeit it will likely be less pronounced quamned to the last recession. Mintel believes thesgmer mentality in 2017 is
very different compared to 2008 where the savvysuarer habits adopted in and since the last recebsive been retained by
many people and as such, Brexit is more likelyigpsy halt the slow shift away from austerity habitather than cause a sharp
change in behaviour similar to 2008. Overall, Miriteecasts a 7.7% rise in domestic UK trips talG@illion over the next five
years.
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UK Holiday Centre Market Trends

The key trends impacting the UK holiday centreskaginclude the following:

Change in Guests: Socio-Economic Profile

According to Mintel, changes in socio-economic g{'SEG") and in particular the growth in the ABC1 categor
have historically benefited the holiday market anellikely to continue to do so in the medium teBEGs are based on the chief
income earner and are defined as follows:

SEG Occupation of Chief Income Earne

A Higher managerial, administrative or professi

B Intermediate managerial, administrative or profass

C1 Supervisory oclerical and junior managerial, administrative oofpssione

Cc2 Skilled manual worke

D Semi and unskilled manual work

E Entirely dependent on the state long term, thraigkness, unemployment, old age or other re:

With high standards and expectations for theirdagls, the ABC1 SEGs form the core target custorase for Center
Parcs. According to Mintel, as of 2016, the ABCfjreent as a whole represented over 50% of the UKilptipn making it the
largest segment of the UK population. In additi@&®% of staycation enthusiasts are ABC1 (generapliy avenly between ABs
and C1s), and the group is broadly composed otthith household incomes above £25,000 and a fiabsituation described

as “healthy” or “OK”".
Adult Population Trends, by Socio-Economic Growgf)722017

As Percentage of population (%

AB e 22.3
C1 30.9
ABC1 subtotal.........ccvvviiiiiiiiiiiiiiiieee e 53.2
Cc2 20.9
DE . 25.9
[ I0] 7= AR 100.0

Source: Office For National Statistics/Target Grdugex/Mintel (from Mintel Holiday Centre, June Z)1



Changes in Demographics

According to the Office For National Statisticspgth in demand for holiday centres in the UK is eoted to be
positively affected by demographic changes, inclgdn particular the rise in the number of familieish young children. The
number of children aged fourteen years and undexpected to increase by 5.2% between 2015 and 262011.5 million in
2015 to 12.1 million in 2020.

In addition, an increasing number of young ad@& 34 year olds), from an estimated 8.8 millior2@15 to a forecast
9.2 million in 2020 (an increase of approximatel§%), is expected to increase the birth rate bey@®ith. This increase will
likely benefit the UK holiday centre market asnitieases the number of prime target guests, ndarallies, for holiday centres
in the United Kingdom in the short to medium term.

Trends in the Age Structure of the UK Populatiddil®2020

% %

change change

2010 20159 202d¢Y 2010-15Y 2015-24"

‘000 % ‘000 % ‘000 %

(0 3,85¢ 6.2 4,017 6.2 4,010 6.0 4.1 -0.2
59 i, 3,44¢ 5.t 3,949 6.1 4,094 6.1 14.6 3.7
10-14...eeiine. 3,561 5.7 3,543 54 4,007 5.9 -0.7 13.1
15-19.iiiine, 3,91: 6.2 3,820 5.¢ 3,631 5.4 -2.4 -4.9
20-24.....cccoeen 4,31( 6.S 4,320 6.€ 4,107 6.1 0.2 -4.9
25-34..iii 8,141 13.1 8,837 13.6 9,156 13.6 8.€ 3.€
35-44.......cccouuunn 8,83¢ 14.Z 8,368 12.9 8,464 12.6 -5.3 1.1
A5-54. ..., 8,541 13.7 9,187 141 8,867 13.2 7.5 -3.5
B5-64....cccceeeinnnn. 7,34 11.¢ 7,445 11.4 8,341 12.4 14 12.C
B5+ . i, 10,30¢ 16.¢€ 11,610 17.8 12,682 19.5 12.7 9.2
Total......cevveeeeeeeeins 62,262 100.0 65,097 100.0 67,360 100.0 4.6 3.5

Source: Office For National Statistics

(1) Projected. Based on 2014 National Populatia@jetions
Multiple Holiday Taking and Trend Towards ShorterrBaks

The trend towards shorter breaks remains steadythvit UK short break market being far more stabler the past
five years than the UK domestic market as a whisteording to Mintel, the average length of UK dotiekolidays decreased
from 3.80 days in 2007 to 3.48 days in 2013 andameed broadly unchanged thereafter (3.49 days i® 20hd 3.48 days in
2015). Short breaks comprising between one to thiglets account for almost two-thirds of the tot#{ domestic tourism
market and 2015 saw volume growth of 8% and valeevily of 11% as compared to 2014. Expenditure aredage spend per
trip on these short breaks are also on an upweedd,trising by 14% and 16% respectively betweetl 2dhd 2015.

According to Mintel, a growing number of consumergect to supplement their main holiday with exttips
throughout the year. Almost half of those who hajied domestically during the year took two or mioes, reflecting the large
proportion of short one to three-night domesticakse This trend is expected to create significgggootunities for holiday
centres, which are positioned as one of the stsirg@rt-break propositions.

Domestic Holiday Behaviour and Destination

According to Mintel, 23% of domestic UK touristsedrue staycation enthusiasts taking at least@ubreaks in the 12
months ending July 2016. In terms of location tygp@mestic tourism is fairly evenly spread with sga$iolidays accounting for
32% of all holidays in 2015, large town/city breaacounting for 29%, rural holidays accounting 26, and trips to small
towns accounting for 18%. As shown in the charblelcountryside holidays’ share of domestic maheet remained broadly the
same, reflecting stable demand for holiday offesimgnatural surroundings.

Furthermore, 15% of adults are attracted by a WKday which involves taking part in a challengiagtivity such as
kayaking, sailing, rock-climbing or mountain bikirgjl of which are activities typically offered Iliday parks.



Domestic and Overseas Holiday Volumes for CountteySiillage Volume 2008-1%

U U . 9
25,000 22 204 23.27 23.1% 23.U% 21.6% 23.0% 22 4% 25.0%
— —— — — 23.1%
20,000
20.0%
15,000
10,000 — 14008 12957 13832 15450 13444 13281 1%
’ 11’511 ! ' 12,256
5,000 10.0%
2008 2009 2010 2011 2012 2013 2014 2015
= Countryside/ Village Volume e 0/y of domestic holiday volume

Source: Mintel (from Mintel Domestic Tourism, Octst2016)

(1) Percentage calculations based on total holidaymegiconsisting of the sum for the following catéegrSeaside, Large city/large town, Small town
and Countryside/village. The total in Mintel DomesEourism, October 2016 slightly exceeds 100%amsesholidays are included in more than one

category.

According to Mintel a new digital detox trend is emging, where city dwellers seek to escape thearghones and
computers. Thus, there is a growing need for hylislands to encourage 16-34 year olds to discoreredtde-stress in the
countryside. There are also opportunities to tafaeilies, as 68% of parents agree that televitiféts are too frequently used
to keep their children occupied.

Security has become a growing influence on holiteyices abroad over the past 18 months. Minte§sarch suggests
that concerns over safety may also work to the m@tdgee of the UK with 34% of domestic holidaymakagseeing with the
statement “I see the UK as a safer place to holdaypared to overseas destinations”, particularlgreg those who take seaside
or rural holidays.

Market Segmentation and Product Offering

While Center Parcs believes that it has a uniqeelymt offering, it is sometimes considered to bet pathe UK
holiday centres market. The UK holiday centres raiark divided into three distinct segments: (ajittanal holiday centres;
(b) holiday parks (large caravan/chalet parks offpan extensive range of holiday centre faciltiesd (c) forest villages (also
considered as holiday centres but aimed more at quiet rather than holiday bustle). These segesemmpete with each other to
a certain extent within the UK holiday centres neariHowever, while traditional holiday centres draliday parks tend to be
coastal sites, dominated by guests mainly fromQheC2 socio-economic category, forest villagestased in woodland sites
and attract mainly ABC1 families looking for actifeest village breaks and premium lodge park acnodation.

According to Mintel, nearly half of parents beligtés important to stay in a resort with familyendly elements such
as pools, children’s activities and entertainméhts is now becoming a strong selling point for figrholidays in the context of
rising childhood obesity, increasing amounts ofetispent by children on technology devices, andreeped lack of safe public
spaces for children to play outside the home. lrepdverseas holiday brands are investing heavithér own bespoke family
resort brands such as First Choice’'s Family Villg@&l) or waterpark concepts like SplashWorld (TWihd Aquamania
(Thomas Cook). In the domestic UK market, leadimjday centre brands such as Center Parcs, Builiis Haven offer a
domestic equivalent. Moreover, the focal point eh€@r Parcs’ villages is its sub-tropical swimmpagadise which together with
Center Parcs’ premium product offering (accommanfatieisure activities, food and beverage, retad apa) underpins the
attractiveness of the Center Parcs’ concept for ABQests.

Leading Holiday Centre and Holiday Park Operators n the United Kingdom

Product Revenué”
Operator Offering (Em) Overview
Traditional holiday centre
Butlins 3 resorts, 218.2 » Lower budget holidays (less affluent St
3 hotels » Narrower range of leisure activities
Warne 13 hotel: 126.8 » Coastal resorts (chalet accommodal
e Adult-only offering
*  Wide range of leisure activities
Holiday park:
Parkdean Reso 73 holiday 400.7 - Family-oriented holiday parks in coastal, countryside
parks woodlands locations

Limited entertainment offering
Low budget holidays for families



Product Revenud”

Operator Offering (Em) Overview
Forest village
Center Par¢ 5 fores villages 440.: » UK shor-break holiday specialist in a forest environn

*  Wide range of leisure activities
» On-site retail, food and beverage, and spa aofferi

Forest Holiday 9 location: 31.¢ * Luxury holiday cabins in forestry commission woatl
* Number of Leisure activities available
» No central ‘hub’ of Food and Beverage/LeisureéiéRool
etc.

Source: Company information

(1) Financials as of: Butlins (December 2015), éarfDecember 2015), Parkdean Resorts (Decembel) 20&bter Parcs (April 2017) and Forest Holidays
(February 2016).

Traditional holiday centrescomprise the traditional brands such as Butlingri®r and Pontins (a smaller UK
operator), which were originally based on a 193tsitlay camp” formula. They have evolved over titnew fewer in number
and individually larger in scale) and have investgphificantly in recent years in improving theccammodation and range of
activities. These traditional centres are geneiiallgeach locations and therefore tend to primardgnplement a family beach
holiday. They are characterised by permanent acamtation (rather than mobile homes) in blocks oadeed buildings. Their
offering may be full board or self-catering, bungeally includes free family-oriented entertainmerariety shows and leisure
facilities, such as swimming pools, amusement asathirground-type rides and outdoor sports féedlj such as five-a-side
football, a climbing wall and crazy golf.

Holiday parksconstitute the largest sector within the UK hofidzentres market, both by number of locations and
volume of holidays sold and comprise brands sucRaakdean Holidays, Park Resorts, Haven and Hossablmwever, within
the holiday park segment, it is difficult to digiinsh between what are essentially larger caraeakspwith few facilities, and
those parks with amenities and activities that soghisticated enough to be categorised as a taditholiday centre. As
consumer expectations increase, there is more dkfoaholiday parks to provide a greater rangeabfig-added services such as
pools, restaurants, children’s clubs and entertaiimHoliday parks cater to customers looking fareé types of services:
(a) hiring mobile homes or fixed caravans; (b) pasing these mobile homes; and (c) hiring spacéofeed caravans and tent
campers. Although they vary considerably in sizdiday parks are generally smaller in scale thantthditional holiday centres.
Holiday parks are often situated in coastal locetjmften in scenic areas.

Forest villagesdiffer from traditional holiday centres and holdparks which are part of the tradition of the Bht
seaside holiday. Forest villages are based inlemdpodland and water settings, with an explicdétyironmental ethos (a car-
free, family-friendly environment), marketed prirtand explicitly to affluent family groups in theBC1 SEGs, as compared
with the broader targeting of the traditional halidcentres. The accommodation in forest villagegeisnanent and generally
more spacious than traditional holiday centres.estorillage accommodation provides self-cateringjlifes and open-plan
living, with luxurious top-end accommodation stamt¥a The focus is activity-based, with a wide ran§eporting, creative and
spa/therapeutic activities geared towards bothta@duld children. Unlike most traditional holidayntres, which include a wide
range of entertainment and activities as part eflthsic holiday package, forest village holidayvjgters offer a customised
approach and charge extra for individual activitlesrthermore, forest villages operate 365 daysypar, offering guests a high
quality experience under all types of weather thhoa wide range of indoor and outdoor activitied amenities.



BUSINESS
Business Overview

Center Parcs is a leading UK short-break holidasirtmss, attracting over 2 million guests in finahgiear 2017.
Center Parcs operates five specially constructéiddyovillages in the United Kingdom: Sherwood Fgirén Nottinghamshire,
Longleat Forest in Wiltshire, Elveden Forest inf8ilkf Whinfell Forest in Cumbria and Woburn ForéstBedfordshire. Each
village is set in a forest environment amongst exipnately 400 acres of forest around a lake amppén 365 days per year.

Woodland, water and a natural environment are $eergtial elements of a Center Parcs break. Wittisncomfortable,
quiet, car-free and family-friendly setting, eadhh® Center Parcs villages provides guests wigh lgjuality accommodation and
more than 150 leisure and spa activities. In taalpf 20 April 2017, there were 4,123 units ofamemodation across its five
villages, which could accommodate approximatel\3@Q,guests per day at 100% occupancy. The focat pod key attraction
of each village is an all-weather indoor sub-trapewimming paradise, featuring a selection of wativities including a wave
pool, river slides and rides, children’s pools daduzzis. Center Parcs’ on-site experiences atbadi@ outdoor activities such as
cycling, boating and zip wires; indoor activitiegch as ten-pin bowling, badminton and pottery; amenities such as spas, food
and beverage and retail. A significant proportiéorCenter Parcs’ revenue is generated from guestsite spending, including
for leisure and spa activities, food and beveragkeratail, representing 41% of total revenue imficial year 2017.

Center Parcs has a well-established brand in théddigroviding high quality experiences and fa@kt and targets a
primary guest base of affluent families. CentercBdrenefits from strong guest loyalty with over 36fguests returning within
14 months and approximately 60% returning overve-fiear period. In addition, Center Parcs beligles its business model is
difficult to replicate due to the lack of suitalieations for the development of holiday parks aigh development costs and
Center Parcs is well positioned to continue to gitsvbusiness. In April 2017, Center Parcs was mBfBest UK Family Holiday
Provider” in the Tommy’s Awards for the fourteeyar in a row and also came top in the Family Holidategory of the Made
for Mums Awards in 2017. It also retained its “Ist@ in People” accreditation in 2016 and its “Htely Assured” Premier
status in 2017.

Center Parcs’ villages typically draw on a regiopapulation of guests who are attracted to the eni@nce of being
within a relatively short driving distance from henOver 80% of the UK population lives within a A&ur drive of at least one
of Center Parcs’ villages, and the majority of @erRarcs’ guests live within a two hour drive af thllage they choose to visit.
Center Parcs believes that the proximity of theanmiiyj of guests to its villages combined with thesyg accessibility of the
villages by car make Center Parcs a popular andetoent holiday option. Occupancy levels at Certarcs’ villages have been
consistently high: 96.9% in financial year 2015,79% in 2016 and 97.3% in financial year 2017. Oecwgy levels have
averaged approximately 96% in the last 15 yearsagpdoximately 97% in the last seven years degipgexpansion of existing
accommodation offerings at Center Parcs’ Origindhyes and the opening of Woburn Forest in 2014.

For the financial year 2017, Center Parcs had rtevesf £440.3 million and Adjusted EBITDA of £213xlllion,
representing an Adjusted EBITDA margin of 48.4%.

Revenue and Adjusted EBITDA are broadly evenlytsptiongst Center Parcs’ villages, reflecting baih individual
strength of each village and the diversity of Ce@rcs’ asset base.



The map below shows the location of each of CaPaecs’ villages.
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Revenue and Adjusted EBITDA have consistently grower the past ten years. Total revenue and AdjUSBITDA
were £440.3 million and £213.0 million for finanicj@ar 2017. Adjusted EBITDA margins grew from 42.4h financial year
2008 to 48.4% in financial year 2017.



The following graph shows revenue for financialrge2008 to 2017.
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1) Revenue from financial year 2015 onwards ineki@dvoburn Forest, which opened on 6 June 2014.

The following graph shows Adjusted EBITDA and Adpss EBITDA margin for financial years 2008 to 2017.
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History of the Center Parcs Group

The Center Parcs concept was pioneered by PietsBrerik the late 1960s in the Netherlands as a naw 6f self-
catering, high-comfort holiday village, complemehtgth heated bungalows, open fires, central hgatinlour TVs and covered
swimming pools. Derksen expanded the chain ovectlese of the following two decades into Belgitfrance and Germany,
and, in 1987, the first Center Parcs opened ittiteed Kingdom at Sherwood. The first British vilawas closely followed by a
second at Elveden in 1989. In 1994, Center Partisciuexpanded with the creation of the third géalLongleat, near Bath. In
2001, Center Parcs acquired the Oasis Holiday ¢8llgnow called Whinfell) in the northwest of Englafrom the Bourne
Leisure Group, thus enhancing Center Parcs’ gebgrdpotprint in the UK. In 2001, the continentalfépean “Center Parcs”
business was separated from the United Kingdom t&dparcs” business and the two have been undarateppwnership from
that point onward. In November 2010, Center Pacsived reserved matters planning approval oflés o develop and build a



fifth village situated near Woburn in Bedfordshifidne development of Woburn Forest commenced in 22 and opened to
guests in June 2014.

The Blackstone Funds bought the operating busingsgy 2006 and subsequently delisted it from toadon Stock
Exchange where it had been listed on the AIM in2860d on the Main Market in 2005. Shortly thereafBlackstone Funds
purchased the property companies owning the fougi@ Villages in June 2006. In August 2015, certunds managed by
affiliates of Brookfield Asset Management Inc. (tiB¥ookfield Funds”) acquired Center Parcs from the Blackstone Funds.

Since 2006, Center Parcs has implemented progratmmgsgrade accommodation and to upgrade and expasside
offerings. In July 2016, Center Parcs announcéddtreceived planning permission to build a sixtlage (“Longford Forest”),
in County Longford, Republic of Ireland, Center ¢zarfirst village outside of the United Kingdom. i@&ruction, of what is
expected to be a two year development programnsectimmenced at the Longford Forest site with ar@dmopening of late
summer 2019.

Key Strengths
Unique, market-leading short break holiday business

Center Parcs believes that it provides a uniqudyatan the UK holiday market in terms of scalealijy and standard
of accommodation and amenities. Each Center Pallageris set in approximately 400 acres of forastund a lake, with
numerous retail and food and beverage offeringsyadlsas more than 150 leisure and spa relateditesi and an indoor sub-
tropical swimming paradise. Each village has onrage 825 units of accommodation with capacity fppraximately 4,400
guests. Center Parcs believes that it is the arlyelscale UK business offering this type of fanfidgused, year-round, all-
weather, short-break package, in a forest enviromme

Difficult to replicate concept with well-known brathand loyal, affluent customer base.

The Center Parcs villages are characterised byrdauof qualities that Center Parcs believes miskieusiness model
difficult to replicate in the United Kingdom. Theselude:

» limited appropriate sites for villages, whiclyu@e large forested areas near major populatiotres;
* long lead time needed to develop new villagestduke stringent requirements for obtaining plagrpermits;

» significant initial investment cost in additibm on-going capital expenditure required for furtdevelopment and
operations of the business; and

* awide range of specialised operations and pignexpertise required to develop and operatelageél

Center Parcs’ unique product offering has generstieuhg brand recognition and guest loyalty. CeRics believes
that it has high brand recognition in the UK andassidered among the top brands for high quatitytsbreaks in the UK.

Center Parcs’ “intention to return” score was 95%inancial year 2017. Over 35% of Center Parc®sis! return
within 14 months and approximately 60% return osefive-year period. Center Parcs’ active marketajiest base was
approximately 420,000 households in 2017.

Center Parcs is also an award-winning brand, havaem named “Best UK Family Holiday Provider” irethommy’s
Awards for the fourteenth year in a row in April1ZZ0and coming top in the Family Holiday categorytied Made for Mums
Awards 2017. It also retained its “Investor in Hebpccreditation in 2016 and its “Hospitality Ased” Premier status in 2017.

Center Parcs’ guest profile has remained stable twe and consists of the highest earning categoof the UK
population. According to management estimates, 8% juests are identified under the ACORN clasdifira as “affluent
achievers”, “rising prosperity” or “comfortable camunities” based on postcode analysis.

Resilient growth through economic cycles.

Resilient performance through economic cycles,muboth downturns and recoveries, and also thrawgtitions in
capacity, has resulted in Center Parcs’ occupan@id averaging approximately 96% in the last Esy@and approximately 97%
in the last seven years, with occupancy levels6o®%, 97.7% and 97.3% in 2015, 2016 and 2017, céspl. Occupancy at
each of the villages has remained consistently kign after the opening of Woburn Forest in 201gpile an approximately
20% increase in Center Parcs’ accommodation avajldemonstrating the depth of demand for CentersPaillages.



The following graph shows Center Parcs’ occupaatgsrand average units of accommodation for fishyears 2008 to 2017.
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High occupancy levels drive a significant propartaff revenue from guests’ on-site spending, whegresented 41% of
Center Parcs’ total revenue in financial year 2017.

ADR on average also consistently grew above imitatbetween financial year 2008 and financial yeat72 at a
CAGR of 3.7%. During this period, Center Parcs’ R&k growth was approximately twice the growth irflation and UK
ReVvPAR during the period. The growth in Center BaA®R has been driven by yield management initestj demand and on-
site investment, including in new types of accomatmmh and upgrades to existing accommaodation.

The following table shows RevPAL and ADR for Cerfearrcs as compared to UK RevPAR and the CPI fanfiral
years 2008 to 2017.

2008 2009 2010 2011 2012 2013 2014  2018Y 2016Y 2017

Center Parcs’ RevPAL (£).... 118.4 125.4 128.6 .431 136.6 144.2 149.4 154.6 163.5 173.8
Center Parcs’ ADR (£)......... 129.3 131.4 132.2 136.5 140.7 148.4 153.7 159.4 167.3 178.6
UK RevPARDP (£) ............ 44 39 41 41 41 43 46 51 53 54
CPI change over previous

yealr® (%) ....coveeeeeeeeeen, 3.0 2.3 3.7 4.5 03 2.4 1.8 (0.1) 0.3 2.7

(1) UK RevPAR excludes London.

(2) Source: PwC.

(3) Source: Office of National Statistics, baseddst for the twelve months to April of the statezhy.

(4) Woburn Forest opened in June 2014 and hasdiogly been included in Center Parcs’ RevPAL andRADr financial years 2015, 2016, and 2017.

Unbroken revenue growth with strong visibility thugh forward-booking model.

Center Parcs has experienced revenue growth eactoyer the last ten years, with revenue growing &AGR of
5.9% from financial year 2008 to financial year 20l addition, Center Parcs’ Adjusted EBITDA hasvwn at a CAGR of 7.5%
from financial year 2008 to financial year 2017ne Parcs places a strong emphasis on advancaightamkings, which result
in significant revenue visibility, with an averagkl9 weeks’ booking-to-arrival time in financiadagrs 2015 to 2017. For each of
the financial years 2015, 2016 and 2017, an aveoAgmproximately 40% of the available accommodatiights had been
booked by the beginning of the financial year, sarage of 57% by the end of the first quarter, eerage of 77% halfway
through the financial year, and an average of 95&omhonths before the end of the financial year.

Center Parcs collects 30% of the accommodation atotte time of booking if completed more than tezeks in
advance of the short break. The balance of theisastllected ten weeks prior to the start of theak. If a guest books less than
ten weeks prior to the arrival date, the accommodatost is payable in full on booking. Similarly, financial year 2017, more
than 60% of leisure and spa activities were prekbdcand pre-paid prior to arrival. This significaevenue visibility allows
Center Parcs to optimise its cost structure acogrth anticipated occupancy levels and demand ¢faut the year.



Sustainable cash flow generation.

Center Parcs’ EBITDA margins have been underpinmedhigh occupancy levels and consistent growth IDRA
Adjusted EBITDA margins have grown significantlyesvthe past ten years from 42.4% in financial y2@®8 to 48.4% in
financial year 2017. Relatively high EBITDA margioembined with the negative working capital chaggstics of the business
due to its forward-booking model and the relativébyv maintenance capital expenditure requirementsich averaged
£19 million per financial year from financial ye2008 to financial 2017, has enabled Center Parbe toighly cash generative,
with cash conversion (defined as Adjusted EBITDAslenaintenance capital expenditure plus workingtadapnd non-cash
movements (less difference between the pensiorgeteard contribution), expressed as a percentageljobted EBITDA) in
excess of 90% in each of financial years 2015, 20162017, at 95.2%, 92.5% and 90.8%, respectively.

Well-invested, diversified and high quality assetse.

Center Parcs owns all five of its villages on eitlieehold titles or long leasehold titles, andwigmaining lease terms
of between 56 years and 982 years, Center Paset base has a long life and is diversified anlesté&kevenue and EBITDA are
broadly evenly split amongst its villages, locateddifferent parts of the UK, reflecting both thedividual strength of each
village and the diversity of Center Parcs’ assstba

Center Parcs has an on-going capital expenditwwgramme to maintain and enhance the quality ohstset base,
pursuant to which it has invested approximatelyEs#llion from financial year 2008 through finanicigear 2017. Of this
investment, £193 million represents maintenancéalagxpenditures. The remainder represents invastroapital expenditure,
of which £174 million was invested to upgrade emgtaccommodation, £59 million was invested to dbuiew developments,
£78 million went towards on-site development, idlohg new leisure activities, food and beverage rofées and facilities
upgrades and £11 million was invested in its DigR@madmap project. In addition, Center Parcs iremirapproximately
£250 million of total initial development costsriespect of building Woburn Forest.

Since the acquisition of Center Parcs by the BiietikfFunds in August 2015, the amount of total Edgixpenditure
has increased from £43 million (of which investmeapital expenditure: £19 million) in financial ye2015 to £63 million (of
which investment capital expenditure: £40 milliand £95 million (of which investment capital expigaice: £70 million) in
financial years 2016 and 2017, respectively, réfigcthe Brookfield Funds’ commitment to the busie@nd focus on a range of
capital investment opportunities to further grove thusiness. In financial years 2016 and 2017, dgmstouction of new build
accommodation comprised £10 million and £22 millisspectively, of investment capital expenditurkile a range of ongoing
village refurbishments of accommodation, restaganttail outlets, spas and other offerings andlittas comprised the
remainder.

Experienced management team with a track recordrofovation.

Center Parcs has an experienced management teana \pitoven ability to execute its business plarg achieve
results. In addition, Center Parcs’ management teasra track record of innovation reflected inyitdd management initiatives,
innovation in on-site activities and food and bege offerings, as well as development of new tyfesccommodation to help
drive ADR. In 2014, the management team succegsfpéned Woburn Forest on time and on budget.nianfiial year 2017,
Woburn Forest achieved an ADR approximately 14%valibe average of the Original Villages. Woburndsbihas averaged
approximately 96% occupancy since opening to gudts an average length of service of over 15 ydnrindividual members
of its management team, the management team iyyhegherienced in providing the services that semt€r Parcs apart from
other UK leisure and holiday providers. Center Palso benefits from the operational expertisati@iships, and management
experience of Brookfield.

Strategy

Continue to grow revenue through yield managemeiexible pricing, targeted marketing and customeglationship
management.

Center Parcs actively manages pricing acrossllieges to maintain its high level of occupancy amaptimise yield
during periods of high demand. 100% of bookings arade directly with Center Parcs, with approximat8b% of
accommodation bookings made online in financiat @€7. Together with its strong emphasis on advdmookings (average 19
weeks’ booking-to-arrival time period in financigars 2015 to 2017), this provides Center Pards significant operational
information, allowing it to respond quickly to caster trends in order to optimise its pricing. CerRarcs plans to continue to
develop its yield management and flexible pricitgcure to further grow revenue, and to develgpciitstomer relationship
management initiatives to increase demand fronafiheent families that form its core guest base.

Center Parcs is investing in its systems to impritweligital capabilities, with the aim of optimigj revenue growth
through the Digital Roadmap process. Through thiegss, Center Parcs plans to introduce more gaatéex] pricing tools in
order to increase demand through improved custowlationship management and targeted marketingte€détarcs’ guest
database of approximately one million contactsvadldt to undertake targeted marketing campaignsguairange of channels,
including direct mailings, online and digital matikg, television campaigns and email programmesided on existing
customers. The Digital Roadmap comprises reventimigation tools to create automated price suggestand intra-day price
changes, the creation of data hubs to enable CPares to better target and tailor their guestisesvand identify individual



preferences, and the introduction of an improveokb platform. For more information on the DigiRbadmap, seeBusiness
— Information Technology

Continue to invest in revenue-enhancing upgrades@gnter Parcs accommodation offering and to expaadilable capacity.

Center Parcs plans to continue to invest in upgatiie accommodation and facilities in its villagasd to introduce
new accommodation and on-site activities. Since72@enter Parcs has opened over 170 new unitscolranodation at its
Original Villages, and significantly upgraded aflits of accommodation at the Original Villages ateaverage estimated cost of
approximately £50,000 per lodge. Following the @glgr of all existing units of accommodation, Ceftarcs has started a new
cycle of refurbishment for such accommodation.

There is also capacity for additional new buildpamium lodges at Center Parcs’ villages, whighicglly achieve a
premium over the rate achieved on standard lodgester Parcs believes that such premium lodgescatiffluent guests who
are more likely to be high on-site spenders. Cdns#ecs currently plans to build around 240 furtier units of accommodation,
across all villages, subject to planning permissiod other factors. The new units of accommodati@nexpected to include
treehouses, waterside lodges, spa suites andetbeutive lodges. Center Parcs currently has pianpérmission for more than
half of these new builds.

Disciplined investment in village experience.

Center Parcs believes that there are several stilastdevelopment projects that could profitablypard Center Parcs’
offering, including Project Atlantis, which involsghe strategic enhancement of the signature spieal swimming paradise
that features at each village. Center Parcs spest £21 million between 2012 and 2017 on implenmgntProject Atlantis.
Improvements included the addition of a new raferithe Tropical Cyclone, and a new play area fesgunumerous slides and
water feature at Elveden, and a similar developraémiongleat featuring two new raft rides whicheigpected to open in late
summer 20170ver the next five years, Center Parcs plans toensakilar upgrades to the pool facilities at Shemvand
Whinfell villages.

Center Parcs also intends to introduce new leigatigities at each village on a regular basis, el &s innovate upon
its existing offering of leisure activities. Devplaent opportunities include introducing electriatsoand expanding indoor
climbing activities to all villages. Center Paradiéves that such investments provide an enriclotiddy experience particularly
for the affluent families that form its core guéstse, and that an improved on-site offering hadpdrive both accommodation
and on-site revenue.

Grow on-site spend.

Center Parcs generated 41.6%, 41.5% and 40.6% uftél revenue from on-site spend in the finangésrs 2015,
2016 and 2017, respectively. Center Parcs’ onrsitenue grew at a CAGR of 5.5% from financial y2@15 to financial year
2017. As Center Parcs’ guests typically remain ite-®r the duration of their stay, Center Parctelbes that there are
opportunities to grow on-site spend further. Foarmagle, Center Parcs has continued to develop argroge of enhanced
differentiation in pricing where prices of varioofferings are expected to become flexible acrodagés or seasons to more
accurately reflect guest demand.

Center Parcs has franchise, licensing and concesgjoeements with various providers, such as StkshuCasual
Dining Group (whose offering includes Café Rougas llguanas and Bella Italia) and SSP (whose offénoludes gastro pubs
and fast food outlets). These concession partrrable guests to benefit from high street brandrioifis and Center Parcs to
increase profitability through increased on-sitersh Center Parcs reviews these agreements peafigdic ensure that they
remain economically attractive and meet its guestquirements. Center Parcs believes that theadsts an opportunity to
increase revenue from its outside guests, espethatugh its Aqua Sana spa facilities, which CeR@rcs continues to upgrade
and expand.

Continue to increase profitability through contralig costs.

Center Parcs benefits from having a flexible c@steb Because of the high level of forward bookirsipility of the
business, Center Parcs is able to manage its aestdifectively to meet its business requiremeéxggart of the strategy to seek
profitable growth, it intends to continue to gertereost savings through increased efficiency at edlage and at its head office.
Center Parcs also plans to continue to improvestiredmline booking options, primarily as a restiinroducing a new Center
Parcs website later in 2017.

Business Description
Product Offering

Center Parcs’ focus is on the short-break holidayket. Center Parcs’ guests can choose from thieededined break
durations: the weekend (Friday to Monday), mid-w@dlonday to Friday) or a week (Friday to FridayMonday to Monday,
comprised of a weekend break and mid-week breakgsts can also book combinations of these breaksommodation is
charged on a per-break rather than per-sleepegranight basis (with the exception of the spa suithich are sold on a per-night
basis). Approximately 95% of holidays booked, vitile exception of spa breaks, spa suites and caepbomkings, are for three
or four night breaks.



Although located near urban centres, Center Patages are each set within approximately 400 aofderest around
a lake and offer year-round, all-weather holidaya car-free natural environment.

Center Parcs generated 58.4%, 58.5% and 59.4% wit#tl revenue from accommodation in the finanpégrs 2015,
2016 and 2017, respectively. Center Parcs’ occupaates have averaged approximately 96% in the l1astears, with
approximately 43% of total lodge nights (definedtfes aggregate number of lodges occupied by gé@sts night) for the next
12 months already booked at the start of finan@al 2017.

Each village offers more than 150 leisure and sfsed activities, along with on average 16 barsrastaurants and 9
shops. Center Parcs generated 41.3%, 41.5% ant%h40.@s total revenue from on-site spend in tmeaificial years 2015, 2016
and 2017, respectively.

Accommodation

Accommodation is a critical part of the overall guexperience at Center Parcs and the key finamiigér,
representing 59% of total revenue, or £261 millionfinancial year 2017. As at 20 April 2017, Cenarcs offered 4,123 units
of accommodation across its five villages. Investinmaintenance and refurbishment are on-goingép lall accommodation up
to date, fresh and contemporary.

Accommodation at each village comprises a rangerd to four bedroom lodges, and one and two bedroom
apartments and hotel rooms, some of which inclwdcatering facilities. Each village offers a rangf different grades of
accommodation, from entry level Woodland units i@lesive lodges and treehouses with Jacuzzis, stemms and an
assortment of premium facilities, as well as a smainber of apartments and hotel rooms. CentersRaaently completed the
upgrade of all of its accommodation at the Orighidlhges.

Between financial years 2007 and 2017, Center Radded over 170 new units of accommodation at their@l
Villages, in addition to the 706 units of accommioola added when Woburn Forest opened in 2014 tegetith 20 additional
units at Woburn Forest following its opening. Inddin, over the course of the next few years, €earcs plans to build
around 240 new units of accommodation, subjectlanrpng permission and other factors, across e fiillages. The new
premium lodges are expected to include treehousaterside lodges, spa suites and other executidgeto Center Parcs
currently has planning permission for more thari bfathese new builds.

The following table shows a breakdown of the défergrades of accommodation across Center Patlzjes as of
20 April 2017.

Accommodation Stock

Sherwood Elveden Longleat Whinfell Woburn Total

Standard

Woodland [0dges........evieiiiiiiiieinaennn. 488 33¢ 452 462 357 2,09¢
New woodland lodg..............eeveeennnnn. 36 19: 0 62 0 291
Sub total......coooeeeeiie e 524 53: 452 52t 357 2,39(
Executive

Executive 10dges .......ccceeeevviiiiiiiiinnnennn. 252 177 194 131 270 1,02«
New executive lodgr..............eeeeennnnn. 67 57 76 12 0 32C
Exclusive lodges...........ccoevveeveeiiinennnnns 20 21 20 9 16 8€
S o T U] (= R 0 4 0 0 8 1z
TreehouSesS.......cceeeeviiiiiiiiiiee 3 4 3 0 0 1C
Apartments and hotel rooi................ 11 4€ 60 87 75 281
Sub total......coooeeeiiii e 353 311 353 341 369 1,73¢
Total. oo 877 84: 805 87z 726 4,12:

Woodland Lodges (entry level standard)

The woodland lodges feature oak-style flooring wattwell equipped kitchen (including a full range infegrated
appliances), a multi-channel TV and DVD player arall apportioned bathrooms and bedrooms. This leffaccommodation is
available in two, three and four bedroom layouts.

New woodland lodges

New woodland lodges are similar to Woodland lodgitks newly refreshed interiors and modern intedesign, with
some additional features and appliances includit@’dlat screen television, state-of-the-art mduid and coffee machine.

Executive lodges

This level of accommodation offers an overall higlegel of functionality and furnishings. The mafgrof the three to
four bedroom executive lodges have saunas as welhea additional benefits of en-suite bathrooms daity housekeeping
service.



New executive lodges

New executive lodges are similar to executive ledgéh newly refreshed interiors and modern intedesign, with
some additional features and appliances includid@’dlat screen television and state-of-the-artiméiub

Exclusive lodges

As the luxury version of the executive lodges, #isommodation is the top of the range, comprisivgstorey, four
bedroom, detached lodges designed for familiesaups who desire the privacy of their own spa arehenclosed garden. The
exclusive lodges also include a steam room, sand&atdoor hot tub.

Spa suites

Center Parcs introduced Spa Suites in November 2@thlthe opening of four units at Elveden. Subsedly, Center
Parcs has added a further eight Spa Suites unitobtirn. These are luxurious one bedroom unitscadjato the Aqua Sana spa
and provide direct access to the Spa facilitieh wiitry included as part of the tariff. Unlike ather accommodation types they
are sold on a per night basis.

Treehouses

The two storey luxury treehouses are designedaiarilies or friends who want the ultimate CentercBaxperience
with views of the forest and a balcony to everyrbech. The accommodation consists of four en-susidrdoms, an infrared
sauna room, a balcony hot tub, as well as a sepgeahes den with pool table, and offers a dailyshkeeping service and free
Wi-Fi access. Treehouses have achieved the higkieBt of all accommodation stock in financial year1Z0 followed by
Exclusive Lodges.

Apartments and hotel rooms

Sherwood, Longleat, Elveden and Whinfell have apant style accommodation which offer executive dtad
accommodation with self-catering facilities. Wobinas a 75 room hotel.

Leisure Activities

Center Parcs offers more than 150 leisure and cipati@s at each of its villages. These activittaage from passive
and gentle to active and high adrenaline. ExcludiigAqua Sana spa, leisure activities compriséd @Pthe total revenue and
29% of total on-site revenue, or £51 million, ingncial year 2017.

Sub-tropical Swimming Paradise

The sub-tropical swimming paradise is the coreuteioffer of each Center Parcs village and is feeguests. The
pools are heated all year and have slides, waaggpunds for toddlers and a variety of other fieegtusuch as family raft rides at
Elveden, Sherwood and Woburn. Across the five gég the pool complex averages over 5,500 squatresnia size, with an
average capacity of over 1,400 people in the podidhanging areas. Various activities are availabt#duding scuba diving and
agua jetting. Guests can also hire a cabana wétfinge a television and complimentary soft drinks.

In 2011, Center Parcs commenced Project Atlantsiadegic enhancement of its pool offer. The newgevers facility
maintenance as well as opportunities to add neturies Project Atlantis is an investment capitglemditure program pursuant
to which approximately £21 million was spent betw@®12 and 2017 at the Original Villages in ordeenhance the offering
and guest experience. In autumn 2012, a new @ the Tropical Cyclone, was introduced at Elveded in June 2013, a
family play area including numerous slides and wé#atures was also opened at Elveden. These dsndapluding high
adrenaline raft rides and water slides, were iredudt Woburn Forest upon its opening in 2014. I1620construction
commenced on an extension to the Subtropical SwigRaradise at Longleat. This extension will accaniate two new raft
rides in addition to a new children’s play area.

Outdoor Activities

Outdoor activities offered by Center Parcs varyrfradventure golf and nature walks to high adreraictivities such
as high ropes, tree trekking and zip wires. Allages have a lake which offers a wide range of mgrerts and boats for hire. In
2014, Sherwood started offering electric boatshfioe and these were introduced to all other villadaring 2015. All villages
also provide access to boathouses and beaches pduddle boats and activities such as canoeingaitiglg are on offer. All the
villages have an outdoor activity centre providamgivities such as Segwdysarchery, quad biking and laser combat. Sherwood
and Whinfell also have nature centres which allowsgs to learn about the village’s wildlife as vadl provide activities such as
falconry, woodland walks and educational tours.t@eRarcs also offers festive-themed activitiesnfidovember through the
Christmas period as villages are transformed iii¢ater Wonderland”. Center Parcs’ focus on capatignagement has enabled
extra sessions for guests, further increasing tatwfity. New outdoor activities recently introducenclude electric boats, mini
tree trekking for younger children, woodland whesleff road explorers and mini captain’s adventure

Indoor Activities

Indoor activities include traditional activitiesjch as badminton, ten pin bowling, snooker, poadl tble tennis, all of
which are consistently popular with guests and matiogly, have generated consistent revenue streAotgss to a gymnasium



and arcade are also available across all villa@kssses are offered for activities such as fenaimdy climbing. Pottery painting
was introduced initially at Longleat in 2010 andsh@een rolled out to all villages. It caters toake groups and is a popular
activity which has seen significant revenue growth.

Ten pin bowling is also a popular activity with gtee There are two bowling locations at Sherwoad! \Atoburn and
one location at each other village.

New indoor activities more recently introduced ud# a caving experience at Whinfell and Sherwoadl amew
Indoor Climbing Adventure which has been introduaetbss all villages.

Children’s Activities

Center Parcs offers a wide range of activitiesotad for children aged from six months to 14 yeddany such
activities are offered through the “Activity DerTrained staff offer a spectrum of activities, froraditional créche and soft play
areas for toddlers to hair braiding and activiash as Den Building for older children and teensige addition to the “Activity
Den”, classes for younger guests are offered imtspocluding football and cricket. Roller skatimgd junior archery are also
popular.

Cycle Hire

The car-free environment makes cycling a key featfithe Center Parcs experience. Each villagal®agle fleet of
approximately 1,900 cycles on average. Center Pavasws its fleet regularly and invests signifitaim new ranges of cycles to
replace older models. In line with the initiative gre-book more activities, pre-booking of cyclepresented more than half of
total cycle bookings in financial year 2017, redigcjueuing times and improving planning.

Aqua Sana — Spa and Treatments

The Agqua Sana spa is open to outside guests asisvilvillage guests, with most bookings madedivaace and pre-
paid prior to arrival. Aqua Sana comprised 5% tdltoevenue and 13% of total on-site revenue, drréflion, in financial year
2017.

Each village has between 15 and 25 treatment remmd®xtensive spa facilities with a variety of elifint “experience
rooms”, hydrotherapy pools, saunas and meditatieasa Treatments range from massage through to atwanced facials and
beauty treatments for both men and women.

Aqua Sana facilities have benefited from on-goiefgnbishment and upgrades, with approximately flianiinvested
in the last three financial years. Retail shopgroff wide variety of beauty products from well-kmofarands, including Elemis
and Decleor. The Aqua Sana offer at all villagedudes a “Vitalé Café Bar” food and beverage offerving light meals and
refreshments. In 2017, Center Parcs launched thebighed Aqua Sana spa at Sherwood which incladéseetop Relaxation
area and an offering of 26 spa experiences. Thehishment of the Aqua Sana spa at Sherwood indodséotal capital
expenditure of more than £3 million.

A new concept of spa suites was introduced at Elved 2011. They provide a package of an overrstiy combined
with access to the Aqua Sana. Four units were apané unlike other accommodation can be bookedragtdly basis. Woburn
Forest opened with six spa suite units and a futthe have been subsequently added. There aresfupthns to add eight spa
suites at Longleat within the next few years.

Revenue from outside guests has been an area wthgroomprising approximately 37% of Aqua Sana nexein
financial year 2017. The business continues to wonlards ensuring the right offer for both villaggests and outside guests.

Online booking is available for Aqua Sana and a m&l site was introduced in December 2016. Aqua $aceives
dedicated operational and sales and marketing sugpenter Parcs will continue to refurbish andnajgig facilities and invest in
system enhancements at the Aqua Sana spas.

Conference Facilities

Sherwood, Elveden, Longleat and Woburn offer puepgmslt conference and meeting facilities. Woburaviges the
largest conference facilities and can accommodat® W00 delegates. Each of the villages offergxensive range of leisure
activities, which can be used during conferencestéambuilding purposes, such as raft buildinge theekking or aerial
adventures. The use of these conference and méatities are booked through Center Parcs’ CafmEvents division.

On-site Food and Beverage

Center Parcs seeks to provide its guests with snsixe range of dining experiences, with on-sitmlfand beverage
sales comprising 17% of total revenue and 42%taef tm-site revenue, or £75 million, in financiaay 2017.

Each village has an average of 16 restaurants @rsd Dhis provides a choice of restaurants, songetiad at families,
with play areas and children’s menus while othdfergoremium dining. Center Parcs believes thas¢hen-site food and
beverage facilities are popular with its guests &age enabled higher sustained pricing and limpeaimotional activity
compared with restaurants located on high strédeus are reviewed regularly and restaurants haes befurbished and



upgraded on a rolling cycle to ensure that stargdandl the experience are maintained to a high atdnth financial years 2016
and 2017, Center Parcs carried out major refurbistisnat “Sports Café” at Sherwood, Whinfell, Loragland Elveden, “Leisure
Bowl” at Longleat and Elveden and “Huck’s” at Eleedand Whinfell.

Concession partners operate certain outlets anduatdor approximately a third of on-site spend food and
beverage. Approximately one-third of the outlets eperated under concession agreements with CBsuafy Group and SSP.
Under these concession agreements, the concessismpéyable by each of Casual Dining Group andt§ErRnter Parcs is the
greater of a set minimum fee or a specified peegdf their respective revenue. Current revenuergéed by each of Casual
Dining Group and SSP is above the minimum guardnt€encession partners bring industry operationpkedise to Center
Parcs and have brought high street brand nhamesasuchfé Rouge, Las Iguanas, Strada and Bella ttathe villages.

The food and beverage offer includes the following:
»  Starbucks is operated as a franchise in allgéisaunder licence, with thirteen units in total;

+ Café Rouge (all villages), Bella Italia (Elved&thinfell, Sherwood and Longleat), Strada (Wobanty) and Las
Iguanas (Longleat only) are managed under a caomceagreement by Casual Dining Group;

* a gastro pub concept restaurant operates in 8bdivElveden and Woburn - these units are openate@dr a
concession agreement by SSP;

* a takeaway or delivery service in all villagesniBg In, which offers guests the opportunity tooocke among
Indian, Chinese and Italian cuisine;

* an American style restaurant (Huck’s) operatedllivillages - these restaurants are family deiged and include a
children’s play area;

* a Sports Café operates in all villages and sfiewide menu choice throughout the day and prevuig screen
sports entertainment;

* an Indian restaurant, Rajinda Pradesh, offgnemium dining experience in all villages;

» fast food restaurants in all villages are lodateside the pool complex and adjacent to the potiiese restaurants
are operated under a concession agreement by S8R pays a concession fee;

e Leisure Bowl bars adjoin the bowling lanes invélages;

» Pancake House is a restaurant operating ifvellfllages;

* a“Vitalé Café Bar” café in the Aqua Sana catgrior both village and outside guests;
« atraditional English pub at Whinfell and a “GdaCafé” at Longleat; and

» the Venue, mainly used for corporate functioms$ dlso seasonal events, in all villages with theeption of
Whinfell.

On-site Retall

Center Parcs offers a range of both food and nod-fetail at each of its villages, which comprigs of total
revenue and 16% of total on-site revenue, or £28omiin financial year 2017.

The retail outlets have been designed to completenactivities at Center Parcs and the requiresnehits guests.
Each village has an average of eight main retdietsuand a number of satellite retail offers.

The on-site supermarket, the ParcMarket, providessty with a full range of products comparable tuigh street
convenience store for guests’ self-catering requargs. The shop includes a range of fresh foodshfbreads and pastries baked
on-site, and a wide range of wines, beers andts@s well as a comprehensive grocery offer. Prigesmonitored against
comparably sized outlets in the surrounding arBakes averaged approximately £4 million per yearRaecMarket for financial
year 2017.

Each village also has a confectionery shop, aghiip with a wide variety of gifts and souvenirs antly store
catering for children of all ages. There is alstap within the cycle centre.

Since 2008, the Nuance Group has been Center Pstredégic retail partner. The Nuance Group opsréte
“Sportique”, “Aquatique”, “Time for Shade” and “Sfif shops, the gift shop “Store Room” and the sbgre “Just Kids” under a
concession agreement. The Nuance Group managefm#@se units has allowed Center Parcs to develogrimership with an
operator with a well-established retail network am@éxtend and improve the retail offer includirag@ss to well-known brands
including Superdry and Fat Face. The presence efctincession partners enables guests to benefit frigh street brand
offerings and Center Parcs to leverage industremige in order to increase profitability. Approxtely two-thirds of all retail
shops at Center Parcs are operated under conceggrements with the Nuance Group.



Center Parcs Villages

An independent valuation report of May 2017 valtheslaggregate market value of Center Parcs’ priegestross the
five villages, subject to certain special assunmatiset forth therein, at approximately £2.6 billion

The following table sets out certain key informatin respect of each Center Parcs’ five villages:

Sherwood Forest Elveden Forest

Longleat Forest

Whinfell Forest Woburn Forest

Year of opening.......ccccoeeeeeeeeennn. 1987 1989 1994 1997 2014
ACTES .. e 391 413 405 415 357
Units of accommodation............... 877 843 805 872 726
Tenure of lease ...........eevvvvvveveennnnnnnn. 999 years from 999 years fromFirst lease: 73ear:First lease: 12§ear: 99 yeardrom
14 September 200014 September 200@nd 11 monthfom  from 8 Novembe 24 December 2010
23 March 2000 1995
Secondease Second leas

72 years, five montt
and 29 days fro
25 August 2000

Third lease: 64ears
one month and :
days from 1Januar

123years fron
27 March 1997

2009
Annual rent (per annur ................. £100 £100 First lease: £1,000 £555,750
£731,621  (for both leases)
Second leas
£37,088

Third lease: £16,000

Every five year: —
upwards only (bt
limited by referenc
to revenue increase)

RENt reVIEW ......oevvveveiiiiiiiieiet e — — Every five years

Sherwood Forest

Sherwood, opened in 1987, was the first of Centacd villages in the UK. Sherwood is set in apmmately
391 acres of woodland and lakes and has an opber than covered, village square, which generatesntinental atmosphere
with alfresco dining. In the 2017 financial yeaheBvood generated £91 million in revenue and £3llomiAdjusted EBITDA.

Location

The village is located approximately 20 miles frae M1 motorway, 17 miles from the city of Nottiregh
(population 288,700) and nine miles from the toiansfield, within Nottinghamshire. The nearesttois Ollerton, which is
three miles to the northeast.

Transport Links

Road access to the village from the north and smuffom the M1/Al. The nearest mainline rail siatis Newark
North Gate which runs East Coast services betweswaik and London Kings Cross (journey time is apipnately 80 minutes),
although the nearest rail services are from Malusfie

Catchment Area

Located centrally within England, its accessibiliyovides a large catchment area within easy refchreas north,
south, east and west of the country. The main oatoh areas are the Midlands and Yorkshire, as agethajor cities such as
Leeds, Manchester, Nottingham and Birmingham.

Tenure

The property is held in leasehold title under trenis of a headlease with Scottish & Newcastle Fie term of the
lease is 999 years from 14 September 2000 for @iqgasent of £100 per annum (a premium of £100ionillvas paid initially to
the lessor).

Elveden Forest

Elveden opened in 1989 as the second of Centes’Rétages. Elveden covers an area of approxinyat&B acres. In
the 2017 financial year, Elveden generated £92anilh revenue and £50 million Adjusted EBITDA.



Location

Elveden lies approximately 85 miles to the northeafs London, approximately one hour’'s drive frometh
M25 motorway, in the heart of Suffolk, in the Briokd area. The property is located in Elveden Epeggproximately two miles
south of Brandon between Cambridge and Norwich. iderest town is Thetford, approximately four mileghe north of the
property. Bury St. Edmunds is approximately 16 milethe southeast of the property and Cambridgepsoximately 35 miles
to the southwest.

Transport Links

Access to the property from the south is via thel Mibtorway, the A14 and the All. The nearest mardtation is in
Thetford, which provides a service to London, Cadd® and Norwich.

Catchment Area

According to the management of the village, Elvedensiders its catchment area to be within a 25 ddve of the
property. These catchment areas include SuffolkfdNg Cambridgeshire, Hertfordshire, Essex and e-atlesser extent —
southern England.

Tenure

The property is held in leasehold title under trents of a headlease with Scottish & Newcastle Fie term of the
lease is 999 years from 14 September 2000 for siqgasent of £100 per annum (a premium of £100ionmillvas paid initially to
the lessor).

Longleat Forest

Longleat opened in 1994 as the third of Center Pardlages. In the 2017 financial year, Longleagngrated
£87 million in revenue and £46 million Adjusted HBIA.

Location

The property is located approximately four milestwaf Warminster and 25 miles southeast of Brigtdbrms part of
the Longleat Estate. Longleat covers an area abappately 405 acres.

Transport Links

The village is within easy access of the A303, mhoyg links with the M3 motorway to the east and mMbtorway to
the west. Both the M4 motorway and the M27 motoraag just over 20 miles to the north and soutlpeesvely, providing
excellent road connections with major centres tghaut the south of England and the Midlands. Therest rail connection is
found at Warminster, which has direct access tadban

Catchment Area

Longleat draws the majority of its guests from Beut England and South Wales. The catchment ackades Bristol,
Southampton, Swindon, Exeter and the M4 motorwasidm .

Tenure

Parts of the property are held under two undertedisen SPV 2 Limited (a subsidiary of CP Cayman itéeh
Holdings L.P.), which in turn holds such parts loé fproperty under two headleases from the MardquBath. The term of the
first under lease is 72 years and 11 months froriM@&h 2000 to 22 February 2073 for a current passent of £731,621 per
annum (pursuant to a 2014 rent review). A premi@ifl® million was paid to the lessor. The termhs# second underlease is 72
years, five months and 29 days from 25 August 2@0Q2 February 2073 for a current passing rent 33 @38 per annum
(pursuant to a 2014 rent review). Both underlehseka first rent review in July 2004 and their setoent review (due in July
2009) was settled in 2010. The most recent renéwewas settled in July 2015. Rent reviews arei@arout every five years.
Rent reviews are upwards only but limited by refegeto revenue increase relative to whichever efpifeceding review periods
has the greatest revenue. The remainder of theegyofan outdoor activity centre) at Longleat ischender a lease between The
Most Honourable Alexander George Seventh MarquBath and Longleat Property Limited. The term a$ tlease is 64 years,
one month and 25 days from 1 January 2009 to 26uBeb2073 for a current passing rent of £16,000ap@um. This lease is
subject to a rent review mechanism on similar teamthe above-mentioned two underleases.

Whinfell Forest

Whinfell was initially built by Rank and opened1897. It was subsequently sold to Bourne Leisurkthan acquired
by Center Parcs in 2001. Whinfell comprises appnaxely 415 acres of land and is home to one ofukes last remaining
colonies of red squirrels, which can be seen relyuthroughout the village. In 2017 financial yeat/hinfell generated
£84 million in revenue and £44 million Adjusted HBIA.



Location

The property is located between Penrith and TerSpl@erby on the A66. Penrith is the closest towrp(@tetion
approximately 15,000) and is approximately fouresivest of the village.

Transport Links

The M6 motorway is approximately seven miles towst of the village, providing motorway acces$totland and
the northwest of England, as well as to the Midtaadd the south of England. The closest rail fagsliare located in Penrith,
which provides connections to major centres, inolgdedinburgh, Glasgow, Manchester, Birmingham koldon.

Catchment Area

Whinfell is the most northerly of the Center Pargiages and it therefore tends to attract guésts Scotland, the
north of England and north Wales. The main catchirasras include Glasgow and the west coast of @uhtiNewcastle and the
north east, Liverpool, Manchester and the North tWdewever, due to the proximity of the villagettee Lake District, this
facility also has a higher proportion of long dista guests.

Tenure

The property is held under three separate titt@se-being freehold and two being long leasehol@ [Easehold titles
are held under two leases scheduled to expire 20 Zir a total passing rental of £1,000 per annfirppremium of £3,288,500
(plus VAT) was previously paid in instalments foredease, and a premium of £112,000 was paid pecesf the other lease.

Woburn Forest

The fifth village in Center Parcs’ portfolio compes approximately 357 acres of mature forested iiantfoburn,
Bedfordshire and was opened to paying guests am® 2014. Woburn was built with the same core @ftethe Original Villages
but introduced modern and contemporary accommauatesigns and has a higher proportion of premiugoramodation
offerings. It currently has 726 units of accommaatattomprising 643 lodges, a 75 room hotel and&@sptes. There are 369
units of executive accommodation, representing 51%he total, a higher percentage than any othHigd. This is designed to
service the anticipated demand of its affluent gbase in the south of England.

Construction for the development of a further phas&7 premium lodges commenced in September 20#6is
expected to complete in September 2017.

In the 2017 financial year, Woburn Forest gener&&@imillion in revenue and £46 million Adjusted IEBA.
Location

Woburn is located approximately 60 miles north ohtlon in Bedfordshire.
Transport Links

Woburn is six miles from the M1 motorway. The W& also has convenient rail links, with a journeget of
45 minutes by train from London St. Pancras tankdit train station, located approximately two mitasay.

Catchment Area

Woburn is the only Center Parcs village within amdiiute drive time of London households. Woburrodiss the
highest volume of core target households withitt thieve time. For much of this population, the peatgon for Center Parcs has
historically been low.

Tenure

The property is held in leasehold title under thrents of a lease with Woburn Estate Company Liméed Bedford
Estates Nominees Limited. The term of the leas@9igears from 24 December 2010 for a current pgs®nt of £557,750
(pursuant to a 2013 rent review) per annum. A puemof £3,540,600 was paid to the lessor. The leaséains a rent review
clause with an upwards only review to take placerg® years (with the next review due on 31 Mar@th&) by reference to the
greater of an increase in rent in line with theitgbrice index, a fixed percentage increase inghssing rent or the historic
increase in revenue at Woburn.

Village Development

The first step in the development of a new CentecVvillage is the identification of an appropeiaite. There are
limited appropriate sites for villages as the Cerarcs’ model requires large forested areas negornpopulation centres.
Following the identification of the site, plannipgrmits for the development of the village neetiéambtained. The development
of a new village has a long lead time due to thiagent requirements for these permits. In addjtamide range of specialised
operations and planning expertise are requiredet@ldp a new village, including cost plans and latslgas well as studies
assessing the economic, geological and ecologiphét of the new village. The planning phase i®ovetd by tender and



procurement processes for the construction. Thexgses are then followed by the actual construetnd pre-opening training
of village staff.

There are significant costs associated with theldpment of a village. For example, the developneest for Woburn
Phase 1 was approximately £250 million. Approxiryate,300 people were hired for the development @gscand they
collectively received approximately 84,000 hourgrafning. The actual building of the village invell the construction of 706
units of accommodation in addition to the Villaggu&re, the Indoor Plaza, the Subtropical Swimmiagéise and other activity
and leisure areas.

Center Parcs has identified a site in County Lordfio the Republic of Ireland for its sixth villagélLongford
Forest’). Longford Forest will be Center Parcs’ firstlade outside of the United Kingdom. Longford Fonegt remain outside
of the Restricted Group. Center Parcs receivednpignpermission for Longford Forest in July 201&eTproposed 400 acre
Longford Forest is expected to include 466 lodges 20 apartments, which will accommodate approxégat, 700 guests, more
than 100 indoor and outdoor family activities irdihg the Subtropical Swimming Paradise and the A$pm@a spa and a range of
restaurants and shops. The development of Longdforest is expected to cost approximately €250 oniland is expected to be
completed in late summer 2019. Center Parcs bali¢ghre development of Longford Forest will resulttire creation of
approximately 750 jobs during the construction arfdrther 1,000 permanent jobs once Longford Fdrastopened.

Village Operations
Operational Management

Each of Center Parcs’ villages is managed by argénenager and a deputy general manager, whoee/éne events
manager, guest services manager and on-villagenuevenanager. Other individuals responsible for rtfreagement of the
village are the technical services manager, hoegpakg manager, leisure services manager, villagangial controller, human
resources manager, security manager, health aaty sathnician and food and beverage manager. 26 &fpril 2017, Center
Parcs had an average of approximately 1,500 emgiogeeach village. Center Parcs’ villages are tksmall towns with their
own infrastructure, including gas, water and poprewision.

One of the key focus points of village operatiangiest satisfaction. 96% of guests rated theakbas “excellent” or
“good” in financial year 2017. Center Parcs uses‘Delivering Excellent Service” metric to measigervice provision across
offerings. Guest feedback, particularly the moritgrof “Delivering Excellent Service” scores thréuguest surveys, forms a
central part of the internal review and improvemenbcess for each village. Each operating unit atillage has target
“Delivering Excellent Service” scores as part efibnus schemes.

Risk Management

Each village’s general manager is supported byndagendent health and safety team at the heae.oHich village
has regular risk meetings throughout the year. €@dparcs’ risk management policy focuses on heaithsafety including guest
safety, food safety, lodge safety, employee safetysafety and child protection. Center Parce akntrally monitors enterprise
risk and key performance indicators.

Supply chain

Center Parcs primarily has a centralised purchasingtion to ensure quality, competitiveness, ratuly and ethical
policy compliance, continuity and consistency asrits five villages. Center Parcs mainly uses mafisuppliers that service all
five villages, ensuring economies of scale and cencial leverage, and therefore controlling ovecaBts. Center Parcs’ villages
also use local suppliers for certain goods andises\to ensure provenance and speed of servicelassvto support corporate
social responsibility initiatives. Altogether, CentParcs manages approximately 1,700 suppliersratignand purchased
approximately £180 million of goods and service§inancial year 2017. Center Parcs has a dedicecting team focusing on
utilities, food and beverage, fixtures, fittingdanventory, technical and ground services, laursdnyices and leisure goods and
services.

Guest Profile

Over 80% of the UK population lives within a 2.5una@lrive of at least one of Center Parcs’ villageg] the majority
of Center Parcs’ guests live within a two hour drof the village they choose to visit.

In financial year 2017, 79% of Center Parcs’ guegiie families, with families with pre-school chiéth, families with
school age children and families with mixed agédcen comprising 32%, 27% and 20% of all guestpeetively.

During peak periods of school and national holidagsupancy is driven by families with school apédren. During
off-peak periods, families with pre-school childremd infants support midweek occupancy while wedkeguests are
predominantly families with school age children.ridg financial year 2017, during peak periods, @eitarcs’ guests consisted
of 45% families with school age children, 17% faeslwith pre-school children, 26% families with mikage children and 12%
adult-only groups, while during off-peak perioden@er Parcs’ guests consisted of 19% families watiool age children, 39%
families with pre-school children, 16% families ihixed age children and 26% adult-only groups.



Center Parcs’ primary guest base is affluent familiAccording to management estimates, 84% of CéPaecs’
guests, as compared to approximately 60% of tte¢ patpulation, are classified as “affluent achistefrising prosperity” and
“comfortable communities” (42%, 10% and 32% of @erRarcs’ guests, respectively) based on ACORN:pdstanalysis.

Marketing

Center Parcs is positioned as a relatively upmathigh quality short-break holiday option for a#fhut families
wanting to spend time together, away from the s&gsnd routine of everyday life. Brand value antegrity underlies Center
Parcs’ marketing strategy.

Center Parcs engages directly with guests, withcqupately 85% of bookings made online in 2017 #relremaining
through its in-house contact centre. Center Paoces ahot deal with online affiliates or travel agems such, there are no
commission payments made to third parties selliagt€ Parcs to consumers.

Center Parcs’ accommodation pricing strategy iedam a demand driven model, where prices startiaw level in
order to generate demand and generally rise as isaieease along with demand as the short-breaétayotiates approach. This
approach rewards and encourages early booking ¢CBatrcs has an 18-month booking horizon) and ket Center Parcs
increase revenues through economic cycles and llmaged it to maintain and improve occupancy raffsis is reflected in
“intention to return” scores of 95% in financialaye2017.

Center Parcs operates a dynamic demand-drivemg@rinbdel, overseen by its dedicated pricing teamchvenables
management to optimise accommodation revenuesnking price to demand throughout the year. Theimmienodel utilises
granular data, mapping holidays by length of breakpmmodation type (with over 180 different typesoss the villages for the
purposes of the pricing model), time of year ad waslby village and incorporates the previous \earerage price as a base,
adjusted for inflation and other factors (includitng time of week, whether the period is peak &pebk and high occupancy
versus quieter occupancy periods). This allows €enarcs to smooth out its pricing across the ssasalapt its accommodation
pricing to guest demand and facilitate its yieldniaxgement. Prices are reviewed daily and any charmyede updated on the
Center Parcs website within 30 minutes. Any pricas be benchmarked against other villages, to attpprogression of
bookings against the expected booking profile.

Center Parcs’ on-site pricing is generally lessalde than its accommodation pricing. All activitiexcept for the
Subtropical Swimming Paradise are booked on a paype principle, and all activities are availablepre-booking. In financial
year 2017, more than 60% of on-site activities ware-booked and pre-paid. Center Parcs maintaies @rice lists for its
activities to increase transparency.

Center Parcs maintains a guest database of apmtetinone million contacts, with approximately 4200 of those
being considered active guests as of 20 April 2003 had a Center Parcs break in the last 26 mamthave an active booking.
Over 35% of guests return within 14 months, and@pmately 60% return within five years. Given thest effectiveness of
targeting guests who have previously stayed at raeCdarcs village, a significant proportion of tienter Parcs marketing
budget is focused on communicating with its exgstguest base, targeting repeat visits and thedfabm-site activities. The
retention strategy focuses on an email programmentiaintains communication with guests, from ihigiaquiry for information,
through booking of accommodation, pre-arrival bogkiof activities, to the post-visit “Welcome Homahd “Anniversary”
emails. Center Parcs also distributes the “Village” magazine to approximately 300,000 previougsis three times a year. In
addition, Center Parcs constantly monitors on-gajngst feedback through its online Guest Services@annaire, which has
been completed by over 30% of guests in financéary2017, as well as through various quantitative gualitative research
projects (including surveys and focus groups), Wweldlsehavioural tracking and social media reporand monitoring to review
the various elements of its business. Questionndige/e been exclusively online since May 2010, ktties significantly
increased the number of returns and has improvedtdeedback. Such research helps guide markatimgnanications, but has
also been the basis of improvements in both geesice and product development (for example, accodation refurbishment,
pool upgrades, new leisure activities and introducdf the Center Parcs app). Center Parcs alsosodf “come back soon” price
guarantee to guests when they leave thus inceintivigiests to return.

Center Parcs launched the Digital Roadmap in 2@1mint IT and Marketing initiative to improve itsebsites,
booking and guest database and analysis systernsmbre information on the Digital Roadmap, see Information
Technology.

In addition to its retention strategy, Center Pantsgrates acquisition marketing activities acragsix of available
marketing channels such as TV, radio, web, emaiyspapers and magazines, outdoor and social matiaimed primarily
towards a more affluent market to bring in newiedfit guests that have the potential to provideateipesiness and good lifetime
value through multiple return visits. Typically, i@er Parcs runs an integrated cross-channel medipaign, led by television
and internet advertising, supplemented by emadiabonedia and other forms of public relations \atiés, all of which are
seasonally, geographically and demographicallyetedyfor optimal effects. The largest spend ofyes is focused upon the key
booking period from late December through to labrbary, when large numbers of UK consumers atleeimarket for holidays
and short-breaks and the propensity to book isdnigh

Center Parcs operates a service programme calleditfig Memorable Moments” to enhance the level ofise it
provides to its guests. All staff have been trainader the Making Memorable Moments Programme. €ffizt has yielded
improved results, as measured by responses to guestionnaires.



Information Technology
Digital Roadmap

In February 2015, Center Parcs launched DigitaldR@, a multi-pronged process technology investrpegramme
designed to further optimise revenue by improvisgdata management, analysis and digital capailitivhich is expected to be
completed during financial year 2018. Through firiscess, Center Parcs plans to introduce more stoggted marketing tools in
order to increase demand through targeted marketmgroved customer relationship management, ared dipture of
measureable data down to the individual guest Je¢lvabk helping Center Parcs better understand ooersbrowsing and booking
behaviour as well as target customers and makeatiragkexpenditures more effectively. The DigitaklBmap has been overseen
by a steering committee, including members of therd of directors.

To date, the Digital Roadmap has created a lormg-technology platform able to manage structuredwarsdructured
data and that has enabled:
* intra-day price changes to improve flexibility aprice reactivity;
» bringing the customer database in-house;
» relaunch of the Aqua Sana spa website on a neibligeetechnology platform (Adobe); and
* introduction of Adobe Campaign for managing emfmifsAqua Sana.

Further projects being implemented later this yealude a new Center Parcs website with persorthiseounts for
guests, Adobe Campaign for all Center Parcs eraadsadditional data analytics capabilities acrbeskey digital channels.

Center Parcs uses price variability between seaaodsacross villages for on-site pricing in orderréspond to
changes in demand, local economic conditions, amstgspending profiles such as through enhancedifidation of high on-
site spenders with targeted offers.

Through the Digital Roadmap, Center Parcs intendmaintain a more sophisticated customer databékeanfully
integrated accommodation and on-site spend databadein time develop improved customer analytigd,social media and
customer relationship management integration anabast online platform recognising individuals gordfile segments. As a
result, Center Parcs is building the future opputjuto (i) develop and facilitate access to gudssta for guest-facing service
departments and to provide more targeted guesicesisuch as differentiating between first-timesgs and repeat guests; (ii)
boost individual guest identification indicatingdimidual preferences to enable Center Parcs temtitlor guest services; and
(i) allow for an improved user booking experiengg providing seamless, consistent and more res@@E0OCceSS across its
booking systems.

Bookings Systems

Center Parcs’ pre-arrivals booking systems commiselephone-based in-house contact centre andlare service
via its website and mobile app. Center Parcs lwasfiantly improved cost efficiency and efficienofcall handling through the
consolidation of its call centre operations tohiead office in 2010. Guests are able to book leisutivities six months in
advance through these booking systems. In additidvenefiting guests, these pre-arrivals bookirsjesys help optimise yield
management and give Center Parcs greater planniegid ensure it meets demand through extra segsapacity. A dedicated
revenue management team ensures that accommodidioand and capacity are constantly monitored tarensevenue
optimisation. In financial year 2017, more than 66PActivities were pre-booked and pre-paid praoartrival. 100% of bookings
are made directly with Center Parcs, with approxatyaB5% of accommodation bookings made onlingnarfcial year 2017.
Guests can book either online (using Center Pavessite, mobile site or app) or on-site using psepbuilt on-site booking
points.

Mobile App

Center Parcs launched an app for smart phone us244. The app allows guests to pre-book theipenodation,
in addition to pre-booking activities, checkingithiénerary and navigating their way around th#éage. The app also includes
features to create personalised digital postcardd@actively connect the Center Parcs’ shortlbesgerience with social media
platforms. Center Parcs plans to review and sicaifily enhance the mobile app, including througteafitargeted offers to
current and past guests as well as potential gdesten-site activities once the initial project®rh the Digital Roadmap
programme have been implemented.

Intellectual Property

CP Opco and Center Parcs Limited, together, owrededistered trademarks as of 20 April 2017. Thaskude
trademarks for the Center Pdtasame and logo; restaurants such as The PancalkeHand Huck8; leisure venues like The
Venué’; activities such as Action Challerfyand Aqua Sarfaspa; ParcMark&ton-site supermarket; and Jardin Des Sforts
sports centre.

Under the Center Parcs name, Center Parcs Europepikates 21 villages across Holland, Belgium, Geyrand
France. Center Parcs Europe NV is not owned byl8ield. CP Opco and Center Parcs Europe NV areypara brand sharing
agreement pursuant to which CP Opco is exclusigstitled to use its trademark registrations for @eater Parcs brand in the
United Kingdom, Channel Islands and the Republidrefand, and Center Parcs Europe NV is exclusiegliitled to use its



trademark registrations for the Center Parcs biandlbania, Austria, the Benelux, Belarus, Bosnhierkegovina, Bulgaria,
Croatia, Czech Republic, Denmark, Estonia, FinlaRthnce, Germany, Greece, Hungary, Iceland, Isri@ly, Latvia,
Liechtenstein, Lithuania, Macedonia, Monaco, NorwBgland, Portugal, Romania, Serbia, Slovak RepuBliovenia, Spain,
Sweden, Switzerland and Ukraine. If CP Opco or &eitarcs Europe NV intend to use the Center Pamosenor other
trademarks that include or are confusingly simitethem to brand a holiday centre in a jurisdictiortside of these territories, the
party planning to expand into that new territorystnsubmit a detailed business plan to the othey pariting them to participate
in all aspects of the development, funding, owniprahd future management of that holiday centraa new territory such that
CP Opco and Center Parcs Europe NV will particiete¢erms identical to each other. If the othetypaccepts the invitation,
and CP Opco and Center Parcs Europe NV participdtee development and management of a holidayeémia new territory,
trade mark applications and registrations usedimection with any such development will generbabyjointly applied and paid
for. If the other party does not accept the inugtatthe offering party will have the exclusivelhrtg to open and operate holiday
centres under the Center Parcs name and the otmeniarks. The brand sharing agreement also govhmsnarketing
arrangements pursuant to which Center Parcs ElNvpmay market its holidays in the CP Opco territprysuant to distribution
agreements with travel agents in the United Kinggwovided that the content of any publicity refegito Center Parcs Europe
NV’s holidays has been previously agreed by CP Of#d Opco must include in its brochures a page ptiogn Center Parcs
Europe NV's holiday villages, the content of whishagreed with CP Opco. The page includes clegukage that the two entities
are owned separately. Under the marketing arrangisim@P Opco is required to take telephone incgiaied bookings for Center
Parcs Europe NV from customers calling the numbeits brochure. For this service, it is entitled rexeive a variable
commission based on the annual accommodation revefithe bookings made.

Center Parcs believes that its trademarks are biglua the operation of its villages and are amgdrdl part of its
marketing strategy, and is not aware of any exgstirfringing uses that could reasonably be expetbethaterially affect its
business.

Employees

As of 20 April 2017, 18% of employees have beerhv@enter Parcs for over ten years and less tharf2burs
worked for the 52-weeks ended 20 April 2017 wereebyployees on zero hour contracts. As of 20 AppiL72 Center Parcs
employed a total of 8,225 workers (including fixedm or temporary contractors) with a full-time a@ent of 4,700 employees.
Of the full-time equivalent of 4,700 employees, 30&re based at the head office, and an averag85ful-time equivalent
employees were working at each village. The follayitable provides a breakdown of Center Parcs’ mumbemployees by
village for the last three financial years.

Employees by village

As of 23 April 2015 As of 21 April 2016 As of 20 April 2017
Full-time Full-time Full-time

equivalents Total equivalents Total equivalents Total
Sherwood ..........cooiiiiiieiiie e 799 1,523 839 1,619 899 1,706
EIVeden ........ooiiiiei e 879 1,630 909 1,745 901 1,669
o] o | ST | 808 1,554 821 1,575 862 1,634
WhInfell ..o 815 1,258 854 1,308 867 1,321
WODUIN . 817 1,373 861 1,491 887 1,587
Head OffiCe .......oiiiiiiii e 235 272 252 288 273 307
TOtAl e e 4,353 7,610 4,536 8,026 4,691 8,224

As of 20 April 2017, 41% of the Group’s employeesrarhousekeepers, 21% of employees were employieisime activities
and 20% of employees were employed in food andragesoutlets.

Center Parcs is a large local employer in the iocatwhere it operates and its strong brand awasehelps it attract
new employees. Center Parcs uses a centralisateaeltruitment system, in addition to referencemfrcurrent employees. All
new employees go through an induction programmignbt@duces them to Center Parcs’ customer seimitiatives. Employees
also have access to on-the-job training includingn@anagement training course for employees lookimgransition into
management roles. Center Parcs also offers appeships, diploma courses and over 200 technicapesfdssional courses each
year to its employees.

Maintenance and Inspection

Center Parcs uses both planned preventative mamtenand reactive maintenance regimes to ensuteittha
accommodation, facilities, amenities, plant, equepimfixtures and fittings are inspected and maiethto a standard acceptable
to its target guest base.

The planned preventative maintenance regime helpansure that Center Parcs has visibility of thaltoost of
maintaining its assets and the cost of replacimhdatitife assets. The reactive maintenance regimseres that Center Parcs has a
technical services team on call to attend to anintemance issue 24 hours a day, 365 days a yeartethnical services teams
are complimented by external experts, technicianisemgineers as required.



The Regional Directors of Operations and the sem@nagement team of each village meet every siksveeinspect
each village to ensure that all maintenance issuesidentified and addressed. The villages haveea liealth and safety
inspection every two months. Furthermore, the Qmers. and Development Director conducts a two-despéction at each
village twice a year.

Insurance

Center Parcs maintains insurance of the typedigves to be commercially reasonable and availableusinesses in
its industry, and in amounts exceeding the stagutinimums. It maintains insurance policies thaiviie coverage for property
related risks, business interruption following lof®r damage to property, employers’ liability gmablic and product liability.

Center Parcs’ current insurance policies expire30rdune of each year. While insurance premiums hewained
relatively stable over recent years and no matehiahges are expected in the near term, Centes Panaot predict the level of
the premiums it may be required to pay for subsegmsurance coverage or the level of insurancédable.

Legal Proceedings

From time to time, Center Parcs has been and ishvied in disputes and litigation related to its ihess and
operations. In particular, the nature of the lesactivities which it provides and the industrywhich it operates tend to expose
Center Parcs to claims by guests for personali@guiCenter Parcs investigates such claims thofpuagid, depending on the
circumstances, will settle or defend the claim adicgly. To date, none of these claims have beetenah

Center Parcs is not currently party to any actudhieatened legal proceedings or disputes whichhmae a material
adverse effect on its business, results of operaio financial condition.

Regulation and Environment

The villages operated by Center Parcs are sulgegtrtumber of national and local laws relatinghte tperation of
holiday breaks, including those regarding the sdlalcohol and offering of entertainment. Operatingforested areas with
endangered wildlife, the villages are also requiceddhere to strict environmental codes.

Center Parcs’ operations are subject to increasisigingent national and local environmental lawsl aegulations,
including laws and regulations governing air ants@@missions; wastewater and storm water dischange uses; oil spillages;
the maintenance of storage tanks and the useseglstirage, disposal, handling and transportaficand exposure to, chemicals
and hazardous substances; and otherwise relatimgplth, safety and the protection of the enviramnaad natural resources and
the remediation of contaminated soil and groundmwate

Center Parcs is subject to applicable rules andlaggns relating to its relationship with its emyptes, including
minimum wage requirements, child labour laws, ltebknefits, and overtime and working condition egfuents. In addition,
Center Parcs is subject to the Equality Act 2010.

Center Parcs was the first UK organisation to recthie Wildlife Trust’s Biodiversity Benchmark assoall of its sites,
with all of the villages retaining their certificah as of January 2017.



CERTAIN RELATIONSHIPS AND RELATED PARTY TRANSACTION S

Longford Management Services Agreement

The services agreement between CP Opco and Cemtey [Reland Limited CP Ireland”) dated on or about the Fourth
Closing Date (thelfongford Management Services Agreemetit provides for CP Opco to provide certain opergtservices
and development management services in relatidghaaixth Center Parcs village to be developed @pehed at Newcastle,
Ballymahon, County Longford, Ireland (thedhgford Forest’), in return for the payment of on-going chargé£%00,000 per
annum in respect of development management serpiregded until practical completion of Longford rEést and ongoing
operating services (such per annum amount to lmded by CP Opco monthly in arrears). CP Opcolvéltequired to provide or
procure a broad range of services, including: peEnRog operating services; human resources supgals and marketing
services; guest services; pricing and accountaguail reasonable endeavours to procure insurantteei name of CP Ireland;
legal, compliance and company secretarial suppertfral purchasing and liaison with suppliers; theand safety advice;
procurement and management of IT services; vefied¢ management; site maintenance services, marageof concessions
and licensed units; internal audit services; sesvia respect of the preparation of managemenuats@nd statutory accounts;
tax; strategic support; advice in relation to tang®cesses for the building of infrastructurengsall reasonable endeavours to
obtain required licences and consents; appointn@éntonsultants; liaising with external counsel anegotiation with
contractors; management of the construction progremusing all reasonable endeavours to monitordimgjl contracts;
arranging appropriate financing arrangements; aydother services provided by CP Opco to the exgstillages. CP Opco is
required to provide the operating services anddthelopment management services to at least the saenall standard, scope
and quality as are provided to the existing village

CP Opco also grants CP Ireland a royalty-free, eéxarusive, non-transferable, irrevocable and pegldicence to use
and reproduce any brands or trademarks owned emdéxl by CP Opco and used by any of the existitages (including the
core “Center Parcs” brand and trademarks) for tpgses of running the business of Longford Forgsth is described in
further detail below. This IP licence is terminabldy in certain limited circumstances as describeldw.

The Longford Management Services Agreement, butheolicence of the intellectual property rightgynibe terminated
in the following circumstances: (i) if CP Opco &0B Ireland cease to be affiliates, by either CPo@pcCP Ireland providing two
years’ written notice; and (ii) by either CP OpaadQ¥» Ireland for non-payment, subject to an agdeegeace period for payment
of 15 days. If CP Opco and CP Ireland cease toffieates, CP Opco may terminate the Longford Magragnt Services
Agreement and the licence of the intellectual prigpeghts by written notice if CP Ireland doesamits to do anything which
causes a material adverse effect to the valueeofdhe “Center Parcs” brand and trademarks (takenwvehole). In addition, if CP
Opco and CP Ireland cease to be affiliates: (i)l€Rnd may terminate the licence of the intellatiproperty rights only by six
months’ written notice and (ii) CP Opco may ternintine licence of the intellectual property rightdy by three months’ written
notice if CP Ireland ceases to brand Longford Fass “Center Parcs” site. The licence of CP Opirakellectual property rights
(excluding the marks referred to below) is a rgy#kee, non-exclusive and non-transferable (sultgethe terms of the Longford
Management Services Agreement) licence wheredgcdnee of the trademarks (which includes the €oeater Parcs brand and
trademarks, and any other brands or trademarksdwnéicensed by CP Opco and used by any of th&tiegi villages) is a
royalty-free, non-exclusive, non-transferable (sabjo the terms of the Longford Management Sesviigreement) and (unless
terminated in accordance with the Longford ManagerBervices Agreement) irrevocable and perpetoehte.

Where a notice of termination has been served byp)@&b due to CP Ireland doing or omitting to dothimg which
causes a material adverse effect on the valueeofdhe “Center Parcs” brand and trademarks (takemwahole) the licence of
the intellectual property rights will terminate tire date on which CP Ireland receives the writtaice of termination whereas,
in respect of the other provisions of the Longfbtdnagement Services Agreement, CP Opco shall prasé services to CP
Ireland for a period of 12 months from the datehs written notice of termination. If CP Opco anB C@eland cease to be
affiliates and either CP Opco or CP Ireland prositleo years’ written notice to the other to ternténaCP Opco shall provide
exit services to CP Ireland for six months priottte end of the two year notice period. Such extises include the handover
of data (to the extent permitted by law) requiredhonour future bookings of Longford Forest andketto past and existing
guests of Longford Forest and assistance with #dmeltwer or replacement of third party supplier cacts, shared IT services
and equipment, payroll and HR systems, and theiqpdamit of the use of CP Opco’s intellectual prépeights. The exit
services will be provided in return for a serviterge of a sum equal to CP Opco’s cost of providiregexit services, such
amount being increased by 20% if CP Opco and OBnldecease to be affiliates. At any time when egitvices are provided,
CP Opco and CP Ireland will not be affiliates and termination events which lead to CP Opco begumired to provide exit
services only apply once CP Opco and CP Irelanseceabe affiliates.

The liability of CP Opco to CP Ireland whether exgsfrom negligence, breach of contract or othegvgisall not exceed
an aggregate cap of £15 million. CP Opco may agslable to CP Ireland where it causes damageyt@haysical property up to
an aggregate cap of £10 million provided that Gfafrd must first recover any loss for damage tosishy property from
insurance proceeds. Neither CP Opco nor CP Irelianits its liability for fraud, death or personaijury arising from its
negligence or that of its employees, agents orantbactors. Neither CP Opco nor CP Ireland shalidt#e to each other for: (i)
loss of profits, revenues or contracts, businegsrimption, or loss or corruption of data; or {iijlirect, special or consequential
loss or damage, even if such loss was reasonabbgdeable and whether arising from negligence,chred contract or



otherwise.
Other Related Party Transactions
In the ordinary course of business, Center Parcg emder into transactions, including intercompaogns and

investments, with related parties. As of 20 ApfillZ, Center Parcs had an outstanding balance &frillion owed to it by Zinc
Investments S.ar.l.,, a company which is affiliateth, and ultimately controlled by, the Brookfidkinds.



DOCUMENTS INCORPORATED BY REFERENCE

This Supplemental Bondholder Report should be asmbiconstrued in conjunction with the documentsifpd in the list below,
which documents shall be incorporated in, and fpart of, this Supplemental Bondholder Report; ptedi however, that any
statement contained herein or in a document whscidorporated by reference herein shall be deetmdoe modified or
superseded for the purpose of this SupplementaldiBaider Report to the extent that a statement gwdain any such
subsequent document which is deemed to be incagubiay reference herein modifies or supersedes sadier statement
(whether expressly, by implication or otherwisehyAstatement so modified or superseded shall nateeened, except as so
modified or superseded, to constitute a part § Bupplemental Bondholder Report. Any further infation or documents
incorporated by reference in the documents incatpdrby reference below does not form part of $uipplemental Bondholder
Report. Information contained in the documentsiipomated by reference into this Supplemental Bota#rdreport, which is not
itself incorporated by reference herein, is natvaht for investors.

Copies of the documents incorporated by referemtieis Supplemental Bondholder Report may be viegledtronically and free

of charge at http://www.centerparcs.co.uk/compamgfzany review/index.jsp (th&\febsite’). The Website does not form part
of Center Parcs’ website, and Center Parcs’ wellsis not form any part of this Supplemental BotatroReport. The Website
is provided for convenience only, and its contemgsdnot form any part of this Supplemental Bond&okeport, other than in

respect of those financial accounts expressly b&ingrporated by reference into this Supplementhdbolder Report. The

information incorporated by reference into this @emental Bondholder Report is an important parthi$ Supplemental

Bondholder Report.

The list below sets out the details of each ofdbeuments incorporated by reference in this Suppheéah Bondholder Report:

+ Consolidated Financial Statements of Center Padafdings 1) Limited for the 52 weeks ended 20 ARU17 (all

pages);

+ Consolidated Financial Statements of Center Padafdings 1) Limited for the 52 weeks ended 21 ARU16 (all
pages);

+ Consolidated Financial Statements of Center Padafdings 1) Limited for the 52 weeks ended 23 ARU15 (all
pages);

* Financial Statements of CP Woburn (Operating Compaimited for the 52 weeks ended 20 April 2017 f(elges);
* Financial Statements of CP Woburn (Operating Compaimited for the 52 weeks ended 21 April 2018 felges);
* Financial Statements of CP Woburn (Operating Compaimited for the 52 weeks ended 23 April 2013 frlges);
* Financial Statements of CPUK Finance Limited fa&r B2 weeks ended 20 April 2017 (all pages);
* Financial Statements of CPUK Finance Limited fa&r B2 weeks ended 21 April 2016 (all pages);

* Financial Statements of Center Parcs (Operatingpaay) Limited for the 52 weeks ended 20 April 2@all pages);
and

» Financial Statements of Center Parcs (Operatingpaay) Limited for the 52 weeks ended 21 April 204l pages).






